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1.1 Introduction 

1.1.1 Given that this Study seeks to provide evidence to assist in the production of the Council’s New 

Local Plan, this appendix contains a review of existing national planning policy of pertinence to 

retail and town centre matters to explore the context for the Study and how it may impact upon 

the production of future development plan policy.   

1.2 National Planning Policy 

1.2.1 National Planning Policy for England is contained within the National Planning Policy Framework 

(NPPF) (June 2019)1. It sets out the Government’s requirements for the planning system only to 

the extent that it is relevant, proportionate and necessary to do so. 

1.2.2 The main theme of the NPPF is that there should be ‘a presumption in favour of sustainable 

development’ which is set out under three overarching objectives, economic, social and 

environmental.  The economic objective seeks to help build a strong, responsive and competitive 

economy, by ensuring that sufficient land of the right types is available in the right places at the 

right time to support growth (Paragraph 8a).   

1.2.3 In terms of plan-making, it is stated that the planning system should be genuinely plan led and 

local planning authorities should positively seek opportunities to meet the development needs of 

their area, with an emphasis on Local Plans having sufficient flexibility to adapt to rapid change. 

1.2.4 In terms of economic development, Section 6 of the NPPF identifies that planning policies should 

create the conditions in which businesses can invest, expand and adapt. Significant weight should 

be placed on the need to support economic growth and productivity. Planning policies and 

decisions should recognise and address specific locational requirements of different sectors. 

1.2.5 The NPPF stresses planning policies should; set out a clear economic vision and strategy which 

positively and proactively encourages sustainable economic growth, be flexible enough to 

accommodate needs not anticipated in the plan and enable a rapid response to changes in 

economic circumstances.    

 

 

 
1 https://www.gov.uk/government/publications/national-planning-policy-framework--2 

https://www.gov.uk/government/publications/national-planning-policy-framework--2


Cannock Chase Retail and Town Centre Uses Study  
Appendix A - Overview of Planning Policy Context 

 

 

______________________________________________________________ 
 

Page 2 of 11 

1.2.6 The NPPF recognises the need to ensure the vitality and viability of towns and cities and support 

the role that they play at the heart of local communities by taking a positive approach to their 

growth, management and adaption.  Paragraph 85 of the NPPF indicates that planning policies 

should: 

• define a network and hierarchy of town centres and promote their long-term vitality and 

viability – by allowing them to grow and diversify in a way that can respond to rapid 

changes in the retail and leisure industries, allows a suitable mix of uses (including 

housing) and reflects their distinctive characters;  

• define the extent of town centres and primary shopping areas, and make clear the range 

of uses permitted in such locations, as part of a positive strategy for the future of each 

centre; 

• retain and enhance existing markets and, where appropriate, re-introduce or create new 

ones; 

• allocate a range of suitable sites in town centres to meet the scale and type of 

development likely to be needed, looking at least 10 years ahead. Meeting anticipated 

needs for retail, leisure, office and other main town centre uses over this period should not 

be compromised by limited site availability, so town centre boundaries should be kept 

under review where necessary; 

• where suitable and viable town centre sites are not available for main town centre uses, 

allocate appropriate edge of centre sites that are well connected to the town centre. If 

sufficient edge of centre sites cannot be identified, policies should explain how identified 

needs can be met in other accessible locations that are well connected to the town centre;  

• set policies for the consideration of proposals for main town centre uses which cannot be 

accommodated in or adjacent to town centres; and 

• recognise that residential development often plays an important role in ensuring the 

vitality of centres and encourage residential development on appropriate sites. 

1.2.7 Paragraph 86 requires local planning authorities to adopt a sequential approach to the 

consideration of planning applications for main town centre uses that are not in an existing centre 

or in accordance with an up-to-date Local Plan.  The sequential approach should not apply to 

applications for small scale rural offices or other small scale rural development (Paragraph 88). 
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1.2.8 Paragraph 89 indicates that local planning authorities should require an impact assessment for 

retail and leisure development outside of town centres which are not in accordance with an up-to-

date Local Plan and if the development is over a proportionate, locally set floorspace threshold. 

Where there is no locally defined threshold, the default threshold will be 2,500sq m. 

1.2.9 Paragraph 90 indicates that where an application fails to satisfy the sequential test or is likely to 

have a significant adverse impact on the vitality and viability of a town centre or on existing, 

planned, committed investment in a centre, it should be refused. 

1.2.10 The NPPF also recognises that retail and leisure activity should still, where possible, be focused in 

existing town centres.  Retail and leisure proposals which cannot be accommodated in or adjacent 

to the town centre will have to satisfy a dual impact test and the sequential test. 

1.3 Ensuring the Vitality of Town Centres Planning Practice 

Guidance 

1.3.1 National Planning Practice Guidance2 relating to town centres and retail was updated in July 2019.  

The objectives of the Practice Guidance remain comparable with those of its predecessor, with 

there being a stated requirement for local planning authorities to plan positively and support town 

centres to generate local employment, promote beneficial competition within and between town 

centres, and create attractive and diverse places were people want to live, visit and work. 

1.3.2 The Practice Guidance requires local planning authorities to fully assess and plan to meet needs for 

main town centre uses through the adoption of a ‘town centre first’ approach. Paragraph 002 

confirms that the key way to set out a vision and strategy for town centres is through the 

development plan and, if needed through supplementary planning documents, it also confirms 

that, where appropriate, local planning authorities can define primary and secondary retail 

frontages where they support the vitality and viability of a centre.  

1.3.3 Paragraph 003 recognises that creative leadership from Local Authorities and other stakeholders is 

key when developing a town centre vision. Engaging with a range of stakeholders is encouraged 

and, whilst recognising that local needs and context differs, these stakeholders could include: 

• Local authorities and or combined authorities; 

• Local Enterprise Partnerships (LEPs); 

 
2 https://www.gov.uk/guidance/ensuring-the-vitality-of-town-centres 

https://www.gov.uk/guidance/ensuring-the-vitality-of-town-centres
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• Members of Business Improvement Districts (BIDs); 

• Neighbourhood planning groups; 

• Local residents and community groups; 

• Landowners; 

• Private sector businesses and / or representative groups such as chambers of commerce; 

and 

• Town centre managers. 

1.3.4 Paragraph 004 specifies that any strategy should be based on evidence of the current state of 

town centres and opportunities to meet development needs and support town centres’ vitality and 

viability. Such strategies should seek to address the following matters: 

• the appropriate and realistic role, function and hierarchy of town centres in the area over 

the plan period. This assessment may need to focus on a limited period given the 

uncertainty in forecasting long-term trends; 

• consideration of the vision for the future of each town centre and the most appropriate 

mix of uses to enhance overall vitality and viability; 

• the ability of the town centre to assess whether it can accommodate the scale of assessed 

need for main town centre uses and any associated need for expansion, consolidation, 

restructuring or to enable new development or redevelopment of under-utilised space. 

• how existing land can be used more effectively; 

• opportunities for improvements to the accessibility and wider quality of town centre 

locations, including improvements to the transport links and public realm enhancements 

• what complementary strategies are necessary or appropriate to enhance the town centre 

to deliver the vision in the future; 

• the role different stakeholders can play in delivering the vision; and 

• appropriate policies to address environmental issues facing town centres, including 

opportunities to conserve and enhance the historic environment. 
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1.3.5 Paragraph 005 recognises that it may not always be possible to accommodate all forecasted needs 

for main town centre uses within a town centre due to physical or other constraints which would 

make it inappropriate to do so. In those circumstances, local planning authorities should plan 

positively to identify the most appropriate alternative strategy for meeting these needs, having 

regards to the sequential and impact tests. 

1.3.6 Paragraph 006 of the Practice Guidance identifies a series of key indicators which are which should 

be considered when assessing the health of a centre over time. This includes: 

• The diversity of uses; 

• Proportions of vacant street level property; 

• Commercial yields on non-domestic property; 

• Customers experience and behaviour; 

• Retailer representations and any intentions to change representations; 

• Commercial rents; 

• Pedestrian flows; 

• Accessibility; - this includes transport accessibility and accessibility for people with 

impairments or health conditions, as well as older people with mobility requirements; 

• Perceptions of safety and occurrence of crime; 

• State of town centre environmental quality; 

• Balance between independent and multiple stores; 

• The extent to which there is evidence of barriers to new businesses opening and existing 

businesses expanding; and 

• The opening hours of units and the availability and extent to which there is an evening and 

night time economy offer. 

1.3.7 Paragraph 010 reaffirms the town centre first policy in the form of the sequential test, which 

requires local planning authorities to undertake an assessment of potential sites’ availability, 

suitability and viability when preparing their Local Plan. Such an assessment should also consider 

the scale of future needs and the type of land needed to accommodate main town centre uses. 
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1.4 Changes to the Use Classes Order  

1.4.1 In July 2020, changes were announced by the Government to the Use Classes Order which came 

into effect from September 2020. The Town and Country Planning (Use Classes) (Amendment) 

(England) Regulations 2020 removed the previous A1/2/3/4/5 and D1/2 use classes to create three 

new Use Classes; Class E (Commercial, Business and Services), Class F1 (Learning and Non-

Residential Institutions),  and Class F2 (Local Community). The newly updated Use Classes are set 

out below: 

 

1.4.2 In terms of town centre uses, the new Class E encompasses the majority of former A1, A2, A3, B1, 

D1 and D2 uses and allows changes to another use within the use class to be made without the 

requirement for planning permission. The changes were introduced in recognition that high streets 

and town centres have changed towards providing a wider range of facilities and services and to 

provide the flexibility for businesses to adapt and diversify to meet changing demands. In light of 

the ongoing Coronavirus pandemic, this was thought particularly important as town centres seek 

to recover from the economic impacts of the virus. 

 

 

1.5 Local Planning Policy Context 

Class E – Commercial, 

Business and Services 

Class F1 – Learning and Non-
Residential Institutions  

Class F2 – Local Community 

a) Shops 

b) Restaurants 

c) The following services: 
i. Financial services 

ii. Professional services 
iii. Other services 

appropriate in a 

commercial, business or 
service locality 

d) Indoor sport, recreation or 
fitness centres 

e) Medical or health services 
f) Creches, day nurseries and 

day centres 

g) For: 
i. Offices 

ii. Research and 
development 

iii. Any industrial process 

a) Schools and education 

facilities 

b) Art galleries 
c) Museums 

d) Libraries 
e) Public or exhibition halls 

f) Places of worship 

g) Law courts 

a) Shops selling mostly 

essential goods 

b) Meeting halls 
c) Areas for outdoor sport, not 

involving motorised vehicles 
or firearms 

d) Swimming pools and ice 

rinks 
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1.5.1 The adopted development plan for Cannock Chase is the Cannock Chase local Plan Part 1 (LPP1) 

which was adopted in June 2014. The document incorporates the Core Strategy for the District at 

section 1, and an Area Action Plan for Rugeley Town Centre at Section 2. Additionally, there is a 

‘made’ Neighbourhood Development Plan for Hednesford which was adopted in November 2018. 

The Hednesford Neighbourhood Plan (HNP) includes several policies relevant to Hednesford Town 

Centre (TC1-TC7), covering the protection of the centre’s historic character, active frontages and 

upper floor uses, enhancements to public areas and accessibility, and new development of 

residential uses suitable for the elderly. 

Local Plan Part 1 

1.5.2 The retail and town centre policies of relevance within the LPP1 are as follows: 

Policy CP1: Strategy 

1.5.3 This policy sets out a strategy for the distribution of development across the District. It is 

explained that comparison retail will mainly be concentrated in Cannock town centre, whilst the 

defined centres of Rugeley and Hednesford will also accommodate some convenience and 

comparison retail. 

Policy CP3: Chase Shaping - Design 

1.5.4 This policy sets out several placemaking principals that that should be adhered to in order to 

create high quality buildings and spaces. Town and local centres are targeted as being able to 

provide opportunities to improve the quality of open space and to design out crime and anti-social 

behaviour. The policy sets requirements for design within developments which include promoting 

active frontages and high-quality public space within centres to ensure that they are well used and 

cared for and provide convenient and attractive town centre parking. Another key requirement is 

to maximise accessibility and mobility to create a network of attractive and well-connected spaces 

in sustainable locations for the benefit of pedestrians, cyclists, and other road users. 

Policy CP9: A Balanced Economy 

1.5.5 This policy provides that the Council will deliver a balanced, resilient and diverse economy. As well 

as catering for a changing employment and manufacturing market, the District will also support a 

range of proposals for tourism and retail growth 

Policy CP11: Centres Hierarchy  
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1.5.6 The policy sets out the hierarchy of centres in Cannock Chase District as follows: 

• Strategic Sub-Regional Centre – Cannock 

• Town Centres – Rugeley and Hednesford 

• District Centre – Hawks Green 

• Local Centres – Norton Canes, Heath Hayes, Chadsmoor, Bridgtown, Fernwood Drive and 

Brereton. 

1.5.7 This policy also sets specific strategies for the centres of Cannock, Rugeley and Hednesford as well 

as overarching policies for the district and local centres. Appropriate growth levels for town centre 

uses are set based upon evidence available at the time of publication, and the policy also sets out 

the requirement to take a sequential approach for town centre uses in their local context including 

retail, office, commercial, leisure and cultural facilities to ensure that priority is given to 

regeneration within town centres. 

1.5.8 An Area Action Plan for Rugeley is referenced within Policy CP11 which is expanded upon later in 

the plan. For Cannock, the policy sets out that development in the town centre will be guided by a 

Supplementary Planning Document or Area Action Plan. 

Policy CP15: Historic Environment 

1.5.9 This policy requires developments in Rugeley town centre to provide contributions towards a 

heritage-led town centre regeneration programme. In addition, Cannock town centre’s built 

heritage will provide the focus for development opportunities to contribute to place making, whilst 

Hednesford’s locally distinctive character and appearance will also be enhanced and supported 

through a Design SPD. 

Rugeley Town Centre Area Action Plan 

1.5.10 The Rugeley Town Centre Area Action Plan (AAP) forms the second part of the Local Plan Part 1 

document. The AAP is broken down into three parts containing strategic policies for the centre, 

site specific policies, and broader policies aiming to improve the public realm, transport and flood 

alleviation measures. Policies of specific relevance to the study are summarised below: 

 

Policy RTC1 – Regeneration Strategy 
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1.5.11 This policy aims to consolidate and improve the historic core of the town centre, whilst also 

promoting new growth around the Trent and Mersey Canal to the east to enhance its focus as a 

leisure destination.  

1.5.12 Regeneration efforts would include the development of key sites within the town centre aided by 

the development of the (now built) new Tesco store to the east of the canal. Measures would also 

be aimed at created an improved public realm between the historic centre and the canal. 

Policy RCT2 – Town Centre Land Uses 

1.5.13 Policy RCT2 sets out the land uses which are to be supported within the town centre. It sets out 

the presumption in favour of retaining a high proportion of retail (A1) uses at ground floor level 

within the Primary Shopping Area (PSA). Permission will only be granted to other uses as long they 

do not have an adverse impact on the vitality and viability of the town centre or its primary retail 

function and provided they are at first floor level or above.  

1.5.14 The policy also states that leisure, business and dense residential uses may also be supported in 

the areas surrounding the PSA if they are able to demonstrate that they will not detract from its 

vitality and viability and will help to improve the appearance of the town centre’s built 

environment. This policy also encourages the development of other cultural and leisure facilities in 

the town centre. 

Policy RTC 6 – Rugeley Market Hall/Bus Station and Surrounding Areas 

1.5.15 This site-specific policy sets out support for the redevelopment of the Market Hall and Bus Station. 

It states that comprehensive redevelopment of the site with private sector partners will be pursued 

to deliver a new market facility, bus station facility, a new anchor store with residential uses above 

and accessibility improvements. 

Policy RTC7 – Land at Wellington Drive 

1.5.16 This policy states the aspiration to seek comprehensive mixed-use development of the site 

comprising a medium sized retail food or non-food store with Food & drink development, office 

and/or residential uses, and enhancements to pedestrian linkages to surrounding streets. 

Policy RTC8 – Leathermill Lane/Trent and Mersey Canal Corridor 

1.5.17 Key locations adjacent to, or near the canal will be regenerated to create new public spaces and 

accessible town centre uses. This includes aspirations to create a new leisure destination on land 
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adjacent to Leathermill Lane Canal Bridge; new development fronting the canal and Love Lane 

including residential and retail/office uses; and the development of retail warehousing or leisure 

development at land north of Leathermill Lane. 

Emerging New Local Plan 

1.5.18 The Council is currently preparing a New Local Plan for Cannock District which will replace the 

existing LPP1. The emerging plan is still in the relatively early stages of production and it is 

understood that it is targeted for adopted in July 2022. 

1.5.19 An initial scoping consultation took place in July and August 2018 seeking input on which matters 

the new Local Plan should consider. With reference to town centre policies, we understand that 

feedback suggested that the existing centres hierarchy was appropriate. 

1.5.20 Another round of consultation took place from May to July 2019. The Issues & Options 

consultation document set out four options to deliver an objective of creating attractive town 

centres in the District. 

1.5.21 Option A sought to retain the existing hierarchy of centres (set out in existing LPP1 Policy CP11) 

but with updated policy wording; Option B set out an approach similar to Option A but with a 

policy setting out retail impact thresholds for town centre uses in out of centre locations; Option C 

would provide separate Area Action Plans for Cannock, Hednesford and Rugeley; and Option D 

supported the preparation of local policy to direct investment into centres via a range of 

appropriate means (i.e. masterplan, prospectus, SPDs, neighbourhood plans). 

Neighbourhood Plans   

1.5.22 The only ‘made’ neighbourhood plan within Cannock is the Hednesford Neighbourhood Plan (HNP). 

The plan was formally made in November 2018 and covers the plan period 2017-2028. 

1.5.23 The HNP has been produced by Hednesford Town Council with the aims of ensuring several 

objectives, including ensuring that the town centre in Market Street is supported to retain a viable 

range of smaller shops and services.  

1.5.24 The plan identifies that retaining the character of Market Street is an important element of 

securing the ongoing vitality and viability of the centre, because it is this character which gives the 

centre its appeal. Several areas of underused and unattractive land are identified, and the plan 

recognises that environmental improvements are needed to enhance the experience of visitors 

accessing the area by train. 
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1.5.25 Town Centre specific policies to address identified issues are set out in Policies TC1-TC7. 

