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What we said we’d achieve in 2012/13 

Priority Outcome: Prosperity – Economic 

Resilience 
 

Quarter 2 

How are we doing so far? 

 

We said we would: Facilitate economic growth through job 

creation 
 

By: 

 

Hednesford Town Centre – Complete construction of the new 

Market Street retail units on the Rugeley Road scheme. 

 

Five new retail units and two refurbished units were completed 

at the end of June 2012 providing a total of 1,042.5 sqm of 

accommodation. By the end of Q2, Unit 1 had been let to 

Gnarly Cycles (who opened in August) and two more units 

were in the hands of solicitors. Marketing continues on the 

remaining floorspace. 

 

 

 

Cannock Town Centre – Report to Cabinet on the results of a 

planning and marketing process to secure a development for 

Cannock Town Centre expansion. 

 

The timetable has been adjusted to respond to poor market 

conditions. Work undertaken to finalise document with 

consultants. Market testing to commence October/November. 

 

 

 

As performance measures:  

 

To secure (through either completion or commencement of 

construction) at least 20,000sqm of new commercial floorspace 

within the District from April 2012 March 2014. 

 

This newly increased measure is the equivalent of 2,500 sqm per 

quarter. At the end of Q1, floorspace totalling 13,664 sqm was 

under construction at Hednesford Town Centre Phase 2 and at 

Longford Island (new DFS store). Therefore, this measure has 

already been achieved for 2012-13 with further developments 

due for completion before the end of March 2013. 
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We said we would: Community regeneration and development 

(through creative tourism and leisure industries and use of natural 

resources). 

 
By: 

Developing and implementing a creative industries website to 

support creative practitioners and local businesses 

 

Community Wellbeing Arts have worked alongside a local 

website designer to create the Chase Creative Hub. 

 

The aim of Chase Creative Hub is: to promote, connect and 

develop the local creative sector through support, marketing 

and advocacy.  

 

The website contains a free creative directory for providers to 

use to promote their business, a news and opportunities section 

containing information on jobs and news related to the creative 

sector, and access to advice and information from the 

Community Wellbeing Arts team. Chase Creative Hub will also 

act as a central database for our local creative providers, 

where we can refer schools, colleges, and prospective clients 

looking for a creative practitioner. 

 

The Creative Hub went live at the end of September and 

Community Wellbeing Arts Team are currently working with 

local providers to develop the on-line directory with a view to 

having an official launch later on this year. 

 

 

 

We said we would: Increase the employability of the District’s 

workforce 

 
As performance measures: 

 

Reduce youth unemployment (18-24 age group) to the County 

rate by 2017. 

 

At the end of Q2 (August 2012 data) 9.4% of the local 

population aged between 18 and 24 (760 young people) were 

claiming JSA. At the end of 2011-12 (March 2012 data) the 

measure was 9.9% (805 young people). This compares to the 

County figure of 6.3% (4,465 young people) in August 2012 and 

a County rate of 7.4% (5,275 young people) previously in March 

2012. Despite the increase since the first quarter, the overall 

trend remains downward. 
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Increase/decrease in the employment rate of the District’s 

residents. 

 

This measure is based upon the employment rate for the District 

being at a higher rate than the Regional and national (GB) 

figures. The most recent data (April 2011- March 2012) indicates 

a local rate of 67.1%, compared to a regional figure of 67.4% 

and a national rate of 70.2%. However, this data is based upon 

the Annual Population Survey which suffers from low 

confidence levels at District level. Therefore, the reliability 

(approx 8% either side) of the data is low and should be treated 

with caution. 

 

 

 

 

 

 

 

Quarter 2 Case Study 
 

 


