
   

  APPENDIX 1 

What we said we’d achieve in 2012/13 

Priority Outcome: People – Active and Healthy 

Lifestyles 
 

Quarter 2 

How are we doing so far? 

 

We said we would: Promote health and wellbeing (with a focus on 

health lifestyle choices) 
 

By: 

 

Deliver the Council actions in the revised District Alcohol Harm 

Reduction Strategy action plan: 

The re-written District Alcohol Strategy and action plan is due to 
be considered by the Cannock Chase LSP Executive Board on 
30th November 2012. 
 

 

 

 

We said we would : Increase participation in physical activity 

 
By: 
 

Deliver a full size Artificial Turf Pitch (ATP) at Cardinal Griffin RC 

High School: 

The District’s first full size ATP at Cardinal Griffin Catholic High 
School was completed on 1st June 2012 with an official opening 
ceremony held on 1st July 2012. Following a number of trial 
public sessions in August the facility was fully opened to the 
community on Sunday 16th September 2012. 

 

 

Complete and handover Chase Leisure Centre: 

The new purpose built Dance Studio, Dry side changing rooms, 
Treatment rooms and café pod were completed and handed 
over in August. However, the completion of the swimming pool 
has been delayed and remedial works are underway to correct 
the problems and complete the project as soon as practicably 
possible.  

 

 

 



   

  APPENDIX 1 

Deliver Community Games within the District: 

74 district wide programmes, events and activities contributed 
to the Community Games calendar. A successful event on 
March 24th launched the concept, inspired by the London 
Olympics/ Paralympics 2012. 
The activities are currently being evaluated and a snapshot film, 
showcasing “Party in the Park” on 19th August 2012, which 
attracted over 5000 attendances throughout the day is being 
finalised. In addition, the Paralympic Flame Celebration on 25th 
August attracted circa 1500 visitors to the Town Centre, 
Cannock Park and Chase Leisure Centre. 
This very successful scheme was led by the Council’s PR& 
Marketing Team in partnership with WLCT’s Community 
Wellbeing Team. The successful outcome of bringing together 
opportunities for cultural participation under one recognised 
brand for the public will be continued.  

 

 

 

 

Quarter 2 Case Study 