1.5.26 Policy TC1 identifies an area of ‘Special Local Character’ along Market Street and sets out 

development management policy guidance on shopfront alterations and other development to 

ensure that the historic character of the area is maintained and enhanced. 

1.5.27 Policy TC2 sets out that the core of Hednesford Town Centre as identified on the Proposals Map 

will be protected from the introduction of inappropriate uses at ground floor level to ensure that an 

overall mix of uses where retail, food and drink uses remain predominate is maintained. The policy 

sets out that residential uses on upper floors of buildings will be encouraged. 

1.5.28 Policy TC3 states that the Town Council in partnership with the town traders and other 

organisations will make representations for the use of appropriate S106 funding for use to enhance 

the vitality of Market Street. 

1.5.29 Policy TC4 relates to an area between Market Street, Victoria Street and off Cardigan Place as 

identified on the Proposals Map. The policy is supportive of development for a range of uses on 

this site including residential development, tourist accommodation and a retail market.  

1.5.30 Policy TC5 sets out the aspiration to deliver improvements to the car park to the rear of the (now 

former) Co-op Store to improve the environment surrounding the railway station. 

1.5.31 Policies TC6 and TC7 support the extension of the station car park at Anglesey Street and to 

redevelop a site on Cannock Road for high density residential development for the elderly.  
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1.1 Introduction 

1.1.1 In order to set out the wider context for the Study and inform our advice on the need for 

additional retail and leisure floorspace in Cannock Chase, this appendix provides an overview of 

prevailing retail and leisure trends and the Governments response to ‘transform town centres’.  

This overview draws on recognised retail and leisure data sources, including research by Experian, 

Local Data Company, Global Data and Mintel. 

1.2 Economic Context 

1.2.1 Covid 19 has had a considerable impact on the UK economy.  During lockdown the economy 

suffered an unprecedented contraction and employment fell significantly.  Experian Economics 

report that consumer demand suffered given social distancing and low confidence, leading to a big 

drop in social consumption, especially for recreation, leisure and travel.  In addition:  

• investment fell markedly, as waning business confidence and deteriorating financial 

positions lead to the postponement and cancellation of projects; and 

• exports have been undermined by a fall in international demand for UK goods and 

services, as other countries enforce lockdown or social distancing measures to varying 

degrees. 

1.2.2 Experian identify that a number of factors will weigh on the recovery over the coming months: 

• a more pronounced resurgence in the number of cases of Covid 19 has forced the 

government to reinstate some restrictions and it looks likely that social distancing 

measures will remain in place well into 2021  

• lingering fears about the virus has led to cautious behaviour from households and 

businesses, fuelling voluntary social distancing; 

• unemployment is expected to rise further; 

• a sluggish labour market outlook will constrain the recovery in household incomes and 

spending; and  

• the prospect of fluctuating easing and tightening of restrictions will keep confidence 

subdued and fuel risk averse behaviours from consumers until an effective treatment is in 

place. 
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1.2.3 Overall, the near-term outlook for consumer spending is weak and despite the news of vaccines, 

Experian do not expect pre Covid 19 pandemic levels to be reached until at least the end of next 

year (2021). 

1.2.4 In terms of the medium to longer term outlook, it is expected that the recovery will be shaped by 

the course of the pandemic, Brexit arrangements, and the extent of potential scarring of both to 

the UK’s longer-term economic potential.  Experian advise that there are a number of elements 

that will be key to the pace of recovery:  

• The effective treatment of Covid-19 and how long social distancing is in place/scale of 

these measures; 

• How successful the government measure are in mitigating the economic impact on 

households and businesses; 

• speed of household and business confidence recovery; and 

• Trade and supply chain impacts on industry. 

1.3 Continued Rise in Internet Shopping 

1.3.1 Experian, in their latest Retail Planner Briefing Note identify that there has been a marked increase 

in online shopping since the Covid-19 crisis, which has further accelerated the already strong 

growth trend seen over the past decade.  This has lifted the share of internet shopping to a peak 

of just over 30% of total retail sales at the peak of lockdown. 

1.3.2 Internet sales’ share in total retail surpassed 19% in 2019 before increasing up to over 30% in 

2020 against less than 5% in 2008.  The value of internet sales in 2020 is estimated at £102bn at 

current prices.   

1.3.3 After easing in 2021 Experian expect internet market share to continue to grow strongly in the mid 

term, hitting around 30% in 2027.  The pace of e commerce growth is anticipated to moderate 

over the longer term, reaching 35% of total retail sales by 2040.  

1.3.4 Experian highlight that whilst the challenge to traditional store-based shopping from internet-

based shopping will continue to grow, a number of factors soften the impact.  These factors 

include:  

• Many stores sell online but source sales from regular stores rather than warehouses, 

implying an increase in required store floorspace to cater for rising internet sales;  
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• Even if non-store retailing outpaces store-based shopping, store-based shopping is still 

expected to continue to expand at an annual average of 1.2% per annum in per capita 

terms;  

• Click-and-collect is an increasingly popular choice with consumers which requires a bricks-

and-mortar presence; and 

• A significant development is multi-channelling, where internet shopping actually drives 

demand for traditional outlets.  In-store product and services offer (including 

collection/drop-off points for online orders (click and collect)) forms part of a co-ordinated 

multi-channel strategy and will continue to support demand for retail space.  

1.4 Increased Vacancy Levels & Store Closures 

1.4.1 The last several years have been particularly challenging for retail and leisure operators.  The retail 

and leisure industry is currently under pressure with many occupiers finding themselves in an 

uncomfortable position as margins are squeezed between weakening demand and rising costs.   

1.4.2 Local Data Company (LDC) reported (November 2020) that in the first half (H1) of 2020 there was 

a net loss of 7,834 stores across Great Britain compared with a 3,647 stores loss over the 

equivalent period in 2019 and 4,402 in 2018 (Figure 1.2).  Closures increased by 21% from 2019-

2020 with 31,139 shops closing.  Interestingly the number of new store openings had increased 

marginally, albeit this increase is due to market activity pre-Covid-19. 

Figure 1.1: Openings and Closures - H1 2014- H1 2020 

 
Source: Local Data Company 
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1.4.3 The research undertaken by LDC identified that, on a sector by sector basis, the comparison goods 

sector declined the highest in H1 2020 with a net loss of 4,975 units.  500 of these units were as a 

result of Carphone Warehouse closing all their stores.  

1.4.4 The leisure sector saw a loss of some 1,263 units and service sector a loss of 828 units in the first 

half of 2020.  The number of restaurants/pub closures are anticipated to increase by H1 2021 as a 

result of the impact of Covid-19 (lockdown and curfews).    

Figure 1.2: Net Change in Units by Sector  

 
Source: Local Data Company 

1.4.5 The number of units in the  convenience sector declined by 768, but it was broadly the same as 

the number of closures in this sector in H1 2019.  This is primarily as a result of convenience 

business remaining open during lockdown. 

1.4.6 LDC record that independent businesses have been more resilient than national multiples in H1 of 

2020 with the decline lower across all four sectors.  In fact, the service sector saw a marginal 

increase (0.1%) primarily as a result of growth in hairdressing and health and beauty. 

1.4.7 Many retailers have found themselves struggling to pay their rents and other overheads, such as a 

rising minimum wage and business rates.  This, together with consumers doing more of their 

shopping online, which has been compounded by Covid-19, has resulted in a large number of 

retailers over the last two years restructuring (some involving a Company Voluntary Arrangement 

(CVA)) or going into administration including:  
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• Marks & Spencer’s announcement that in total it will close 100 stores by 2022.  38 stores 

were announced as closing in 2018/2019, 30 of which have now closed.  A further 17 store 

closures have since be named by M&S and are set to close in 2019/2020 (January 2019); 

• Office Outlet entering administration confirming closure of all its stores (March 2019); 

• Boots announcement of plans to close 200 stores by the end of 2020 (July 2019);  

• Bathstore falling into administration and subsequently acquired by Homebase.  A total of 90 

Bathstores have closed with 44 stores to remain open (July 2019); 

• Karen Millen (and its subsidiary Coast) going into pre-pack administration with Boohoo 

acquiring the online business but all 32 stores and 177 concession expected to close (August 

2019); 

• Jack Wills going into pre-pack administration and with Frasers Groups acquiring the store 

estate/brand and closing 8 stores (August 2019);  

• Thomas Cook entering into administration with Hays Travel acquiring all 555 of its stores 

(October 2019);  

• Mothercare going into administration with its remaining 79 outlets closing (November 2019); 

• Bensons for Beds was put into a pre-pack administration and bought by its existing owner 

(June 2020); 

• DW Sports entering into administration and subsequently bought by the Frasers Group.  19 

retail outlets and 29 leisure clubs were closed (August 2020); 

• M&Co going into administration but bought by its previous owners as part of a pre-pack 

deal.  The new owners have closed 47 of its 218 stores (August 2020); 

• Peacocks and Jaegar (part of Edinburgh Woollen Mill) falling into administration with the 

likely closure of 76 Jaegar and 423 Peacocks stores (November 2020); 

• Arcadia Group, which owns Topshop, Dorothy Perkins, Burton and Miss Selfridge) falling into 

administration.  Without a buyer its 444 stores will close (November 2020); 

• Debenhams going into administration (April 2020) with the last remaining bidder, JD Sports, 

withdrawing in November.  It is likely that all 124 stores will close (November 2020); 



Cannock Chase Retail and Main Town Centre Uses Study, 2020 
Appendix B - Overview of Retail/Leisure Trends 
 

_____________________________________________________________ 
 

Page 6 of 13 

• Bon Marche entering into administration for the second time in a year with the potential for 

its 225 stores to close (December 2020). 

1.4.8 In addition to the above, other retailers/businesses that have restructured or gone into 

administration in 2020 include: Laura Ashley, Cath Kidston, Hawkins Bazaar, Argos, Evans Cycles, 

TM Lewin, Go Outdoors, Monsoon, Oak Furnitureland, Quiz, Oasis and Warehouse.  

1.4.9 It is clearly evident that current trading conditions for the majority of retailers is very 

difficult/challenging.  Such closures/changes can result in particularly significant impacts at 

medium/smaller sized town centres, which tend to be the subject of higher vacancy rates, and 

which have also often suffered related reductions in rental levels and footfall in recent years.   

1.4.10 The vacancy rate in town centres has been increasing since 2017 from 11% to 13%.  LDC forecast 

a 1% increase between the 1st and 2nd half of 2020 which would represent the largest increase in a 

half year.  The vacancy rate for both retail and leisure is forecast to increase further with retail 

anticipated to see a higher increase.  The increase in vacancies was already apparent before the 

Covid-19 with the pandemic accelerating vacancy rates. 

Figure 1.3: Vacancy Rate (GB) 

 

Source: Local Data Company 

 

 

1.5 The Continued Rise of the Grocery Discounters 
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1.5.1 Shoppers have turned away from food superstores in recent years.  Mintel1 attributes the problems 

which face superstores to two principal factors. 

1.5.2 Firstly, many young people are choosing to rent within or close to town and city centres.  As a 

consequence, many undertake sporadic food shopping and often eat out, use takeaways, or buy 

instant meals.  Accordingly, when young people undertake food shopping, they often have no 

greater need than that which can be serviced by a convenience store. 

1.5.3 The second factor is the growth of discount operators, which have become more mainstream in 

both their offer and market positioning.  Mintel suggests that the improvements in discounters’ 

offer, such as wider ranges, better fresh foods and more premium foods, means that they have 

become an attractive alternative to both large food superstores and to convenience stores. 

1.5.4 As a consequence, the ‘big four’ foodstore operators (Asda, Morrison’s, Sainsbury’s and Tesco) 

have become circumspect in respect of new store openings and, indeed, have closed a number of 

existing foodstores.  All four have suffered significant declines in their market share over the past 

four to five years.   

1.5.5 The most recent strategy of the big four operators has been twofold: (1) the continued 

development of smaller store formats for top-up food shopping; and (2) the reconfiguration and 

refurbishment of existing foodstores.   

1.5.6 The development of smaller store formats (Sainsbury’s Local, Tesco Express, Marks & Spencer 

Simply Food, and Little Waitrose) has been a trend that has taken place over the last 5 or so 

years.  It is a response to changing food shopping habits and the move from weekly shops to 

more frequent smaller shops.  These smaller store formats are important in driving footfall in 

smaller district/town centres and in some cases act as a vital ‘anchor store’. 

1.5.7 In terms of the reconfiguration/refurbishment of existing foodstores, in some cases, product lines 

are being reduced and pricing is being made straightforward.  Some operators are looking to 

introduce other uses/concessions to take existing floorspace and Sainsbury’s acquisition of the 

Home Retail Group has allowed it to introduce Argos into its stores (and close Argos’s standalone 

stores).  Small concessions of Habitat are also currently being tested within a number of 

Sainsbury’s.  The introduction of additional uses/concessions in foodstores has the potential to 

take trade away from town centres.   

 
1 https://www.mintel.com/ 

https://www.mintel.com/
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1.5.8 Aldi and Lidl have both sought to take advantage of the structural changes in the food retail 

market and have announced ambitious store opening targets that will further increase pressure on 

the big four operators.  Aldi has identified major expansion plans and a £1bn investment with 

plans to open a new store in the UK every week on average until at least September 2021 with a 

target to have more than 1,000 stores by 2022.  Aldi’s plans include three formats: standard stores 

of between 18,000sq ft and 20,000sq ft with a minimum of 70 parking spaces; the ‘Small Aldi’ 

format of between 10,000sq ft and 14,000sq ft with a minimum of 40 parking spaces; and, the 

‘City Aldi’ format of between 7,000sq ft to 10,000sq ft with no parking spaces offered.  Aldi is 

understood to be considering all types of property, including development sites, mixed-use 

schemes, retail parks, high streets, shopping centres and roadside. 

1.5.9 Lidl plans to expand to trade from a portfolio of 1,200 UK stores in the coming years.  Lidl’s future 

requirements reportedly comprise units of between 20,000sq ft and 30,000sq ft, with sites of 1.5 

acres required for standalone units and up to 4 acres for mixed-use schemes.  

1.6 The Leisure Sector 

1.6.1 Over the last several years, town centres have increasingly relied upon an expanding food and 

drink sector to bring some vacant units back into active use.  Eating out has become increasingly 

popular and both national multiples and independents have benefitted from the additional 

expenditure which has resulted.   

1.6.2 However, even before the Covid-19 pandemic, there was evidence that the food and drink market 

is becoming saturated with the likes of the following outlets restructuring, closing outlets, or going 

into administration:  

• Byron Burger; 

• Ed’s Easy Diner; 

• Giraffe; 

• Prezzo;  

• Strada;  

• Jaime’s Italian; 

• Gourmet Burger Kitchen; and 

• Chimichanga. 

1.6.3 Mintel also reports that although the three biggest operators, Odeon, Vue and Cineworld, still 

dominate the cinema market and account for 60% of the total UK cinema screens, there has been 

a steep increase in the number of independent screens.  Niche cinema operators, such as 
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number of measures in response to the challenging retail/economic climate and the ongoing 

Covid-19 pandemic. 

1.7.2 These measures include:  

• business rate relief to small business;  

• a new digital tax;  

• funding to support town centres such as the ‘Towns Fund’ (which comprises the ‘Stronger 

Towns Fund’ and ‘Future High Street Fund’);  

• the setting up of the High Streets Task Force;  

• additional funding for Business Improvement Districts in response to COVID-19;  

• changes to the GDPO; and  

• changes to the Use Class Order.   

1.7.3 The purpose of the measures is to help revitalise town centres, allowing them to diversify and 

adapt more quickly to change. 

1.7.4 One of the most significant change that the Government has recently introduced which is likely to 

impact town centres is the change to the use classes order.  The changes were announced in July 

2020 and came into effect in September 2020.  The changes replace the existing Use Classes A1-5 

and D1 & D2 and introduce new Class E ‘Commercial, Business and Service’ and Class F1 ‘Learning 

and Non-Residential Institutions’ and F2 ‘Local Community’ use classes as well as including new 

‘sui generis’ uses.  These changes are intended to allow greater flexibility in uses in town centres 

allowing for units to be re-occupied quicker and to change use quickly without requiring planning 

permission.   The new Class E encompasses the majority of former A1, A2, A3, B1, D1 and D2 uses 

and will allow changes to another use within this use class to be made without the need for 

planning permission.  Though introduced to help town centres, the changes may have unforeseen 

consequences in enabling the development outside town centres to change within the new Use 

Class E without requiring planning permission (assuming there are no planning condition restriction 

attached to the relevant planning permission).  The changes take control away from Local Planning 

Authorities and give more freedom to allow the market to decide.  This could result in the retail 

core of some town centres being diluted with other uses potentially weakening its pull as a 

comparison goods retail destination.   

1.7.5 In June 2020, the Government also published a new Business and Planning Bill which aims to 

make provision for the promotion of economic recovery and growth following the impacts of the 
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COVID-19 pandemic.  The Bill introduced temporary measures to enable pavement licences to be 

gained efficiently and inexpensively in order to support businesses selling food and drink as 

lockdown restrictions are lifted and social distancing guidelines remain in place.  Over the summer, 

alongside the ‘Eat Out to Help Out’ scheme, this has assisted town centre businesses.  However, 

this temporary measure is likely to be less effective in helping town centres in the colder months. 

1.7.6 Given that they have only recently been made, the impact of the Government’s amendments to 

the GDPO have not yet been realised.  The key changes are:  

• permitted development rights to hold a market and temporary use of land (Schedule 2, Part 

4, New Class BA); 

• permitted development right for the construction of new homes on detached blocks of flats 

(Schedule 2, Part 20, Class A); and  

• permitted development right for the demolition of vacant and redundant free-standing 

commercial and light industrial premises (and residential blocks of flats) and their 

replacement with new residential units (Schedule 2, Part 20, New Class ZA). 

1.7.7 Whilst alone they are unlikely to have a material positive impact on town centres, and in terms of 

the latter, could result in development being bought forward on an allocated site not supported by 

local plan policy, there may be cases in the future where they could assist Council’s and developers 

in moving forward town centre proposals at a quicker pace which in turn would benefit the vitality 

and viability of the town centre.   

Funding to Support Town Centres 

Future High Street Fund 

1.7.8 As part of the 2018 Budget, a new £675 million Future High Streets Fund2 was announced that is 

intended to assist local areas to respond/adapt to changes in their town centres, by using long 

term strategies. There was competition for the funding with local areas expected to partner with 

the private sector in their proposals, which should set out an overall vision of the specific 

improvements that would contribute to its achievement. It is envisaged that the Fund will then co-

fund projects such as: 

• investment in physical infrastructure, including improving public and other transport access, 

improving flow and circulation within a town/ city centre, congestion-relieving infrastructure, 

other investment in physical infrastructure needed to support new housing and workspace 

 
2 https://www.gov.uk/government/publications/future-high-streets-fund 

https://www.gov.uk/government/publications/future-high-streets-fund
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development and existing local communities’, and the regeneration of heritage high streets; 

and 

• investment in land assembly, including to support the densification of residential and 

workspace around high streets in place of under-used retail units.’ 

1.7.9 The fund will also support the regeneration of heritage high streets (up to £55 million of the 

overall fund). This has two elements: helping to restore historic properties through Historic 

England; and (2) providing communities with resources to put historic buildings back into 

economic use. 

Stronger Towns Fund 

1.7.10 In March 2019, a £1.6 billion Stronger Towns Fund for England was announced by the 

Government.  £1 billion of the new fund is to be allocated using a needs-based formula, with the 

remaining £600 million being available through a competitive process. 

1.7.11 The formula is based on a combination of productivity, income, skills, deprivation metrics and 

proportion of the population living in towns. This targets funding at those places with economies 

that are performing relatively less well to the England average, whose residents are living on lower 

incomes, and where larger proportions of the population have low skill attainment.  The 

Government has allocated some £281m for the North West region.   

Towns Fund 

1.7.12 As of September 2019, the ‘Stronger Towns Fund’ and ‘Future High Street Fund’ were combined 

and are now collectively referred to by the Government as the ‘Towns Fund’.  The Prime Minister 

identified that the Towns Fund involves a total fund of £3.6bn.  Whilst this has been referred to as 

a “new” fund MHCLG confirmed in a press release in September 2019 that this involved an 

additional commitment of £1.325bn over the previous commitments in the ‘Stronger Towns Fund’ 

and ‘Future High Street Fund’.  

1.7.13 The government has invited 100 towns to develop proposals for funding from the £3.6 bn ‘Towns 

Fund’.  The towns eligible for support from the fund include places with industrial and economic 

heritage but have not benefitted from economic growth in the same way as more prosperous 

areas. 

1.7.14 Plans are to be drawn up by communities, business and local leaders with the purpose of 

transforming their town’s economic growth prospects with a focus on improved transport, 

broadband connectivity, skills and culture.   
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1.7.15 A total of £241m is available to support towns in 2020-2021, and the 100 towns can bid for up to 

£25m each.  The government published a prospectus in November 2019 to guide towns through 

the process and set eligibility criteria for funding.   





















https://www.surveymonkey.co.uk/r/CannockChaseTownCentres
mailto:John.Shakespear@WYG.com
mailto:developmentplan@cannockchasedc.gov.uk
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A  
 
City  
Prosperity

A01 World-Class Wealth
Global high flyers and families of privilege living luxurious  
lifestyles in London’s most exclusive boroughs

A02 Uptown Elite
High status households owning elegant homes in accessible  
inner suburbs where they enjoy city life in comfort

A03 Penthouse Chic City suits renting premium-priced flats in prestige central  
locations where they work hard and play hard

A04 Metro High-Flyers Ambitious 20 and 30-somethings renting expensive  
apartments in highly commutable areas of major cities

 B  
 
Prestige 
Positions

B05 Premium Fortunes Influential families with substantial income established  
in distinctive, expansive homes in wealthy enclaves

B06 Diamond Days
Retired residents in sizeable homes whose finances are  
secured by significant assets and generous pensions

B07 Alpha Families
High-achieving families living fast-track lives, advancing careers, 
finances and their school-age kids’ development

B08
Bank of Mum  
and Dad

Well-off families in upmarket suburban homes where  
grown-up children benefit from continued financial support

B09 Empty-Nest 
Adventure

Mature couples in comfortable detached houses who  
have the means to enjoy their empty-nest status

 C  
 
Country  
Living

C10 Wealthy  
Landowners

Prosperous owners of country houses including the rural  
upper class, successful farmers and second-home owners

C11 Rural Vogue
Country-loving families pursuing a rural idyll in comfortable 
village homes while commuting some distance to work

C12 Scattered 
Homesteads

Older households appreciating rural calm in stand-alone  
houses within agricultural landscapes

C13 Village Retirement
Retirees enjoying pleasant village locations with amenities  
to service their social and practical needs

 D  
 
Rural  
Reality

D14 Satellite Settlers
Mature households living in expanding developments around 
larger villages with good transport links

D15 Local focus
Rural families in affordable village homes who are reliant  
on the local economy for jobs

D16 Outlying Seniors
Pensioners living in inexpensive housing in out of the way 
locations

D17 Far-Flung Outposts
Inter-dependent households living in the most remote 
communities with long travel times to larger towns
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 E  
 
Senior 
Security

E18 Legacy Elders
Time-honoured elders now mostly living alone in comfortable 
suburban homes on final salary pensions

E19 Bungalow Haven Peace-seeking seniors appreciating the calm of bungalow 
estates designed for the elderly

E20 Classic  
Grandparents

Lifelong couples in standard suburban homes enjoying 
retirement through grandchildren and gardening

E21 Solo Retirees
Senior singles whose reduced incomes are satisfactory in their 
affordable but pleasant owned homes

 F  
 
Suburban 
Stability

F22 Boomerang  
Boarders

Long-term couples with mid-range incomes whose adult 
children have returned to the shelter of the family home

F23 Family Ties
Active families with teens and adult children whose prolonged 
support is eating up household resources

F24 Fledgling Free
Pre-retirement couples with respectable incomes enjoying 
greater space and spare cash since children left home

F25 Dependable Me
Single mature owners settled in traditional suburban semis 
working in intermediate occupations

 G  
 
Domestic 
Success

G26 Cafés and 
Catchments

Affluent families with growing children living in upmarket 
housing in city environs

G27 Thriving 
Independence

Well-qualified older singles with incomes from successful 
professional careers in good quality housing

G28 Modern Parents Busy couples in modern detached homes juggling the demands 
of school-age children and careers

G29 Mid-Career 
Convention

Professional families with children in traditional mid-range 
suburbs where neighbours are often older

 H  
 
Aspiring 
Homemakers

H30 Primary Ambitions Forward-thinking younger families who sought affordable 
homes in good suburbs which they may now be out-growing

H31 Affordable Fringe
Settled families with children owning modest, 3-bed semis in 
areas where there’s more house for less money

H32 First-Rung Futures
Pre-family newcomers who have bought value homes with 
space to grow in affordable but pleasant areas

H33 Contemporary  
Starts

Fashion-conscious young singles and partners setting up home 
in developments attractive to their peers

H34 New Foundations
Occupants of brand new homes who are often younger singles 
or couples with children

H35 Flying Solo
Bright young singles on starter salaries choosing to rent homes 
in family suburbs
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 I  
 
Family  
Basics

I36 Solid Economy
Stable families with children renting better quality homes  
from social landlords

I37 Budget Generations
Families supporting both adult and younger children where 
expenditure can exceed income

I38 Childcare Squeeze
Younger families with children who own a budget home  
and are striving to cover all expenses

I39 Families with Needs
Families with many children living in areas of high  
deprivation and who need support

 J  
 
Transient 
Renters

J40 Make Do  
& Move On

Yet to settle younger singles and couples making  
interim homes in low cost properties

J41 Disconnected  
Youth

Young people endeavouring to gain employment footholds  
while renting cheap flats and terraces

J42 Midlife Stopgap
Maturing singles in employment who are renting short-term 
affordable homes

J43 Renting a Room
Transient renters of low cost accommodation often  
within subdivided older properties

 K  
 
Municipal 
Challenge

K44 Inner City Stalwarts
Long-term renters of inner city social flats who have  
witnessed many changes

K45 Crowded 
Kaleidoscope

Multi-cultural households with children renting social flats  
in over-crowded conditions

K46 High Rise Residents Renters of social flats in high rise blocks where levels  
of need are significant

K47 Streetwise Singles
Hard-pressed singles in low cost social flats searching  
for opportunities

K48 Low Income  
Workers

Older social renters settled in low value homes in communities 
where employment is harder to find

 L  
 
Vintage  
Value

L49 Dependent Greys
Ageing social renters with high levels of need in centrally  
located developments of small units

L50 Pocket Pensions Penny-wise elderly singles renting in developments of  
compact social homes

L51 Aided Elderly
Supported elders in specialised accommodation including 
retirement homes and complexes of small homes

L52 Estate Veterans
Longstanding elderly renters of social homes who have seen 
neighbours change to a mix of owners and renters

L53 Seasoned  
Survivors

Deep-rooted single elderly owners of low value properties whose 
modest home equity provides some security

Mosaic UK 
Classifications
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 M  
 
Modest 
Traditions

M54 Down-to-Earth 
Owners

Ageing couples who have owned their inexpensive home for 
many years while working in routine jobs

M55 Offspring Overspill
Lower income owners whose adult children are still striving to 
gain independence meaning space is limited

M56 Self Supporters
Hard-working mature singles who own budget terraces 
manageable within their modest wage

 N  
 
Urban  
Cohesion

N57 Community Elders
Established older households owning city homes in  
diverse neighbourhoods

N58 Cultural Comfort
Thriving families with good incomes in multi-cultural  
urban communities

N59 Asian Heritage Large extended families in neighbourhoods with a strong  
South Asian tradition

N60 Ageing Access
Older residents owning small inner suburban properties  
with good access to amenities

 O  
 
Rental  
Hubs

O61 Career Builders
Motivated singles and couples in their 20s and 30s progressing 
in their field of work from commutable properties

O62 Central Pulse Entertainment-seeking youngsters renting city centre flats in 
vibrant locations close to jobs and night life

O63 Flexible Workforce
Self-starting young renters ready to move to follow worthwhile 
incomes from service sector jobs

O64 Bus-Route Renters
Singles renting affordable private flats away from central 
amenities and often on main roads

O65 Learners & Earners
Inhabitants of the university fringe where students and older 
residents mix in cosmopolitan locations

O66 Student Scene
Students living in high density accommodation close  
to universities and educational centres
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Photographs of Cannock Town Centre 
 

   

Photograph 1: Market Hall Street 
 

 

Photograph 2: Cannock War Memorial, Market 
Place 

 

 

Photograph 3: Market Place Looking North 
 

 

Photograph 4: Church Street, Looking South Photograph 5: Passageway from Church Street 
to Market Hall Precinct 

Photograph 6: St Luke & St Thomas Church 
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Diversity of Main City Centre Uses 
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Diversity of Main City Centre Uses 
 
 
 
 

   Figure 1: Units in Cannock (2015)                                                                                                Figure 3: Units in Cannock (2020) 

Category No. % 
UK Av. 

% 

Convenience 19 9 8 

Comparison 63 28 33 

Retail Service 36 16 14 

Leisure Services 41 18 22 

Financial and Business Services 37 17 11 

Vacant 27 12 11 

Total 223 100 100 

Source: Experian 

Category No. % 
UK Av. 

% 

Convenience 12 5 9 

Comparison 58 24 29 

Retail Service 50 21 15 

Leisure Services 44 18 25 

Financial and Business Services 29 12 10 

Vacant 47 20 12 

Total 240 100 100 

Source: Experian 
 

Figure 2: Floorspace in Cannock (2015) Figure 4: Floorspace in Cannock (2020) 

Category Sq.m % 
UK Av. 

% 

Convenience 17,560 30 15 

Comparison 18,030 31 36 

Retail Service 2,780 5 7 

Leisure Services 10,090 17 23 

Financial and Business Services 6,280 11 8 

Vacant 4,150 7 9 

Total 58,890 100 100 

Source: Experian 

Category Sq.m % 
UK Av. 

% 

Convenience 15,280 26 15 

Comparison 16,680 28 33 

Retail Service 4,130 7 7 

Leisure Services 10,300 17 26 

Financial and Business Services 4,850 8 7 

Vacant 8,190 14 11 

Total 59,430 100 100 

Source: Experian 
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Leisure units are distributed throughout the town centre, however there is a particular concentration at the north western end of Market Place, High Green and 

Newhall Street where there are several pubs, bars, restaurants and takeaways.  

As identified by the Cannock Town Centre Partnership in their report, and within the Town Centre Development Prospectus, the redevelopment of the multi-storey 

car park of Church Street presents an opportunity to bring additional leisure uses into the town centre to complement the existing provision and provide a boost to 

the evening economy. 

Financial and Business Services 

Cannock Town Centre has a relatively good financial and business service offer which remains above average in terms of the proportion of units (12% vs the 

national average of 10%) and floorspace occupied (8% vs 7%). We note that the offer has reduced since 2015 with the loss of 8 units and 1,430sq m of 

floorspace, however this is generally in line with national trends. As would be expected in the largest centre in the District, Cannock has retained the majority of its 

banking services since 2015 though we note that TSB and the Yorkshire Bank have vacated the centre.  

Of the 28 financial and service providers in the town centre, there are 10 estate agencies, 6 banks and building societies, 3 employment agencies, accountants, 

solicitors, financial advisors, and property maintenance firms. Aside from the banks and building societies which are located along Market Place, the majority of 

other service providers are generally located away from the main pedestrianised areas and we note a particular concentration of estate agencies along 

Wolverhampton Road. 

Markets 

A popular street market presently operates in Market Place on Tuesdays and Fridays each week with a mixture of stalls selling fresh food, household goods, flowers 

and local produce. Since the last survey was undertaken, the indoor stalls at the Market Hall have been vacated in order to facilitate its potential redevelopment as 

part of the wider planned redevelopment of Cannock Shopping Centre/The Forum. 

Retailer Representation 

National multiple retailers such as Marks & Spencer, Next and TK Maxx can act as anchor tenants in a centre, adding to its appeal and creating additional 

pedestrian footfall. Experian Goad produces a list of the top retailers which act as a measure of the vitality and viability of a centre and of the 31 major retailers 

within the Experian list, Cannock Town Centre only hosts seven: Argos, Boots, Clarks, EE, New look, Vodafone and WH Smith.  

Other national multiple retailers present in the town centre include Poundland/Pep & Co, Shoezone, Card Factory, B&M Home Store, JD Sports, Bodycare, and 

Game. We note that many of these are value propositions at the lower end of the market and target a certain demographic. Since 2015, we note that several 

national retailers have vacated the town centre including Wilko, Bon Marche and Dorothy Perkins. It is evident that strong mid-range or higher quality national 
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Vacancies 
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Rents on Non-Domestic Property 

 

Historic rental data has been obtained from EGi which we have used to calculate average rental prices (per sq. m) of commercial property across Cannock Town 

Centre. The data indicates a general downward trend in the rents commended, which accords with trends observed nationally. Rental data taken from over 60 

leases signed over the past 10 years indicates that rents were highest in 2011 with occupiers being charged an average of £378.30 p/sq m per annum while 

prices were at their lowest in 2018 at an average of £107.43 p/sqm. 

A review of online sources indicates that there is a range commercial property 

currently to let in the town centre. Data available indicates that rents vary, 

ranging from £25 to £236 p/sqm per annum within units on Market Place. 

As is to be expected, rents are generally cheaper towards the edges of the 

town centre, while those located on the pedestrianised areas with higher 

footfall command higher rents. 

When compared to other retail destinations in nearby centres, rents in 

Cannock are generally lower. Data from available properties in Walsall 

suggests the average price per sq/m per annum is around £180, while in 

Stafford it is £155 and in Lichfield, it is much higher at over £400.  
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Pedestrian Flows 
 

During our visits reasonable levels of pedestrian activity were observed within the pedestrianised Market Place and Market Hall Street. The outdoor markets clearly 

encouraged footfall in these areas. Pedestrian footfall was also observed from the bus station to the centre along Stafford Road, and similarly, activity levels along 

Wolverhampton Road to the south of the main shopping area were observed. 

Pedestrian activity outside of these areas was more variable, and it was clear that social distancing restrictions and the changed working practices brought about by 

the coronavirus pandemic had some effect. This was apparent around High Green Court and Newhall Street where there are several pubs, bars, restaurants and 

takeaways which were observed to be quiet. Church Street and the walkway through to Market Hall Precinct by the Forum were also observed to be particularly 

quiet and had considerably lower levels of activity than other areas. This area has a high number of vacancies and the lack of active frontages coupled with the 

generally poor environmental quality contribute to a sense of emptiness here. Pedestrian footfall also dropped off to the south east of the town centre on Walsall 

Road. The busy Avon Road acts as a barrier from the main shopping area here with the traffic impeding pedestrian flows across the road.  

 

 

 

Accessibility 
 

The accessibility of the centre is determined by the ease and convenience of access by a choice of means of travel, including that which is provided to pedestrians, 

cyclists and disabled people, and the ease of access from the main arrival points to the principle attractions in the centre. 

Road Access 

Cannock Town Centre is well connected by road to the surrounding area by virtue of its proximity to the strategic highway network. The nearby M6 and M6 toll 

motorways provide nearby connections with the M5 and M42 to destinations further afield, while the network of A roads in the area provide more local connections 

to Wolverhampton, Lichfield, Stafford and Walsall.  

Turning to the road network in and around the town centre, the pedestrianised areas around Market Place and Market Hall Street prevent direct vehicle access to 

much of the retail core. This pedestrianisation is combined with other vehicle restrictions meaning that those travelling to Cannock are encouraged to use one of 

several car parks on the periphery of the town centre, or to use alternative means of travel. 





Cannock Town Centre Health Check 
 
 
 
 

Page 17 of 22 

 

Walking, Cycling and Disabled Access 

Access for pedestrians within the core shopping area is generally good, owing to its compact size and generally flat topography. Much of Market Place, and all of 

Market Hall Street is fully pedestrianised and easy to navigate, though during periods when the street market is being held it can become crowded. There are 

canopies over large extents of shop frontages at Market Hall Street, Stafford Road and the High Green Court shopping arcade. These, together with the indoor 

shopping facilities at Cannock Shopping Centre provide shelter for shoppers at times of bad weather.  

Pedestrian access to the core shopping area from other parts of the town centre, particularly from the north and east is impeded by the busy road network along 

The Ringway, the Queens Square Roundabout and Avon Street/Mill Street. These roads act as a barrier and effectively cut the shopping core of the town centre off 

for pedestrians as there are few crossing points. Units at the Chase Centre to the east of the main shopping core are separated by Queen Square roundabout which 

inhibits pedestrian connectivity, giving the area the feeling of a retail park rather than a composite part of the main town centre. 

In terms of access for cyclists, we noted that cycling is prohibited in the pedestrianised areas of the town centre though cycle parking was provided in several 

locations. Cannock is not located on any national cycling routes and there are very few dedicated cycling lanes within the town centre itself. Along with the busy 

local road network, this may act as a deterrent for cyclists. This is borne out by responses to the household survey where less than 1% indicated that they cycled 

to the town centre and this is again clearly an area where accessibility can be improved. 

The town centre is considered to be generally good in terms of accessibility for the disabled and those with mobility problems, though the aforementioned busy 

road network with limited crossing points may impede access somewhat. At the time of our visits we noted that the escalators within Cannock Shopping Centre 

were out of action limiting access to the units at first floor level. In all Council operated car parks, free car parking is available for blue badge holders. 

 

Perception of Safety and Occurrence of Crime 
 

Most areas of Cannock Town Centre during daytime hours, particularly the core shopping area, felt safe by virtue of good footfall and with good levels of natural 

surveillance from active frontages. More peripheral areas of the town centre, such as Backcrofts have few active frontages and at night or in quieter parts of the 

day may feel isolated. Similarly, the walkway at The Forum off Church Street has very little footfall and there is evidence of vandalism and graffiti. The underpasses 

beneath the Ringway also lacked natural surveillance which impacts on perception of safety. 

CCTV cameras were observed in town centre at Cannock Shopping Centre, Market Place and at Backcrofts car park.  We understand  that in 2018 over £55,000 

was invested into upgrading CCTV systems by the Council. 
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The town centre benefits from three areas of green space; the churchyard surrounding St Luke and St Thomas Church on Church Street, a bowling green at the north 

of Market Place, and Backcrofts Park which away from the main shopping area. These areas provide attractive areas for relaxation and help to break up the built form, 

though the park at Backcrofts would benefit from being better connected to the shopping areas as it is presently not well linked. In addition to the green spaces, 

seasonal planting is used to good effect, especially around the central clock tower in Market Place, around the war memorial and next to the bowling green. Trees 

planted at intervals along Market Place are also attractive, helping to break up the hard paving and providing shade during the summer months.  

The busy road network in the town centre detracts from the quality of the environment due to the amount of traffic that passes through. As well as impeding 

pedestrian movement, particularly from the north and east to the main shopping area, it creates noise and affects the air quality of surrounding areas. The 

underpasses beneath the busy roads also present areas that need improvement as they are key gateways into the centre do much to create an impression of the town 

for visitors. 

The wider Cannock Shopping Centre site which includes the Prince of Wales Theatre, Market Hall, The Forum and the now closed multi-storey car park significantly 

detracts quality of the rest of the town centre. The passageway leading from Church Street to Market Hall Place is especially run down and feels dark and 

unwelcoming with evidence of graffiti and vandalism. Similarly, on our visits, Cannock Shopping Centre felt very tired with multiple vacant and empty shopfronts. The 

aspired redevelopment of this area is long overdue and will help to improve the environmental quality of the town centre considerably. 

Overall, we consider the town centre environment to be varied, with investment clearly needed in key areas.  Our assessment is supported by the findings of the 

household survey where respondents indicated that an updated or refurbished shopping area would make them visit the town centre more often, and from the 

business survey where more than half of the respondents indicated that they considered the attractiveness of the town centre public realm to be poor. 

  
 

Photograph 7: Ramp to the closed multi-storey car park Photograph 8: Derelict building in poor repair along Price 
Street 

Photograph 9: Vacant unit outside Cannock Shopping 
Centre 

 



http://www.thecloud.net/free-wifi/find-a-hotspot/
http://www.thecloud.net/free-wifi/find-a-hotspot/
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Weaknesses and Threats 

• High level of vacancies within key town centre locations including the Forum and Cannock Shopping Centre 

• Lack of a key anchor retailer within the core shopping area 

• Absence of commercial office space across the town centre 

• The town centre lacks a number of uses including a hotel, cinema and other key leisure uses.  

• National multiple operators are limited and the current retail offer is geared towards budget options 

• Opening of Mill Green Outlet Centre may affect the desirability of town centre space for operators and potentially lead to closures in the current 

economic climate 

• Pedestrian connectivity of town centre affected by busy road network and core shopping area cut off from the north by the ringway 

• Poor environmental quality close to the core shopping area, especially the forum and the central multi-storey car park which require investment 

• Competition from other out of centre retail parks along the A5 and from regional centres such as Birmingham, Walsall and Wolverhampton 

• Low footfall at edges of the town centre 

• The food and drink offer in the town centre is limited 

• A delay in the redevelopment of the Church Street site has the potential to impact further upon the vitality and viability of the town centre through 

long-term vacancies and further deterioration of existing disused buildings 
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Rugeley Town Centre Health Check Appraisal 
 

Rugeley is the second largest town in Cannock Chase District and is an important hub of retail and service 

uses. Located in the north of the district, it serves the population of the immediate built up area but also 

the rural hinterland beyond including those in the adjacent Lichfield and Stafford Districts. The town 

centre, as designated within the 2014 Policies Map is bound by the A460 Horse Fair to the south, Elmore 

Lane to the west, St Pauls Road/Lichfield Street/Forge Road to the east and by Bryans Lane to the north. 

The town centre also extends around the large Tesco store and car park off Power Station Road, which 

opened in 2013. 

The Primary Retail Area as defined on the Policies Map extends across the majority of the Town Centre 

but excludes land off Bryans Street and Market Street in the north east of the defined centre, and also 

the Tesco store on Power Station Road. Most of the main shopping streets across the centre are 

pedestrianised which creates two public open spaces at Brook Square and Market Square. The centre 

accommodates 2 small covered markets off Brook Square and Brewery Street and several convenience 

foodstores including an Iceland frozen foodstore and Morrisons Supermarket off Market Street in the 

Primary Retail Area, and the aforementioned Tesco store in the far north of the town centre. There is an 

Aldi store located just off market street to the north west.  The discount foodstore falls just outside the 

defined town centre boundary. 
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Photographs of Rugeley Town Centre 
 

 

 
Photograph 2: Upper brook Street looking 

south 
 

 

 

Photograph 1: The Plaza public house on Horse Fair 
 
 

Photograph 4: Brook Square 
 
 

Photograph 3: Albion Street 
 

Photograph 5: Anson Street looking north 
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Diversity of Main City Centre Uses 
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Diversity of Main City Centre Uses 
 
 
 
 

  Figure 1: Units in Rugeley (2015)                                                                                 Figure 3: Units in Rugeley (2020) 

Category No. % 
UK Av. 

% 

Convenience 19 10 8 

Comparison 63 32 33 

Retail Service 38 19 14 

Leisure Services 43 22 22 

Financial and Business Services 20 10 11 

Vacant 16 8 11 

Total 199 100 100 

Source: Experian 

Category No. % 
UK Av. 

% 

Convenience 18 9 9 

Comparison 52 26 29 

Retail Service 39 20 15 

Leisure Services 50 25 25 

Financial and Business Services 17 9 10 

Vacant 22 11 12 

Total 198 100 100 

Source: Experian 
 

Figure 2: Floorspace in Rugeley (2015) Figure 4: Floorspace in Rugeley (2020) 

Category Sq.m % 
UK Av. 

% 

Convenience 6,060 18 15 

Comparison 11,620 34 36 

Retail Service 3,310 10 7 

Leisure Services 7,030 21 23 

Financial and Business Services 2,840 8 8 

Vacant 2,960 9 9 

Total 33,820 100 100 

Source: Experian 

Category Sq.m % 
UK Av. 

% 

Convenience 6,520 20 15 

Comparison 9,560 29 35 

Retail Service 3,670 11 7 

Leisure Services 8,090 25 25 

Financial and Business Services 1,720 5 8 

Vacant 3,310 10 10 

Total 32,870 100 100 

Source: Experian 
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Diversity of Main Town Centre Uses 

 

Our appraisal of Rugeley Town Centre has been undertaken using Experian Goad surveys as the basis for our statistical analysis. The Goad survey area covers the 

defined Primary Retail Area of the town centre but excludes the Tesco store located off Power Station Road. 

Across the Goad survey area, there are a total of 198 retail, leisure and service units that occupy some 32,870sqm gross of floorspace. When compared with 2015, 

the number of units and floorspace across the centre has slightly decreased. In the absence of any meaningful development since this time though, the changes 

can mainly be attributed to the internal reconfiguration and subdivision of existing retail and commercial units.  

Convenience Goods Units 

The convenience goods offer in Rugeley is good for the size of the town centre with Morrisons and Iceland stores located within the Primary Retail Area and Tesco 

just outside. In total, there are 18 convenience goods units across the Goad survey area, accounting for 9% of the total number of units, and 6,520sqm 

convenience floorspace, 20% of the total. The proportion of convenience retail units across the survey area is in line with the UK average of 9% but exceeds the 

average (of 15%) in floorspace terms primarily due to the large size of the Morrisons store. 

In addition to the aforementioned large foodstores, the centre also accommodates 5 bakers & confectioners, 2 tobacconists, 2 shoe repairs & key cutting services, 

an off licence, a greengrocer, and a health foods shop. There are also several smaller convenience retailers trading from the small units within Brewery Street 

Shopping Centre & Market.  

Comparison Goods Units 

There are 52 units across the town centre occupied by comparison retailers (26% of the total) which occupy 9,560sq m of floorspace (29% of the total). When 

compared with 2015, the offer has contracted with 11 fewer units and 2,060sq m less floorspace. Whereas the provision was broadly in line with the national 

average in 2015, it is now below the national average of 29% of units and 33% of floorspace. Most of the vacated comparison units since 2015 were occupied by 

local/independent retailers but we note that national multiples Shoezone and Clinton Cards have closed. 

The largest comparison goods units in the town centre are occupied by Argos (960sq m), Peacocks (850sq m) and Home Bargains (730sq m), and there are 11 

other units accommodating 200sq m or more, including Wilko (620sq m), New look (270sq m), Boots (270sq m) and WH Smith (240sq m). The majority of the 

units in the town centre are small in size  with 26 at 100sq m or less. 

Turning to the goods sold, for its size there are is a reasonable range available in the centre including 4 units each dedicated to textiles & soft furnishings, flowers, 

electrical & other durable goods, and crafts, gifts, china & glass. There are 8 clothes & footwear retailers, and 6 charity shops in addition to other comparison 
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Vacancies 
 

At the time of our survey, there were 22 vacant units across Rugeley Town Centre and 3,310sqm of vacant floorspace (11% of the total number of units and 10% 

of the total floorspace across the centre). The vacancy rates are slightly below the national average (12% of units and 11% of floorspace), though they have 

increased since 2015 when there were 16 vacant units and 2,960sqm of vacant floorspace.  

There are no particular concentrations of vacant units in the Primary Retail Area, however 5 of the 8 units on Horsefair between St Pauls Road and Talbot Street 

are empty. These units are away from the main activity of the town centre and their peripheral position may have impacted on their viability.  Though not surveyed 

by the Goad town centre uses plan, we noted a high proportion of vacant stalls within the indoor market units at Market Hall. Taking note of the 2015 town centre 

appraisal, it is clear that vacant units here are a longstanding issue. Efforts have been made to market units both online and within the markets themselves, though 

the they have not been met with success. 

   

Photograph 6: Vacancies on upper Brook Street Photograph 7: Vacant unit at the corner of Bees Lane 
and Lower Brook Street 

Photograph 8: Vacant unit in Market Hall 
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Vacancies 
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Rents on Non-Domestic Property 

 

Rental data has been obtained from EGi has been used to calculate average rental prices (per sq. m per annum) of commercial property in Rugeley Town Centre.  

Data from 2019 and 2020 is not available, but the data shows that the average rental prices have fluctuated in recent years. The highest rents were in 2014 at 

an average of £134.82 per sqm per annum and the lowest in 2018 at £85.29 per sqm per annum 

 A review of online sources indicates that there are only three commercial 

units being publicly advertised for let within the town centre. Rents p/sqm 

range from £139.25 p/sqm to £194.81 p/sqm, with all three units located 

within the Primary Retail Area 

When compared with commercial property in Cannock Town Centre, rents 

are presently comparable, however they have been significantly cheaper in 

Rugeley than Cannock in the past. 
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Conclusions 

Overall, we consider Rugeley to display reasonably good levels of vitality and viability. Having regard to our health check assessment, including feedback from key 

stakeholders and business owners, we consider that the principal strengths, weaknesses, opportunities and threats to the centre are as follows: 
 

Strengths and Opportunities  

• Attractive town centre with generally good environmental quality and historic core 

• Pedestrianised shopping area is open, legible and provides a good shopping environment 

• Vacancy rate below the national average 

• Reasonably good provision of leisure facilities for both daytime and night-time economies 

• There is a good range of independent businesses which provide a distinct and individual retail/commercial offer 

• Rugeley Area Action Plan identifies areas for improvement and ideas for the redevelopment of certain key sites 

• Town centre is easily accessible by foot from nearby residential areas 

Weaknesses and Threats 

• Continued growth of internet shopping impacting retailers 

• Increasing levels of vacancies are evident 

• Connectivity with railway stations, canal towpath and Tesco in the north of the town centre could be improved 

• Proposals by Lidl and Aldi for nearby out of centre stores may impact on convenience retailers in the town centre 

• Indoor market at Market Hall has high level of vacant units and is not a welcoming gateway to the town centre from the bus station 

• Bus station suffers from a peripheral position in the centre with a lack of active frontages/natural surveillance 

• Impacts of Covid-19 may lead to increasing vacancies including Argos and Peacocks which have recently announced programmes of store closures 

• Household survey respondents indicate that the shopping offer in the town centre could be improved 

• Proximity to the larger centres of Stafford and Lichfield and the soon to be opened Designer Outlet at Mill Green may limit interest from retailers and 

commercial operators 
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Hednesford Town Centre Health Check Appraisal 
 

Hednesford is the third largest centre within Cannock Chase District serving the role as an important retail and service centre for residents in the north eastern part 

of Cannock. Hednesford forms part of the same wider built up area as Cannock with the town centre is situated approximately 4km to the north west of the centre 

of Cannock. 

The 2014 Policies Map defines a Town Centre Boundary but no Primary Retail Area. The Town 

Centre is linear and primarily concentrated along Market Street from the junction with the A460 

Rugeley Road to the railway line at its north western extent. This road is lined with retail and 

commercial leisure units with some residential uses above at first floor level.  The lightworks indoor 

Shopping Centre is accessed off Market Street and provides an arcade of several small retail units, 

and there is a large open town square adjacent with a clock tower forming the focal point of the 

centre. 

The town centre boundary also incorporates The Chase Gateway and Victoria Shopping Park 

developments off Rugeley Road and Victoria Street respectively. Completed in 2012/2013, these 

developments were the culmination of a programme of significant investment into the town centre 

which have expanded the shopping and leisure offer. 
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Photographs of Hednesford Town Centre 
 

 

 

 

Photograph 1: Clock Tower and Anglesey Lodge 
 
 

Photograph 2: Building Detail on Market 
Street 

 
 

Photograph 3: Market Street Looking South 
 
 

Photograph 4: Victoria Shopping Park Photograph 5: The Aquarius Ballroom at 
Victoria Shopping Park 

Photograph 6: Market Street looking North 
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Diversity of Main Town Centre Uses 
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Diversity of Main Town Centre Uses 
 
 
 
 

   Figure 1: Units in Hednesford (2015)                                                                    Figure 3: Units in Hednesford (2020) 

Category No. % 
UK Av. 

% 

Convenience 10 9 8 

Comparison 39 33 33 

Retail Service 19 16 14 

Leisure Services 25 21 22 

Financial and Business Services 11 9 11 

Vacant 13 11 11 

Total 117 100 100 

Source: Experian 

Category No. % 
UK Av. 

% 

Convenience 13 11 9 

Comparison 28 24 29 

Retail Service 24 21 15 

Leisure Services 26 22 25 

Financial and Business Services 9 8 10 

Vacant 17 15 12 

Total 117 100 100 

Source: Experian 
 

Figure 2: Floorspace in Hednesford (2015) Figure 4: Floorspace in Hednesford (2020) 

Category Sq.m % 
UK Av. 

% 

Convenience 10,748 45 15 

Comparison 5,189 22 36 

Retail Service 1,460 6 7 

Leisure Services 4,788 20 23 

Financial and Business Services 820 3 8 

Vacant 911 4 9 

Total 23,916 100 100 

Source: Experian 

Category Sq.m % 
UK Av. 

% 

Convenience 10,095 39 15 

Comparison 4,070 16 33 

Retail Service 2,150 8 7 

Leisure Services 5,395 21 26 

Financial and Business Services 830 3 7 

Vacant 3,090 12 11 

Total 25,630 100 100 

Source: Experian 
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Vacancies 
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Pedestrian Flows 
 

We found there to be variable levels of pedestrian activity throughout the centre at the time of our visits, with activity focussed around the units at Victoria 

Shopping Park, those at Chase Gateway, and by the public square at the north west of Market Street. 

Victoria Shopping park and Chase Gateway were monitored to be busy throughout the majority of the day with the car park being busy, while activity levels 

noticeably increased at the northern end of Market Street during the middle of the day with people observed buying lunch and sitting outside. 

Lower levels of activity were observed further south along Market Street, though this may be reflective of the vacant units in this part of the town centre. Similarly, 

the Lightworks Shopping Centre where there is another concentration of vacancies was observed as being quiet during our visits with few relatively few shoppers. 

 

 

 

 

Accessibility 
 

Road Access 

Hednesford Town Centre is situated between Cannock Road and the A460 Rugeley Road which both run north to south through the district. The A460 Rugeley 

Road connects Hednesford directly to Rugeley Town Centre in the north of the district, and it connects with the A5 and the wider road network to the south. 

The local road network around Hednesford Town Centre forms a natural anti-clockwise circuit from Chase Gateway in the east, north west to Victoria Shopping 

Park, and then south to Market Street. Traffic is restricted along a one-way system on Market Street to a southerly direction which helps to limit traffic levels and 

improve the shopping environment for pedestrians. 

Car Parking 

There are 3 main car parking areas in Hednesford town centre which are all conveniently located for shoppers. These are found at Victoria Shopping Park 

(approx. 640 spaces), the car park to the rear of the former Co-op store on Anglesey Street (approx. 190 spaces) and at Chase Gateway where there are 

approximately 170 spaces. Hednesford Station car park is also available further west along Anglesey Street with approximately 60 spaces and limited on street 

parking is available along Market Street. 
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Public Transport 

Hednesford benefits from a centrally located train station situation at the northern edge of the town centre off Market Street and Anglesey Street. Regular services 

are available to Cannock, Rugeley Town and Rugeley Trent Valley with onward connections available to the wider national rail network. 

Four bus stops are located on Victoria Street providing services within the local area, and there is a private taxi office located on Anglesey Street outside the 

station. 

Walking, Cycling and Disabled Access 

The town centre is highly accessible for pedestrians owing to its small size. Pavements along Market Street are wide and are in generally good condition. The street 

layout is legible making navigation easy, although the connection between the car park at Chase Gateway and Cardigan Place/Market street could be improved. . 

Hednesford has conveniently located cycle parking shelters at both Victoria Shopping Park and Chase Gateway. These facilities had plenty of space at the time of 

our visits and benefitted from prominent positions to aid security via natural surveillance. 

The town centre is considered to be generally good in terms of accessibility for the disabled and those less mobile , though a limited number of dropped kerbs 

along Market Street may hinder the ability to cross the road easily for those in wheelchairs. 

 

Perception of Safety and Occurrence of Crime 
 

 

Hednesford Town Centre generally feels safe and secure, with the main shopping areas benefitting from good levels of natural surveillance from active frontages. 

At Victoria Shopping Park and Chase Gateway, good levels of activity, a well maintained environment, good lighting and visibly apparent CCTV monitoring all help 

to engender perceptions of safety too. 

Hednesford Town Centre benefits from the district-wide Business Crime Reduction Partnership which is accredited by Partnerships Against Business Crime in 

Staffordshire (PABCIS). These organisations work together to prevent town centre crime and disorder by sharing information with police and other partners. 
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Conclusions 

Overall, we consider Hednesford Town centre to display reasonable levels of vitality and viability. The principal strengths, weaknesses, opportunities and threats to 

the centre are as follows: 

Strengths & Opportunities: 

• The town centre has benefitted from investment over the past decade and the developments at Victoria Shopping Park and Chase Gateway are popular 

and attract shoppers. 

• Market Street has an attractive built form with numerous buildings of merit and historical interest and the town centre has a good environmental quality 

• The large Tesco store at Victoria Shopping Park and the Aldi at Chase Gateway mean the town has a good convenience goods offer 

• For the size of the town centre, there is a good leisure offer with a range of attractions including the ballroom/function room and a bingo hall which can 

attract visitors after normal business hours 

• The town centre provides a good range of retail services 

• The layout of the town centre is legible and easily accessed by foot given its compact size 

• Independent operators contribute to the character and individual offer of the town centre 

• Vacant Co-op site presents an opportunity for redevelopment to residential or other commercial use to complement the retail and service offer within the 

town centre 

Weaknesses & Threats: 

• The town centre offer has a small catchment area and is geared towards the local market which may limit the attractiveness to new business 

• Former Co-op unit is in need of investment or redevelopment as it detracts from the local environment at present 

• Proximity to Cannock is likely to be a barrier to operators locating to the town centre 

• Vacancies and low footfall within the indoor shopping centre 

• Lack of any local banking facilities following the closure of Lloyds Bank 

 





































CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

POPULATION & EXPENDITURE

Table 1: Population Growth, by Zone

2021 2026 2031 2036 2040

No. % No. % No. % No. %

[1] [2] [3] [4] [5] [6] [7] [8] [9] [10] [11] [12] [13]

1 12,123 12,272 12,401 12,439 12,469 149 1.2 278 2.3 316 2.6 346 2.9

2 14,696 14,742 14,739 14,739 14,739 46 0.3 43 0.3 43 0.3 43 0.3

3 12,278 12,279 12,257 12,241 12,228 1 0.0 -21 -0.2 -37 -0.3 -50 -0.4

4 12,125 12,268 12,379 12,467 12,537 143 1.2 254 2.1 342 2.8 412 3.4

5 32,102 32,415 32,634 32,894 33,102 313 1.0 532 1.7 792 2.5 1,000 3.1

6 25,475 25,557 25,647 25,840 25,994 82 0.3 172 0.7 365 1.4 519 2.0

7 16,035 16,074 16,052 15,988 15,937 39 0.2 17 0.1 -47 -0.3 -98 -0.6

8 9,801 9,900 10,004 10,051 10,089 99 1.0 203 2.1 250 2.6 288 2.9

9 18,919 19,104 19,319 19,571 19,773 185 1.0 400 2.1 652 3.4 854 4.5

10 16,815 17,140 17,400 17,692 17,926 325 1.9 585 3.5 877 5.2 1,111 6.6

11 30,580 30,921 31,144 31,348 31,511 341 1.1 564 1.8 768 2.5 931 3.0

Total 200,949 202,672 203,976 205,270 206,305 1,723 0.9 3,027 1.5 4,321 2.2 5,356 2.7

Notes:

[1], [2], [3], [4], [5] Population figures taken from Experian Retail Planner Area Profile Report for each zone (2011 Census)

[6] = [2] - [1]

[7] = [6] / [1]

[8] = [3] - [1]

[9] = [8] / [1]

[10] = [4] - [1]

[11] = [10] / [1]

[12] = [5] - [1]

[13] = [11] / [1]

Change 2021-2036 Change 2021-2040Change 2021-2026 Change 2021-2031

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020
POPULATION & EXPENDITURE

Table 2a - Per Capita Comparison Goods Expenditure, by Category, 2018 (£)

Total

Clothing & Books/CD's/ Furnishings & Small Household Clocks, J'lery Recreational Chemist Large Electrical Small Electrical DIY Furniture & Per Capita

Footwear DVD's Textiles Goods & Watches Goods Goods Appliances & Gardening Floorcoverings Expenditure

1 898 233 200 271 132 528 457 149 267 246 220 3,600

2 727 170 151 189 101 447 340 118 256 158 157 2,815

3 779 182 139 193 94 451 340 128 299 148 141 2,895

4 832 214 182 256 93 551 409 158 254 221 204 3,373

5 759 174 146 190 101 461 339 116 278 154 155 2,873

6 731 172 136 177 99 440 327 103 251 140 141 2,716

7 763 184 158 206 108 452 364 123 268 164 167 2,958

8 789 182 145 199 103 461 352 117 278 162 148 2,936

9 716 171 142 188 89 414 323 123 255 161 160 2,743

10 728 166 150 176 99 437 326 102 249 143 143 2,719

11 759 178 151 203 98 455 350 132 259 174 165 2,923

Table 2b - Per Capita Comparison Goods Expenditure, by Category, 2021 (£)

Total

Clothing & Books/CD's/ Furnishings & Small Household Clocks, J'lery Recreational Chemist Large Electrical Small Electrical DIY Furniture & Per Capita

Footwear DVD's Textiles Goods & Watches Goods Goods Appliances & Gardening Floorcoverings Expenditure

1 833 216 186 252 122 490 424 138 247 229 204 3,339

2 674 158 140 175 94 414 316 109 238 147 146 2,610

3 723 169 129 179 88 419 315 119 277 137 131 2,685

4 772 198 169 238 86 511 379 146 236 205 189 3,129

5 704 161 136 176 93 427 315 108 258 143 144 2,665

6 678 159 126 164 92 408 303 95 233 129 131 2,519

7 708 171 146 191 100 419 338 114 249 152 155 2,743

8 732 169 135 185 95 427 326 109 257 150 137 2,723

9 664 159 132 174 83 384 300 114 236 149 148 2,544

10 675 154 139 163 92 405 302 95 231 132 133 2,522

11 704 165 140 188 91 422 324 122 240 161 153 2,711

Notes

2018 base expenditure taken from Experian MMG3 data (November 2020)

Comparison goods expenditure growth projected forward from 2017 base using the growth rates in Appendix 3 of Experian Retail Planner Briefing Note 16.   

Expenditure excludes Special Forms of Trading in line with 'adjusted' allowance derived from Appendix 3 of Experian Retail Planner Briefing Note 16.      

2018 prices

Zone 

Expenditure Category

Zone 

Expenditure Category
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

POPULATION & EXPENDITURE

Table 2c: Per Capita Comparison Goods Expenditure, by Category, 2026 (£)

Total

Clothing & Books/CD's/ Furnishings & Small Household Clocks, J'lery Recreational Chemist Large Electrical Small Electrical DIY Furniture & Per Capita

Footwear DVD's Textiles Goods & Watches Goods Goods Appliances & Gardening Floorcoverings Expenditure

1 965 250 215 292 141 568 492 160 286 265 236 4,046

2 781 183 162 203 109 480 366 127 276 170 169 3,162

3 837 195 149 207 102 485 365 138 321 159 152 3,253

4 895 230 195 275 100 592 439 169 273 238 219 3,790

5 816 187 157 204 108 495 365 125 299 165 167 3,228

6 786 185 147 190 106 473 351 111 270 150 151 3,052

7 820 198 169 221 116 486 392 133 288 176 180 3,323

8 848 196 156 214 111 495 378 126 298 174 159 3,299

9 769 184 153 202 96 445 347 133 274 173 172 3,082

10 782 179 161 189 107 470 351 110 268 153 154 3,056

11 816 191 163 218 105 489 376 141 279 187 177 3,284

Table 2d: Per Capita Comparison Goods Expenditure, by Category, 2031 (£)

Total

Clothing & Books/CD's/ Furnishings & Small Household Clocks, J'lery Recreational Chemist Large Electrical Small Electrical DIY Furniture & Per Capita

Footwear DVD's Textiles Goods & Watches Goods Goods Appliances & Gardening Floorcoverings Expenditure

1 1,075 279 240 325 158 632 548 178 319 295 263 4,311

2 870 204 180 226 121 535 407 141 307 190 188 3,370

3 933 218 166 231 113 541 407 154 358 177 169 3,466

4 997 256 218 307 111 660 489 189 305 265 244 4,039

5 909 208 175 227 121 552 406 139 333 184 186 3,440

6 876 206 163 212 118 527 391 123 301 167 169 3,252

7 914 221 189 246 129 541 436 148 321 196 200 3,541

8 944 218 174 238 123 551 421 140 332 194 177 3,515

9 857 205 171 225 107 496 387 148 305 193 191 3,284

10 871 199 180 211 119 523 390 122 298 171 171 3,256

11 909 213 181 243 117 545 419 158 310 208 198 3,499

Zone 

Zone 

Expenditure Category

Expenditure Category
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

POPULATION & EXPENDITURE

Table 2e: Per Capita Comparison Goods Expenditure, by Category, 2036 (£)

Total

Clothing & Books/CD's/ Furnishings & Small Household Clocks, J'lery Recreational Chemist Large Electrical Small Electrical DIY Furniture & Per Capita

Footwear DVD's Textiles Goods & Watches Goods Goods Appliances & Gardening Floorcoverings Expenditure

1 1,231 319 275 372 180 725 627 204 366 338 301 4,939

2 997 234 206 259 139 613 467 162 352 217 216 3,861

3 1,069 249 191 265 130 619 466 176 410 202 194 3,971

4 1,142 293 249 351 127 756 560 216 349 303 280 4,627

5 1,041 238 201 260 138 632 466 159 381 211 213 3,941

6 1,003 236 187 243 136 603 448 141 344 191 193 3,726

7 1,047 253 216 282 148 620 500 169 368 224 230 4,057

8 1,082 250 200 273 141 632 483 161 381 222 203 4,027

9 982 235 195 258 122 569 443 169 350 221 219 3,763

10 998 228 206 241 136 599 447 140 342 196 196 3,730

11 1,041 244 208 278 134 624 480 180 356 238 226 4,009

Table 2f: Per Capita Comparison Goods Expenditure, by Category, 2040 (£)

Total

Clothing & Books/CD's/ Furnishings & Small Household Clocks, J'lery Recreational Chemist Large Electrical Small Electrical DIY Furniture & Per Capita

Footwear DVD's Textiles Goods & Watches Goods Goods Appliances & Gardening Floorcoverings Expenditure

1 1,371 356 306 415 201 807 699 227 407 376 336 5,499

2 1,110 260 230 289 155 682 520 180 392 242 240 4,298

3 1,190 278 212 295 144 689 519 196 457 225 216 4,421

4 1,271 326 278 391 142 841 624 241 388 338 312 5,152

5 1,159 265 223 290 154 704 518 177 425 235 237 4,387

6 1,117 262 208 271 151 672 499 157 383 213 215 4,148

7 1,166 282 241 314 165 691 557 188 409 250 256 4,517

8 1,205 279 222 304 157 703 537 179 424 247 226 4,483

9 1,093 262 217 287 136 633 493 188 389 246 244 4,189

10 1,111 254 229 269 152 667 498 156 380 218 218 4,153

11 1,159 272 231 309 149 695 534 201 396 265 252 4,464

Notes

2018 base expenditure taken from Experian MMG3 data (November 2020)

Comparison goods expenditure growth projected forward from 2018 base using the growth rates in Appendix 3 of Experian Retail Planner Briefing Note 18.   

Expenditure excludes Special Forms of Trading in line with 'adjusted' allowance derived from Appendix 3 of Experian Retail Planner Briefing Note 18.      

2018 prices

Zone 

Expenditure Category

Zone 

Expenditure Category
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

POPULATION & EXPENDITURE

Table 3a: Total Comparison Goods Expenditure, by Category, 2021 (£m)

Clothing & Books/CD's/ Furnishings & Small Household Clocks, J'lery Recreational Chemist Large Electrical Small Electrical DIY Furniture & 

Footwear DVD's Textiles Goods & Watches Goods Goods Appliances & Gardening Floorcoverings

1 10.1 2.6 2.3 3.1 1.5 5.9 5.1 1.7 3.0 2.8 2.5

2 9.9 2.3 2.1 2.6 1.4 6.1 4.6 1.6 3.5 2.2 2.1

3 8.9 2.1 1.6 2.2 1.1 5.1 3.9 1.5 3.4 1.7 1.6

4 9.4 2.4 2.0 2.9 1.0 6.2 4.6 1.8 2.9 2.5 2.3

5 22.6 5.2 4.4 5.7 3.0 13.7 10.1 3.5 8.3 4.6 4.6

6 17.3 4.1 3.2 4.2 2.3 10.4 7.7 2.4 5.9 3.3 3.3

7 11.4 2.7 2.3 3.1 1.6 6.7 5.4 1.8 4.0 2.4 2.5

8 7.2 1.7 1.3 1.8 0.9 4.2 3.2 1.1 2.5 1.5 1.3

9 12.6 3.0 2.5 3.3 1.6 7.3 5.7 2.2 4.5 2.8 2.8

10 11.3 2.6 2.3 2.7 1.6 6.8 5.1 1.6 3.9 2.2 2.2

11 21.5 5.0 4.3 5.7 2.8 12.9 9.9 3.7 7.4 4.9 4.7

Total 142.1 33.7 28.3 37.2 18.7 85.4 65.4 22.8 49.2 30.8 30.0

Table 3b: Total Comparison Goods Expenditure, by Category, 2026 (£m)

Clothing & Books/CD's/ Furnishings & Small Household Clocks, J'lery Recreational Chemist Large Electrical Small Electrical DIY Furniture & 

Footwear DVD's Textiles Goods & Watches Goods Goods Appliances & Gardening Floorcoverings

1 11.8 3.1 2.6 3.6 1.7 7.0 6.0 2.0 3.5 3.2 2.9

2 11.5 2.7 2.4 3.0 1.6 7.1 5.4 1.9 4.1 2.5 2.5

3 10.3 2.4 1.8 2.5 1.2 6.0 4.5 1.7 3.9 1.9 1.9

4 11.0 2.8 2.4 3.4 1.2 7.3 5.4 2.1 3.4 2.9 2.7

5 26.4 6.1 5.1 6.6 3.5 16.1 11.8 4.0 9.7 5.4 5.4
6 20.1 4.7 3.7 4.9 2.7 12.1 9.0 2.8 6.9 3.8 3.9

7 13.2 3.2 2.7 3.6 1.9 7.8 6.3 2.1 4.6 2.8 2.9

8 8.4 1.9 1.5 2.1 1.1 4.9 3.7 1.2 3.0 1.7 1.6

9 14.7 3.5 2.9 3.9 1.8 8.5 6.6 2.5 5.2 3.3 3.3

10 13.4 3.1 2.8 3.2 1.8 8.0 6.0 1.9 4.6 2.6 2.6

11 25.2 5.9 5.0 6.7 3.3 15.1 11.6 4.4 8.6 5.8 5.5

Total 166.0 39.4 33.1 43.5 21.9 99.8 76.4 26.6 57.5 36.1 35.1

Expenditure Category

Expenditure Category

Zone 

Zone 
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

POPULATION & EXPENDITURE

Table 3c: Total Comparison Goods Expenditure, by Category, 2031 (£m)

Clothing & Books/CD's/ Furnishings & Small Household Clocks, J'lery Recreational Chemist Large Electrical Small Electrical DIY Furniture & 

Footwear DVD's Textiles Goods & Watches Goods Goods Appliances & Gardening Floorcoverings

1 13.3 3.5 3.0 4.0 2.0 7.8 6.8 2.2 4.0 3.7 3.3

2 12.8 3.0 2.7 3.3 1.8 7.9 6.0 2.1 4.5 2.8 2.8

3 11.4 2.7 2.0 2.8 1.4 6.6 5.0 1.9 4.4 2.2 2.1

4 12.3 3.2 2.7 3.8 1.4 8.2 6.1 2.3 3.8 3.3 3.0

5 29.7 6.8 5.7 7.4 3.9 18.0 13.3 4.5 10.9 6.0 6.1

6 22.5 5.3 4.2 5.4 3.0 13.5 10.0 3.2 7.7 4.3 4.3

7 14.7 3.5 3.0 4.0 2.1 8.7 7.0 2.4 5.2 3.1 3.2

8 9.4 2.2 1.7 2.4 1.2 5.5 4.2 1.4 3.3 1.9 1.8

9 16.6 4.0 3.3 4.3 2.1 9.6 7.5 2.9 5.9 3.7 3.7

10 15.2 3.5 3.1 3.7 2.1 9.1 6.8 2.1 5.2 3.0 3.0

11 28.3 6.6 5.6 7.6 3.6 17.0 13.0 4.9 9.7 6.5 6.2

Total 186.2 44.2 37.1 48.8 24.6 111.9 85.7 29.9 64.4 40.4 39.3

Table 3d: Total Comparison Goods Expenditure, by Category, 2036 (£m)

Clothing & Books/CD's/ Furnishings & Small Household Clocks, J'lery Recreational Chemist Large Electrical Small Electrical DIY Furniture & 

Footwear DVD's Textiles Goods & Watches Goods Goods Appliances & Gardening Floorcoverings

1 15.3 4.0 3.4 4.6 2.2 9.0 7.8 2.5 4.5 4.2 3.7

2 14.7 3.4 3.0 3.8 2.0 9.0 6.9 2.4 5.2 3.2 3.2

3 13.1 3.1 2.3 3.2 1.6 7.6 5.7 2.2 5.0 2.5 2.4

4 14.2 3.7 3.1 4.4 1.6 9.4 7.0 2.7 4.4 3.8 3.5

5 34.2 7.8 6.6 8.6 4.5 20.8 15.3 5.2 12.5 6.9 7.0

6 25.9 6.1 4.8 6.3 3.5 15.6 11.6 3.6 8.9 4.9 5.0

7 16.7 4.0 3.5 4.5 2.4 9.9 8.0 2.7 5.9 3.6 3.7

8 10.9 2.5 2.0 2.7 1.4 6.3 4.9 1.6 3.8 2.2 2.0

9 19.2 4.6 3.8 5.0 2.4 11.1 8.7 3.3 6.8 4.3 4.3

10 17.7 4.0 3.6 4.3 2.4 10.6 7.9 2.5 6.0 3.5 3.5

11 32.6 7.6 6.5 8.7 4.2 19.6 15.0 5.7 11.1 7.5 7.1

Total 214.6 50.9 42.8 56.2 28.3 129.0 98.7 34.4 74.3 46.6 45.4

Zone 

Expenditure Category

Expenditure Category

Zone 
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

POPULATION & EXPENDITURE

Table 3e: Total Comparison Goods Expenditure, by Category, 2040 (£m)

Clothing & Books/CD's/ Furnishings & Small Household Clocks, J'lery Recreational Chemist Large Electrical Small Electrical DIY Furniture & 

Footwear DVD's Textiles Goods & Watches Goods Goods Appliances & Gardening Floorcoverings

1 17.1 4.4 3.8 5.2 2.5 10.1 8.7 2.8 5.1 4.7 4.2

2 16.4 3.8 3.4 4.3 2.3 10.1 7.7 2.7 5.8 3.6 3.5

3 14.6 3.4 2.6 3.6 1.8 8.4 6.3 2.4 5.6 2.8 2.6

4 15.9 4.1 3.5 4.9 1.8 10.5 7.8 3.0 4.9 4.2 3.9

5 38.4 8.8 7.4 9.6 5.1 23.3 17.2 5.9 14.1 7.8 7.9

6 29.0 6.8 5.4 7.0 3.9 17.5 13.0 4.1 10.0 5.5 5.6

7 18.6 4.5 3.8 5.0 2.6 11.0 8.9 3.0 6.5 4.0 4.1

8 12.2 2.8 2.2 3.1 1.6 7.1 5.4 1.8 4.3 2.5 2.3

9 21.6 5.2 4.3 5.7 2.7 12.5 9.8 3.7 7.7 4.9 4.8

10 19.9 4.6 4.1 4.8 2.7 12.0 8.9 2.8 6.8 3.9 3.9

11 36.5 8.6 7.3 9.7 4.7 21.9 16.8 6.3 12.5 8.4 7.9

Total 240.1 56.9 47.8 62.9 31.7 144.3 110.5 38.5 83.1 52.1 50.7

Notes:

Total Expenditure = Population for each zone (Table 1) multiplied by per capita expenditure for each zone (Table 2b-2f)

2018 Prices

Zone 

Expenditure Category
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

POPULATION & EXPENDITURE

Table 4: Per Capita Convenience Goods Expenditure, by Zone (£)

Zone 2021 2026 2031 2036 2040

1 2,265 2,112 2,095 2,094 2,098

2 2,122 1,980 1,963 1,963 1,966

3 2,086 1,946 1,930 1,929 1,933

4 2,323 2,167 2,149 2,148 2,152

5 2,105 1,964 1,947 1,947 1,950

6 2,040 1,903 1,887 1,887 1,890

7 2,201 2,053 2,036 2,036 2,039

8 2,122 1,979 1,962 1,962 1,965

9 2,026 1,890 1,874 1,873 1,877

10 2,092 1,952 1,935 1,935 1,939

11 2,104 1,963 1,946 1,946 1,950

Notes 

Per capita expenditure derived from Experian MMG3 data (November 2020)  

Per capita expenditure projected forward using forecast growth rates taken from Experian Retail Planner Briefing Note 18

Expenditure excludes Special Forms of Trading in line with 'adjusted' allowance derived from Appendix 3 of Experian Retail Planner Briefing Note 18

2018 Prices
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

POPULATION & EXPENDITURE

Table 5: Total Available Convenience Expenditure, by Zone (£m)

No. % No. % No. % No. %

[1] [2] [3] [4] [5] [6] [7] [8] [9] [10] [11] [10] [11]

1 27.5 25.9 26.0 26.0 26.2 -1.5 -5.6 -1.5 -5.4 -1.4 -5.1 -1.3 -4.7

2 31.2 29.2 28.9 28.9 29.0 -2.0 -6.4 -2.3 -7.2 -2.3 -7.3 -2.2 -7.1

3 25.6 23.9 23.7 23.6 23.6 -1.7 -6.7 -2.0 -7.7 -2.0 -7.8 -2.0 -7.7

4 28.2 26.6 26.6 26.8 27.0 -1.6 -5.6 -1.6 -5.6 -1.4 -4.9 -1.2 -4.2

5 67.6 63.7 63.5 64.0 64.6 -3.9 -5.8 -4.0 -6.0 -3.5 -5.2 -3.0 -4.5

6 52.0 48.6 48.4 48.8 49.1 -3.3 -6.4 -3.6 -6.9 -3.2 -6.2 -2.8 -5.5

7 35.3 33.0 32.7 32.5 32.5 -2.3 -6.5 -2.6 -7.4 -2.8 -7.8 -2.8 -7.9

8 20.8 19.6 19.6 19.7 19.8 -1.2 -5.8 -1.2 -5.6 -1.1 -5.2 -1.0 -4.6

9 38.3 36.1 36.2 36.7 37.1 -2.2 -5.8 -2.1 -5.5 -1.7 -4.3 -1.2 -3.2

10 35.2 33.5 33.7 34.2 34.7 -1.7 -4.9 -1.5 -4.3 -1.0 -2.7 -0.4 -1.2

11 64.3 60.7 60.6 61.0 61.4 -3.7 -5.7 -3.7 -5.8 -3.3 -5.2 -2.9 -4.5

Total 425.9 400.7 399.9 402.3 405.1 -25.2 -5.9 -26.0 -6.1 -23.6 -5.5 -20.9 -4.9

Notes

[1] to [4] Calculated by multiplying population (Table 1) by per capita convenience goods expenditure (Table 4)

[6] = [2] - [1]

[7] = [6] / [1]

[8] = [3] - [1]

[9] = [8] / [1]

[10] = [4] - [1]

[11] = [10] / [1]

2018 Prices

Change 2021-40Change 2021-26 Change 2021-31 Change 2021-36

Zone
2036203120262021 2040
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

CONVENIENCE GOODS CAPACITY

Table 1: Main and Top Up Food Shopping Market Share of Convenience Facilities by Zone, 2021 (%)

Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up

Cannock Town Centre 6% 2% 1% 0% 19% 10% 35% 19% 66% 47% 8% 3% 56% 21% 2% 2% 3% 1%

Asda, Avon Road, Cannock 1% 0% 10% 1% 15% 11% 21% 20% 5% 1% 25% 7% 1% 2% 3%

Morrisons, Mill Street, Cannock 5% 2% 5% 4% 7% 5% 35% 17% 1% 1% 9% 2% 1% 1% 1%

Aldi, Walsall Road, Cannock 2% 1% 12% 9% 7% 2% 1% 22% 11% 1%

Iceland, Market Place, Cannock 3% 3% 1% 0% 1% 1% 1% 1%

Other 1% 1% 2% 3%

Other Stores in Cannock 2% 2% 3% 12% 3% 6% 1% 1% 0%

Asda, Rumer Hill, Lichfield Road, Cannock 1% 1% 3% 3% 3% 3% 1% 1% 0%

Tesco Express, Stafford Road, Cannock 1% 2% 9% 2%

Rugeley Town Centre 6% 4% 90% 71% 91% 52% 60% 40% 1%

Morrisons, Market Street, Rugeley 1% 27% 23% 37% 21% 16% 17%

Tesco Superstore, Power Station Road, Rugeley 4% 4% 40% 29% 35% 8% 32% 21%

Aldi, Market Street, Rugeley 0% 19% 8% 13% 10% 11% 2%

Iceland, Market Place, Rugeley 4% 8% 6% 5% 1%

Other 3% 1% 7% 1%

Other Stores In Rugeley 0% 22% 0%

Co-op, Springfield Road, Etching Hill, Rugeley 0% 15% 0%

Other 7%

Hednesford Town Centre 2% 2% 2% 0% 1% 54% 42% 31% 16% 3% 5% 2% 2% 0% 4% 3% 2%

Tesco Superstore, Victoria Shopping Park, Hednesford 2% 2% 0% 1% 33% 33% 14% 9% 2% 5% 1% 1% 0% 2% 3% 2%

Aldi, Chase Gateway, Victoria Street, Hednesford 1% 1% 0% 21% 8% 17% 6% 1% 1% 1% 2%

Other 0% 1% 0% 1%

Other Stores in Hednesford 4%

Other 4%

Other Stores in Cannock Chase District 3% 0% 1% 3% 4% 46% 2% 7% 18% 23% 28% 53% 26% 38% 38% 52% 27% 15% 9% 5% 10% 7%

Sainsbury's Superstore, Orbital Retail Park, Cannock 3% 1% 3% 1% 1% 6% 3% 9% 3% 18% 9% 23% 15% 24% 9% 8% 1% 5% 4%

Tesco Superstore, Hawks Green / Heath Hayes, Cannock 1% 11% 10% 18% 28% 3% 6% 1% 1% 0% 3% 0%

M&S (Foodhall), Orbital Retail Park, Cannock 0% 0% 1% 1% 1% 1% 1% 3% 1% 4% 1% 0% 1%

Co-op, Brownhills Road, Norton Canes, Cannock 1% 8% 26% 0% 1% 3%

Co-op, Redbrook Lane, Brereton, Rugeley 1% 24% 6% 0%

Iceland, Linkway Retail Park, Watling Street, Cannock 1% 1% 0% 0% 2%

Other 3% 22% 0% 9% 21% 1% 28% 7% 0% 1%

Cannock Chase Total 9% 10% 95% 99% 97% 99% 63% 47% 92% 81% 97% 99% 98% 96% 50% 55% 86% 36% 15% 7% 17% 10%

Outside of District 91% 90% 5% 1% 3% 1% 37% 49% 8% 18% 3% 1% 2% 4% 39% 44% 14% 64% 40% 57% 83% 90%

Burntwood 1% 10% 7% 6% 5% 2% 0% 1% 26% 21% 3% 11% 10% 71% 84%

Stafford 87% 88% 2% 1% 0% 1% 3%

Lichfield 2% 3% 2% 22% 8% 1% 0% 1% 2% 1% 4% 1% 10% 1%

Walsall 4% 8% 1% 7% 21%

Brownhills 5% 1% 1% 11% 1% 45% 36%

Other Destinations 2% 2% 1% 1% 5% 33% 1% 13% 0% 0% 1% 4% 6% 13% 11% 64% 15% 25% 2% 5%

Total 100% 100% 100% 100% 100% 100% 100% 95% 100% 99% 100% 100% 99% 100% 89% 99% 100% 100% 55% 64% 100% 100%

Notes: 

Top-up market share figure derived from Question 7, NEMS Household Survey

Excludes responses 'don't do this', 'don't know / varies', 'abroad', and 'internet / delivered'

Figures may not add due to rounding

2018 Prices

2 3 4 5 6 7 8 9 10 11

Zone

1

Main food market share figure derived from a 50:50 combined figure between Questions 1 & 3, NEMS Household Survey
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Table 2: Main and Top Up Food Shopping Turnover of Convenience Facilities, 2021 (£m)

Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up Main Top-up

Cannock Town Centre 0.2 0.5 0.0 0.1 11.4 0.7 16.2 1.2 20.0 2.3 1.5 0.1 18.9 1.0 0.6 0.1 1.9 0.1

Asda, Avon Road, Cannock 0.0 0.1 5.9 0.1 6.8 0.7 6.3 1.0 0.9 0.0 8.5 0.3 0.2 0.1 1.4

Morrisons, Mill Street, Cannock 0.2 0.5 2.9 0.3 3.2 0.4 10.7 0.8 0.2 0.0 3.1 0.1 0.2 0.5 0.1

Aldi, Walsall Road, Cannock 0.9 0.1 5.4 2.7 0.3 0.3 0.0 7.2 0.5 0.2

Iceland, Market Place, Cannock 1.7 0.2 0.7 0.0 0.3 0.0 0.1 0.0

Other 0.0 0.1 0.1 0.1

Other Stores in Cannock 0.9 0.2 1.3 0.7 1.0 0.3 0.2 0.2 0.2

Asda, Rumer Hill, Lichfield Road, Cannock 0.5 0.0 1.3 0.2 1.0 0.2 0.2 0.2 0.2

Tesco Express, Stafford Road, Cannock 0.4 0.1 0.6 0.1

Rugeley Town Centre 1.4 0.1 23.4 3.6 20.6 1.6 14.9 1.3 0.0

Morrisons, Market Street, Rugeley 0.3 7.1 1.2 8.4 0.7 3.9 0.6

Tesco Superstore, Power Station Road, Rugeley 1.0 0.1 10.3 1.5 8.0 0.2 8.0 0.7

Aldi, Market Street, Rugeley 0.1 4.9 0.4 2.8 0.3 2.8 0.1

Iceland, Market Place, Rugeley 1.2 0.4 1.2 0.1 0.2

Other 0.2 0.2 0.2 0.0

Other Stores In Rugeley 0.1 1.1 0.0

Co-op, Springfield Road, Etching Hill, Rugeley 0.1 0.8 0.0

Other 0.4

Hednesford Town Centre 0.6 0.1 0.4 0.0 0.3 32.6 3.0 14.0 1.0 0.8 0.3 0.3 0.5 0.0 1.2 1.8 0.1

Tesco Superstore, Victoria Shopping Park, Hednesford 0.4 0.1 0.1 0.3 19.8 2.4 6.4 0.6 0.5 0.3 0.2 0.3 0.0 0.7 1.8 0.1

Aldi, Chase Gateway, Victoria Street, Hednesford 0.2 0.2 0.0 12.8 0.6 7.6 0.4 0.4 0.2 0.2 0.5

Other 0.0 0.2 0.0 0.1

Other Stores in Hednesford 0.3

Other 0.3

Other Stores in Cannock Chase District 0.7 0.0 0.2 0.2 0.8 1.4 0.5 0.2 10.6 1.6 12.7 3.4 7.8 1.8 6.8 1.5 9.1 0.8 2.7 0.3 5.6 0.5

Sainsbury's Superstore, Orbital Retail Park, Cannock 0.7 0.2 0.7 0.0 0.3 3.6 0.2 4.0 0.2 5.5 0.4 4.2 0.4 8.1 0.5 2.3 0.1 2.7 0.3

Tesco Superstore, Hawks Green / Heath Hayes, Cannock 0.1 6.8 0.7 8.3 1.8 1.0 1.1 0.0 0.4 0.1 1.7 0.0

M&S (Foodhall), Orbital Retail Park, Cannock 0.0 0.2 0.1 0.4 0.1 0.4 0.1 0.1 0.3 0.2 0.3 0.2 0.1

Co-op, Brownhills Road, Norton Canes, Cannock 0.0 1.4 0.7 0.1 0.0 0.1

Co-op, Redbrook Lane, Brereton, Rugeley 0.2 0.7 0.2 0.0

Iceland, Linkway Retail Park, Watling Street, Cannock 0.4 0.1 0.1 0.0 1.1

Other 0.2 0.7 0.0 0.6 1.3 0.3 1.4 0.2 0.0 0.1

Cannock Chase Total 2.2 0.3 24.8 5.1 22.0 3.0 15.7 1.5 55.5 5.9 44.2 6.4 29.7 4.7 8.9 1.6 28.7 1.8 4.5 0.3 9.5 0.7

Outside of District 21.9 3.0 1.3 0.0 0.6 0.0 9.1 1.6 4.9 1.3 1.3 0.1 0.6 0.2 7.0 1.3 4.7 3.1 12.2 2.7 47.3 6.7

Burntwood 0.0 2.5 0.2 3.8 0.3 1.1 0.0 0.2 4.7 0.6 0.8 3.2 0.5 40.3 6.3

Stafford 21.0 2.9 0.4 0.0 0.2 0.0 1.0

Lichfield 0.4 0.7 0.5 5.4 0.3 0.5 0.1 0.2 0.4 0.0 1.4 0.0 5.8 0.1

Walsall 0.8 0.2 0.2 2.1 1.0

Brownhills 0.2 0.0 0.2 2.0 0.0 13.7 1.7

Other Destinations 0.6 0.1 0.2 0.2 1.2 1.1 0.3 0.9 0.1 0.0 0.2 0.2 1.1 0.4 3.6 3.1 4.5 1.2 1.3 0.3

Total 24.1 3.3 26.1 5.1 22.6 3.0 24.9 3.3 60.4 7.2 45.6 6.4 30.4 4.9 17.9 2.9 33.4 4.9 30.5 4.7 56.9 7.5

Notes:

Total convenience goods expenditure per zone taken from Table 5, Appendix X

Split in Main/Top-up expenditure derived from Questions 3 and 7, NEMS Household Survey

Excludes responses 'don't do this', 'don't know / varies', 'abroad', and 'internet / delivered'

Figures may not add due to rounding

2018 Prices

Zone

1 2 3 4 5 6 7 8 9 10 11
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Table 3: Total Turnover of Convenience Facilities, 2021

% £m % £m % £m % £m % £m % £m % £m % £m % £m % £m % £m

Cannock Town Centre 1 0.2 2 0.6 0 0.1 18 12.1 33 17.4 64 22.4 8 1.6 52 19.9 3 0.7 3 2.0 76.8

Asda, Avon Road, Cannock 0 0.0 0 0.1 9 6.0 14 7.5 21 7.3 5 0.9 23 8.8 1 0.3 2 1.4 32.4

Morrisons, Mill Street, Cannock 1 0.2 2 0.5 5 3.2 7 3.6 33 11.6 1 0.2 8 3.2 1 0.2 1 0.6 23.3

Aldi, Walsall Road, Cannock 1 1.0 10 5.4 9 3.0 2 0.3 20 7.8 1 0.2 17.8

Iceland, Market Place, Cannock 3 1.9 1 0.7 1 0.3 1 0.1 0 0.0 3.0

Other 0 0.0 0 0.1 0 0.1 0 0.1 0.4

Other Stores in Cannock 2 1.1 4 2.1 4 1.3 1 0.2 1 0.2 0 0.2 5.1

Asda, Rumer Hill, Lichfield Road, Cannock 1 0.6 3 1.5 3 1.2 1 0.2 1 0.2 0 0.2 4.0

Tesco Express, Stafford Road, Cannock 1 0.5 1 0.6 0 0.1 1.2

Rugeley Town Centre 6 1.5 87 27.1 87 22.2 58 16.2 0 0.0 67.1

Morrisons, Market Street, Rugeley 1 0.3 27 8.3 35 9.1 16 4.5 22.1

Tesco Superstore, Power Station Road, Rugeley 4 1.2 38 11.8 32 8.2 31 8.7 29.9

Aldi, Market Street, Rugeley 0 0.1 17 5.3 12 3.2 10 2.9 11.4

Iceland, Market Place, Rugeley 5 1.6 5 1.4 1 0.2 3.1

Other 1 0.2 1 0.4 0 0.0 0.6

Other Stores In Rugeley 4 1.2 0 0.0 1.2

Co-op, Springfield Road, Etching Hill, Rugeley 3 0.8 0 0.0 0.8

Other 1 0.4 0.4

Hednesford Town Centre 2 0.7 2 0.4 1 0.3 53 35.6 29 15.0 3 1.1 2 0.3 1 0.6 6 1.2 3 2.0 57.4

Tesco Superstore, Victoria Shopping Park, Hednesford 2 0.5 0 0.1 1 0.3 33 22.2 13 7.0 2 0.7 1 0.2 1 0.4 4 0.7 3 2.0 34.0

Aldi, Chase Gateway, Victoria Street, Hednesford 1 0.2 1 0.2 20 13.4 15 8.0 1 0.4 1 0.2 1 0.2 3 0.5 23.1

Other 0 0.0 1 0.2 0 0.0 0 0.1 0.3

Other Stores in Hednesford 0 0.3 0.3

Other 0 0.3 0.3

Other Stores in Cannock Chase District 3 0.8 1 0.3 9 2.2 2 0.7 18 12.3 31 16.1 27 9.6 44 8.3 26 9.8 15 2.9 9 6.1 69.2

Sainsbury's Superstore, Orbital Retail Park, Cannock 3 0.7 1 0.2 3 0.7 1 0.3 6 3.8 8 4.2 17 6.0 25 4.6 22 8.5 12 2.3 5 3.0 34.4

Tesco Superstore, Hawks Green / Heath Hayes, Cannock 1 0.1 11 7.6 19 10.1 3 1.0 6 1.1 1 0.4 0 0.1 3 1.7 22.2

M&S (Foodhall), Orbital Retail Park, Cannock 0 0.0 0 0.2 1 0.5 1 0.5 0 0.1 1 0.6 2 0.3 0 0.3 2.5

Co-op, Brownhills Road, Norton Canes, Cannock 0 0.0 12 2.2 0 0.1 1 0.1 2.5

Co-op, Redbrook Lane, Brereton, Rugeley 3 0.9 1 0.2 0 0.0 1.1

Iceland, Linkway Retail Park, Watling Street, Cannock 1 0.4 1 0.1 0 0.1 2 1.1 1.8

Other 1 0.2 3 0.7 0 0.0 1 0.6 3 1.3 5 1.7 1 0.2 0 0.0 0 0.1 4.7

Cannock Chase Total 9 2.5 96 29.9 98 25.0 62 17.3 91 61.4 97 50.6 98 34.4 56 10.5 80 30.5 25 4.9 16 10.3 277.1

Outside of District 91 24.9 4 1.3 2 0.6 38 10.7 9 6.2 3 1.4 2 0.7 44 8.3 20 7.8 75 14.9 84 54.1 131.0

Burntwood 0 0.0 10 2.8 6 4.1 2 1.1 0 0.2 28 5.3 2 0.8 19 3.7 72 46.6 64.7

Stafford 87 23.9 2 0.5 0 0.2 5 1.0 25.6

Lichfield 1 0.4 2 0.7 2 0.5 20 5.7 1 0.5 0 0.1 1 0.2 2 0.4 7 1.4 9 5.9 15.8

Walsall 5 1.0 1 0.2 16 3.1 4.4

Brownhills 1 0.2 0 0.0 0 0.2 11 2.1 78 15.5 17.9

Other Destinations 2 0.6 1 0.2 1 0.2 8 2.3 2 1.3 0 0.1 1 0.4 8 1.5 18 6.7 29 5.7 2 1.6 20.5

Total 100.0 27.5 100.0 31.2 100.0 25.6 100.0 28.0 100.0 67.5 100.0 52.0 100.0 35.1 100.0 18.7 100.0 38.3 100.0 19.7 100.0 64.3 408.1

Notes:

Derived from Table 2

Figures may not add due to rounding. 

2018 Prices

Total Survey 

Derived 

Turnover (£m)

1 2 3 4 5 6 7 8 9 10 11

Zone
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Table 4. Survey-derived performance of convenience floorspace compared to expected benchmark performance at 2021

Net Sales Net Convenience Sales Density Benchmark Survey Overtrading

(sq.m) Sales Area (sq m) (£ per sq.m) Convenience Goods Turnover (£m)

Turnover (£m) (£m)

Cannock Town Centre 70.4 76.8 6.5

Asda, Avon Road, Cannock 3,799 2,545 13,424 34.2 32.4 -1.7
Morrisons, Mill Street, Cannock 2,379 1,903 12,166 23.2 23.3 0.1
Aldi, Walsall Road, Cannock 935 853 10,392 8.9 17.8 8.9
Iceland, Market Place, Cannock 600 582 6,550 3.8 3.0 -0.8
Other - - - 0.4 0.4

Other Stores in Cannock 10.4 5.1 -5.3

Asda, Rumer Hill, Lichfield Road, Cannock 740 546 13,424 7.3 4.0 -3.4

Tesco Express, Stafford Road, Cannock 256 238 13,048 3.1 1.2 -1.9

Rugeley Town Centre 61.1 67.1 6.0

Morrisons, Market Street, Rugeley 2,186 1,818 12,166 22.1 22.1 0.0

Tesco Superstore, Power Station Road, Rugeley 2,862 2,167 13,048 28.3 29.9 1.6

Aldi, Market Street, Rugeley 762 697 10,392 7.2 11.4 4.2

Iceland, Market Place, Rugeley 441 439 6,550 2.9 3.1 0.3

Other - - - 0.6 0.6

Other Stores In Rugeley 4.6 1.2 -3.4

Co-op, Springfield Road, Etching Hill, Rugeley 437 382 11,012 4.2 0.8 -3.4

Other 0.4 0.4

Hednesford Town Centre 42.5 57.4 14.8

Tesco Superstore, Victoria Shopping Park, Hednesford 3,564 2,698 13,048 35.2 34.0 -1.2

Aldi, Chase Gateway, Victoria Street, Hednesford 820 681 10,392 7.1 23.1 16.0

Other - - - 0.3 0.3

Other Stores in Hednesford 0.3 0.3

Other - - - 0.3 0.3

Other Stores in Cannock Chase District 90.1 69.2 -20.9

Sainsbury's Superstore, Orbital Retail Park, Cannock 5,225 3,560 11,362 40.5 34.4 -6.1

Tesco Superstore, Hawks Green / Heath Hayes, Cannock 2,798 2,118 13,048 27.6 22.2 -5.4

M&S (Foodhall), Orbital Retail Park, Cannock 581 471 10,166 4.8 2.5 -2.3

Co-op, Brownhills Road, Norton Canes, Cannock 345 304 11,012 3.4 2.5 -0.9

Iceland, Linkway Retail Park, Watling Street, Cannock 527 427 6,550 2.8 1.8 -1.0

Other - - - 8.9 8.9

Cannock Chase Total 279.4 277.1 -2.3

Notes: 

Gross floorspace derived from Retail Studies, Retail Impact Assessments, VOA website, Experian Goad or WYG assessment

Net convenience floorspace derived from above sources where available or based on WYG professional judgement having regard to Experian Goad Data/WYG visits

Sales densities derived from information provided by GlobalData and Mintel Retail Rankings.

It has been assumed that all unnamed convenience stores within a centre are 'trading at equilibrium' (i.e. their 'benchmark' turnover equates to that ientified by the survey)

Survey derived performance of stores calculated by addiing together 'main' and 'top up' turnover as set out in Table 3

2018 Prices

Appendix I - Cannock tables - 27.11.20.xlsx

27/11/2020



CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

CONVENIENCE GOODS CAPACITY

TABLE 5: ESTIMATED CAPACITY FOR NEW CONVENIENCE GOODS PROVISION WITHIN CANNOCK

Table 5a: Estimated ‘Capacity’ for Convenience Goods Facilities - Cannock

Year Benchmark Turnover    £m
1

 Turnover £m
2 Surplus Expenditure        

£m

2021 80.8 82.0 1.2

2026 81.4 77.1 -4.3

2031 81.4 76.9 -4.5

2036 81.4 77.4 -4.0

2040 81.4 77.9 -3.5

Market Share (%) 19.2

Notes:
1. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 18

2. Assumes constant market share claimed by facilities

2018 Prices

Table 5b: Quantitative Need for Additional Convenience Goods Floorspace - Cannock

Year Surplus

£m

2021 1.2 100

2026 -4.3 -

2031 -4.5 -

2036 -4.0 -

2040 -3.5 -

Notes:
Average sales density assumed to be £11,076 per sq.m (@2021) based on the average sales density of all grocery operators

Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 18

2018 Prices

Floorspace Requirement 

(sq m net)

Appendix I - Cannock tables - 27.11.20.xlsx

27/11/2020
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TABLE 6: ESTIMATED CAPACITY FOR NEW CONVENIENCE GOODS PROVISION WITHIN RUGELEY

Table 6a: Estimated ‘Capacity’ for Convenience Goods Facilities - Rugeley

Year Benchmark Turnover    £m
1

 Turnover £m
2 Surplus Expenditure        

£m

2021 65.7 68.3 2.7

2026 66.2 64.3 -1.9

2031 66.2 64.2 -2.0

2036 66.2 64.6 -1.6

2040 66.2 65.0 -1.2

Market Share (%) 16.0

Notes:
1. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 18

2. Assumes constant market share claimed by facilities

2018 Prices

Table 6b: Quantitative Need for Additional Convenience Goods Floorspace - Rugeley

Year Surplus

£m

2021 2.7 200

2026 -1.9 -

2031 -2.0 -

2036 -1.6 -

2040 -1.2 -

Notes:
Average sales density assumed to be £11,076 per sq.m (@2019) based on the average sales density of all grocery operators

Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 16

No commitments/planning permissions that need to be taken into account in this assessment

2018 Prices

Floorspace Requirement 

(sq m net)

Appendix I - Cannock tables - 27.11.20.xlsx

27/11/2020
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TABLE 7: ESTIMATED CAPACITY FOR NEW CONVENIENCE GOODS PROVISION WITHIN HEDNESFORD

Table 7a: Estimated ‘Capacity’ for Convenience Goods Facilities - Hednesford

Year Benchmark Turnover    £m
1

 Turnover £m
2 Surplus Expenditure        

£m

2021 42.8 57.6 14.8

2026 43.1 54.2 11.1

2031 43.1 54.1 11.0

2036 43.1 54.4 11.3

2040 43.1 54.8 11.7

Market Share (%) 13.5

Notes:
1. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 18

2. Assumes constant market share claimed by facilities

2017 Prices

Table 7b: Quantitative Need for Additional Convenience Goods Floorspace - Hednesford

Year Surplus

£m

2021 14.8 1,300

2026 11.1 1,000

2031 11.0 1,000

2036 11.3 1,000

2040 11.7 1,000

Notes:
Average sales density assumed to be £11,076 per sq.m (@2021) based on the average sales density of all grocery operators

Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 18

No commitments/planning permissions that need to be taken into account in this assessment

2018 Prices

Floorspace Requirement 

(sq m net)

Appendix I - Cannock tables - 27.11.20.xlsx

27/11/2020
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TABLE8: ESTIMATED CAPACITY FOR NEW CONVENIENCE GOODS PROVISION WITHIN CANNOCK CHASE DISTRICT

Table 8a: Estimated ‘Capacity’ for Convenience Goods Facilities - Cannock Chase District

Year Benchmark Turnover    £m
1

 Turnover £m
2 Surplus Expenditure        

£m

2021 279.4 277.1 -2.3

2026 281.6 260.7 -20.9

2031 281.6 260.2 -21.4

2036 281.6 261.7 -19.9

2040 281.6 263.5 -18.1

Market Share (%) 65.1

Notes:
1. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 18

2. Assumes constant market share claimed by facilities

2018 Prices

Table 8b: Quantitative Need for Additional Convenience Goods Floorspace - Cannock Chase District

Year Surplus

£m

2021 -2.3 -

2024 -20.9 -

2031 -21.4 -

2034 -19.9 -

2040 -18.1 -

Notes:
Average sales density assumed to be £11,076 per sq.m (@2021) based on the average sales density of all grocery operators

Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 18

No commitments/planning permissions that need to be taken into account in this assessment

2018 Prices

Floorspace Requirement 

(sq m net)

Appendix I - Cannock tables - 27.11.20.xlsx

27/11/2020
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Table 1: Market Share of clothing and footwear goods, by Zone (%)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 1% 2% 11% 1% 18% 37% 40% 17% 14% 4% 4% 18%

Cannock Town Centre 1% 2% 11% 1% 15% 24% 29% 17% 8% 2% 4% 13%

Other Destinations in Cannock 3% 13% 10% 6% 2% 5%

Rugeley 16% 21% 14% 2%

Rugeley Town Centre 16% 21% 14% 2%

Elsewhere in Rugeley

Hednesford 8% 1% 7% 2% 2% 2%

Hednesford Town Centre 8% 1% 7% 2% 2% 2%

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 2% 8% 16% 11% 14% 11% 37% 8% 9% 12%

District and Local Centres 4% 1% 2% 2% 2% 1%

Hawks Green District Centre 1% 1% 1% 2% 0%

Bridgtown Local Centre 1% 1% 0%

Brereton Local Centre

Chadsmoor Local Centre

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 3% 1% 1%

Other Destinations in Cannock Chase District 2% 8% 16% 7% 13% 10% 35% 6% 9% 10%

Wyrley Brook Retail Park 1% 1% 0%

Orbital Retail Park 2% 7% 16% 5% 11% 9% 30% 5% 9% 9%

Walsall Road Cannock

Linkway Retail Park, Cannock

Gateway Retail Park, Cannock 1% 2% 3% 1%

Other Stores 1% 3% 1% 0%

Total Inside Cannock District 12% 26% 32% 16% 41% 50% 56% 29% 51% 12% 13% 34%

Outside Cannock District

Stafford 76% 46% 31% 14% 38% 32% 24% 8% 7% 4% 2% 22%

Birmingham 2% 5% 15% 6% 5% 2% 12% 5% 9% 6%

Lichfield 6% 10% 10% 10% 2% 2% 2% 10% 12% 18% 7%

Burton upon Trent 1% 13% 1% 1% 2% 1%

Walsall 1% 1% 1% 2% 5% 1% 1% 18% 11% 27% 2% 5%
Wolverhampton 10% 1% 4% 1% 2%

Tamworth 10% 15% 11% 4% 5% 1% 18% 3% 17% 38% 13%

Burntwood 7% 3% 3% 12% 3%

Wednesbury

Other 6% 5% 5% 13% 2% 5% 6% 12% 10% 22% 4% 7%

Total Outside Cannock District 88% 74% 68% 84% 59% 50% 44% 71% 49% 88% 87% 66%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zone

Appendix I - Cannock tables - 27.11.20.xlsx

27/11/2020
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Table 2: Market Share of books, CD's, DVD's, by Zone (%)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 2% 2% 16% 22% 42% 71% 34% 31% 3% 3% 29%

Cannock Town Centre 2% 11% 33% 47% 34% 22% 3% 3% 20%

Other Destinations in Cannock 2% 16% 11% 9% 24% 9% 10%

Rugeley 2% 75% 43% 17% 3% 3% 6%

Rugeley Town Centre 2% 75% 43% 17% 3% 3% 6%

Elsewhere in Rugeley

Hednesford 9% 10% 3% 2%

Hednesford Town Centre 9% 10% 3% 2%

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 3% 23% 14% 18% 32% 3% 10%

District and Local Centres 3% 14% 1% 14% 4% 3%

Hawks Green District Centre 3% 9% 1% 5% 2% 2%

Bridgtown Local Centre

Brereton Local Centre

Chadsmoor Local Centre

Norton Canes Local Centre 5% 0%

Fernwood Local Centre

Heath Hayes Local Centre 5% 5% 2% 1%

Other Destinations in Cannock Chase District 9% 13% 5% 29% 3% 8%

Wyrley Brook Retail Park

Orbital Retail Park 9% 13% 5% 24% 3% 7%

Walsall Road Cannock

Linkway Retail Park, Cannock 4% 1%

Gateway Retail Park, Cannock

Other Stores

Total Inside Cannock District 2% 77% 46% 33% 37% 75% 85% 52% 63% 13% 3% 47%

Outside Cannock District

Stafford 90% 6% 32% 3% 19% 5% 7% 4% 2% 13%

Birmingham 13% 10% 11% 5% 2% 6% 16% 6%

Lichfield 20% 33% 15% 5% 10% 2% 12% 46% 14%

Burton upon Trent 2% 14% 3% 1%

Walsall 14% 8% 23% 2%
Wolverhampton 2% 0%

Tamworth 17% 3% 1%

Burntwood 3% 3% 1% 5% 26% 6%

Wednesbury

Other 8% 2% 2% 14% 16% 5% 3% 15% 18% 29% 5% 9%

Total Outside Cannock District 98% 23% 54% 67% 63% 25% 15% 48% 37% 87% 97% 53%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 3: Market Share of furnishings and household textile goods, by Zone (%)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 10% 6% 16% 29% 12% 6% 5% 1% 4% 11%

Cannock Town Centre 10% 6% 14% 26% 5% 6% 4% 1% 4% 9%

Other Destinations in Cannock 2% 3% 7% 1% 2%

Rugeley 20% 15% 10% 2%

Rugeley Town Centre 20% 14% 10% 2%

Elsewhere in Rugeley 1% 0%

Hednesford 11% 1% 1%

Hednesford Town Centre 11% 1% 1%

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 3% 26% 36% 25% 48% 51% 77% 56% 83% 51% 54% 55%

District and Local Centres 1% 4% 1% 1% 5% 2%

Hawks Green District Centre 3% 1%

Bridgtown Local Centre 1% 1% 1% 5% 1%

Brereton Local Centre

Chadsmoor Local Centre

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 1% 0%

Other Destinations in Cannock Chase District 3% 26% 36% 25% 47% 47% 76% 55% 78% 51% 54% 53%

Wyrley Brook Retail Park 1% 1% 1% 1% 0%

Orbital Retail Park 1% 1% 1% 1% 10% 8% 2% 3% 4% 1% 4%

Walsall Road Cannock 2% 3% 1% 1% 3% 2% 1%

Linkway Retail Park, Cannock 2% 20% 31% 23% 45% 33% 66% 52% 72% 40% 50% 46%

Gateway Retail Park, Cannock 3% 1% 0%

Other Stores 2% 1% 1% 2% 1% 3% 1%

Total Inside Cannock District 3% 57% 51% 41% 75% 81% 89% 62% 88% 52% 58% 68%

Outside Cannock District

Stafford 96% 42% 43% 18% 16% 8% 5% 1% 13%

Birmingham 1% 1% 0%

Lichfield 3% 4% 1% 1% 4% 1%

Burton upon Trent 1% 20% 1% 1%

Walsall 6% 2% 1% 23% 6% 14% 3%
Wolverhampton 1% 2% 0%

Tamworth 1% 13% 2% 7% 17% 4%

Burntwood 1% 1% 9% 18% 4%

Wednesbury 1% 1% 5% 4% 1% 2%

Other 1% 1% 2% 1% 2% 4% 2% 24% 1% 3%

Total Outside Cannock District 97% 43% 49% 59% 25% 19% 11% 38% 12% 48% 42% 32%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 4: Market Share of small household goods, by Zone (%)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 2% 1% 18% 11% 32% 21% 10% 6% 6% 12%

Cannock Town Centre 2% 1% 12% 11% 19% 21% 3% 6% 5% 9%

Other Destinations in Cannock 5% 13% 7% 2% 4%

Rugeley 45% 35% 32% 5%

Rugeley Town Centre 45% 35% 32% 5%

Elsewhere in Rugeley

Hednesford 27% 5% 2% 4%

Hednesford Town Centre 27% 5% 2% 4%

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 3% 10% 20% 9% 20% 53% 61% 27% 69% 35% 14% 35%

District and Local Centres 1% 10% 2% 2% 6% 3%

Hawks Green District Centre 1% 8% 2% 2%

Bridgtown Local Centre 2% 6% 1%

Brereton Local Centre

Chadsmoor Local Centre

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 1% 0%

Other Destinations in Cannock Chase District 3% 10% 20% 9% 19% 44% 60% 25% 63% 35% 14% 33%

Wyrley Brook Retail Park 2% 2% 1% 0%

Orbital Retail Park 2% 3% 8% 5% 23% 9% 14% 21% 11% 13% 12%

Walsall Road Cannock 1% 2% 4% 1% 12% 9% 3%

Linkway Retail Park, Cannock 3% 8% 14% 1% 12% 15% 47% 9% 27% 16% 1% 16%

Gateway Retail Park, Cannock 2% 2% 1% 1%

Other Stores

Total Inside Cannock District 3% 56% 55% 42% 65% 69% 94% 48% 79% 43% 21% 57%

Outside Cannock District

Stafford 89% 35% 30% 8% 8% 10% 9%

Birmingham 2% 0%

Lichfield 5% 3% 24% 5% 4% 18% 5% 5%

Burton upon Trent 2% 1% 0%

Walsall 4% 3% 29% 5% 9% 6% 4%
Wolverhampton 1% 0%

Tamworth 3% 3% 13% 4% 2% 6% 19% 5%

Burntwood 8% 2% 11% 3% 20% 5%

Wednesbury 3% 8% 2% 10% 3% 6% 2% 21% 7%

Other 5% 2% 1% 3% 11% 5% 3% 7% 6% 21% 7% 6%

Total Outside Cannock District 97% 44% 45% 58% 35% 31% 6% 52% 21% 57% 79% 43%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 5: Market Share of clocks, jewellery, and watches goods, by Zone (%)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 3% 3% 40% 44% 74% 35% 24% 4% 2% 26%

Cannock Town Centre 3% 3% 40% 44% 74% 35% 24% 4% 2% 26%

Other Destinations in Cannock

Rugeley 3% 28% 50% 10% 1% 4%

Rugeley Town Centre 3% 28% 50% 10% 1% 4%

Elsewhere in Rugeley

Hednesford

Hednesford Town Centre

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 3% 3% 1% 21% 5% 10% 3% 14% 8%

District and Local Centres 1% 2% 3% 1%

Hawks Green District Centre 2% 0%

Bridgtown Local Centre 3% 0%

Brereton Local Centre

Chadsmoor Local Centre

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 1% 0%

Other Destinations in Cannock Chase District 3% 3% 21% 2% 7% 3% 14% 7%

Wyrley Brook Retail Park

Orbital Retail Park 3% 21% 7% 14% 7%

Walsall Road Cannock

Linkway Retail Park, Cannock 3% 3% 0%

Gateway Retail Park, Cannock 2% 0%

Other Stores

Total Inside Cannock District 3% 34% 56% 10% 42% 65% 74% 40% 34% 7% 16% 37%

Outside Cannock District

Stafford 81% 10% 9% 2% 24% 2% 9%

Birmingham 8% 30% 15% 4% 19% 10% 3% 5% 23% 15% 24% 15%

Lichfield 3% 8% 10% 40% 8% 3% 2% 2% 26% 34% 14%

Burton upon Trent 12% 1%

Walsall 4% 3% 5% 20% 25% 18% 5%
Wolverhampton 7% 2% 2% 4% 1%

Tamworth 12% 3% 3% 2% 2%

Burntwood 4% 1% 3% 2% 7% 3%

Wednesbury

Other 5% 19% 3% 11% 5% 13% 18% 28% 12% 30% 14% 13%

Total Outside Cannock District 97% 66% 44% 90% 58% 35% 26% 60% 66% 93% 84% 63%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 6: Market Share of toys, games, bicycles and other recreational/sports goods, by Zone (%)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 4% 13% 15% 26% 38% 10% 6% 2% 2% 14%

Cannock Town Centre 4% 13% 9% 26% 26% 10% 6% 2% 2% 11%

Other Destinations in Cannock 6% 11% 3%

Rugeley 24% 24% 35% 4%

Rugeley Town Centre 24% 22% 35% 4%

Elsewhere in Rugeley 2% 0%

Hednesford 4% 7% 2% 3% 4% 2% 2%

Hednesford Town Centre 4% 7% 2% 1% 4% 2% 2%

Elsewhere in Hednesford 1% 0%

Elsewhere in Cannock Chase District 11% 22% 2% 50% 50% 30% 41% 52% 19% 12% 29%

District and Local Centres 2% 12% 9% 3%

Hawks Green District Centre

Bridgtown Local Centre 2% 0%

Brereton Local Centre

Chadsmoor Local Centre 2% 10% 2%

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 9% 1%

Other Destinations in Cannock Chase District 11% 22% 2% 50% 48% 18% 41% 43% 19% 12% 25%

Wyrley Brook Retail Park 11% 29% 21% 3% 31% 6% 17% 11% 11%

Orbital Retail Park 11% 15% 14% 13% 7% 32% 2% 10%

Walsall Road Cannock 1% 2% 1%

Linkway Retail Park, Cannock 11% 14% 3% 6% 3%

Gateway Retail Park, Cannock 2% 0%

Other Stores 6% 1% 1%

Total Inside Cannock District 43% 59% 37% 72% 78% 70% 54% 58% 22% 14% 48%

Outside Cannock District

Stafford 86% 19% 5% 2% 13% 5% 8% 4% 8% 12%

Birmingham 2% 13% 4% 3% 2% 8% 2%

Lichfield 20% 16% 28% 4% 5% 2% 4% 22% 8%

Burton upon Trent 2% 8% 1%

Walsall 4% 2% 5% 7% 7% 12% 42% 6%
Wolverhampton 2% 3% 2% 2% 1%

Tamworth 4% 18% 17% 3% 2% 9% 51% 12%

Burntwood 2% 1% 9% 4% 7% 2%

Wednesbury 5% 4% 1%

Other 8% 2% 8% 4% 2% 6% 18% 19% 12% 6% 7%

Total Outside Cannock District 100% 57% 41% 63% 28% 22% 30% 46% 42% 78% 86% 52%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 7: Market Share of chemist goods, by Zone (%)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 2% 2% 20% 45% 78% 1% 20% 1% 10% 27%

Cannock Town Centre 2% 2% 20% 40% 64% 1% 13% 1% 6% 22%

Other Destinations in Cannock 6% 13% 7% 5% 5%

Rugeley 2% 87% 91% 39% 3% 9%

Rugeley Town Centre 2% 87% 91% 39% 3% 9%

Elsewhere in Rugeley

Hednesford 4% 1% 43% 6% 1% 2% 1% 4% 2% 6%

Hednesford Town Centre 4% 1% 43% 6% 1% 2% 1% 4% 2% 6%

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 1% 6% 1% 16% 46% 16% 54% 38% 14% 8% 21%

District and Local Centres 1% 5% 1% 12% 36% 2% 39% 2% 2% 2% 10%

Hawks Green District Centre 1% 24% 1% 1% 2% 4%

Bridgtown Local Centre 1% 1% 0%

Brereton Local Centre 5% 1% 0%

Chadsmoor Local Centre 1% 9% 2%

Norton Canes Local Centre 36% 2% 2%

Fernwood Local Centre 1% 0%

Heath Hayes Local Centre 10% 3% 1% 2% 2%

Other Destinations in Cannock Chase District 1% 1% 4% 10% 14% 15% 36% 13% 6% 11%

Wyrley Brook Retail Park 1% 1% 0%

Orbital Retail Park 1% 4% 9% 14% 14% 36% 13% 6% 11%

Walsall Road Cannock

Linkway Retail Park, Cannock 1% 1% 0%

Gateway Retail Park, Cannock

Other Stores

Total Inside Cannock District 6% 90% 98% 42% 81% 97% 94% 56% 59% 19% 20% 63%

Outside Cannock District

Stafford 89% 4% 1% 1% 5% 4% 6%

Birmingham 5% 1% 1% 0%

Lichfield 1% 1% 1% 21% 1% 2% 7% 5% 17% 6%

Burton upon Trent

Walsall 1% 7% 0%
Wolverhampton 1% 1% 0%

Tamworth 1% 5% 1% 1% 6% 1%

Burntwood 4% 10% 1% 14% 2% 3% 56% 12%

Wednesbury

Other 4% 1% 21% 11% 2% 6% 22% 32% 60% 11%

Total Outside Cannock District 94% 10% 2% 58% 19% 3% 6% 44% 41% 81% 80% 37%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 8: Market Share of large household electrical items, by Zone (%)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 4% 5% 1% 2% 9% 13% 10% 12% 6% 10% 13% 9%

Cannock Town Centre 4% 5% 1% 2% 9% 13% 9% 7% 6% 8% 13% 8%

Other Destinations in Cannock 1% 5% 1% 1%

Rugeley 2% 46% 67% 25% 6%

Rugeley Town Centre 2% 46% 66% 25% 6%

Elsewhere in Rugeley 1% 0%

Hednesford 1% 0%

Hednesford Town Centre 1% 0%

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 10% 29% 17% 24% 66% 84% 86% 57% 80% 47% 27% 59%

District and Local Centres 3% 1% 1% 11% 7% 4% 2% 3% 1% 3% 4%

Hawks Green District Centre 1% 0%

Bridgtown Local Centre 1% 1% 7% 2% 4% 2% 2% 2% 2%

Brereton Local Centre

Chadsmoor Local Centre 3% 3% 6% 1% 1% 1%

Norton Canes Local Centre 1% 1% 0%

Fernwood Local Centre

Heath Hayes Local Centre

Other Destinations in Cannock Chase District 10% 26% 16% 23% 55% 77% 81% 55% 77% 46% 24% 54%

Wyrley Brook Retail Park 1% 3% 1%

Orbital Retail Park 2% 6% 3% 1% 7% 15% 9% 29% 26% 17% 6% 11%

Walsall Road Cannock 11% 4% 1% 3%

Linkway Retail Park, Cannock 4% 20% 12% 22% 47% 48% 63% 23% 48% 28% 9% 37%

Gateway Retail Park, Cannock

Other Stores 4% 1% 3% 5% 1% 1% 1% 6% 3%

Total Inside Cannock District 16% 81% 86% 51% 74% 97% 95% 69% 86% 57% 40% 74%

Outside Cannock District

Stafford 70% 16% 6% 3% 8% 2% 5%

Birmingham 5% 1%

Lichfield 4% 4% 3% 2% 1% 3% 1%

Burton upon Trent 3% 14% 1%

Walsall 3% 7% 2% 4% 18% 2%
Wolverhampton 2% 0%

Tamworth 2% 29% 10% 1% 2% 32% 8%

Burntwood 1% 1% 9% 2%

Wednesbury 3% 2% 4% 8% 11% 3% 3%

Other 6% 5% 14% 6% 13% 6% 4%

Total Outside Cannock District 84% 19% 14% 49% 26% 3% 5% 31% 14% 43% 60% 26%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zone

Appendix I - Cannock tables - 27.11.20.xlsx

27/11/2020



CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 9: Market Share of small electrical goods, by Zone (%)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 4% 8% 13% 29% 29% 7% 22% 5% 8% 16%

Cannock Town Centre 4% 8% 9% 9% 13% 7% 10% 5% 8% 8%

Other Destinations in Cannock 4% 20% 16% 12% 7%

Rugeley 2% 68% 71% 49% 9%

Rugeley Town Centre 2% 67% 71% 49% 9%

Elsewhere in Rugeley 1% 0%

Hednesford 10% 4% 1% 1% 2%

Hednesford Town Centre 10% 4% 1% 1% 2%

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 2% 13% 10% 13% 54% 64% 59% 55% 65% 30% 17% 41%

District and Local Centres 1% 1% 2% 5% 3% 1% 1% 2%

Hawks Green District Centre 4% 1% 1% 1%

Bridgtown Local Centre 2% 1% 0%

Brereton Local Centre

Chadsmoor Local Centre 1% 1% 1% 1% 0%

Norton Canes Local Centre 1% 0%

Fernwood Local Centre

Heath Hayes Local Centre

Other Destinations in Cannock Chase District 2% 12% 9% 13% 52% 59% 56% 54% 65% 30% 16% 40%

Wyrley Brook Retail Park 1% 1% 0%

Orbital Retail Park 7% 4% 4% 17% 26% 16% 40% 34% 16% 11% 18%

Walsall Road Cannock 8% 5% 2% 1% 2%

Linkway Retail Park, Cannock 2% 5% 4% 9% 26% 28% 38% 13% 29% 14% 3% 19%

Gateway Retail Park, Cannock

Other Stores 1% 0%

Total Inside Cannock District 3% 85% 89% 62% 77% 97% 88% 62% 87% 37% 27% 68%

Outside Cannock District

Stafford 94% 13% 10% 1% 9% 2% 9% 5% 8%

Birmingham 2% 1% 0%

Lichfield 1% 10% 5% 1% 6% 19% 5%

Burton upon Trent 1% 2% 0%

Walsall 6% 1% 13% 3% 10% 2%
Wolverhampton

Tamworth 2% 1% 17% 2% 1% 15% 4%

Burntwood 2% 3% 1% 29% 5%

Wednesbury 1% 1% 7% 5% 3% 8% 3% 3%

Other 4% 1% 6% 1% 36% 8% 4%

Total Outside Cannock District 97% 15% 11% 38% 23% 3% 12% 38% 13% 63% 73% 32%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 10: Market Share of furniture, carpets and floor coverings, by Zone (%)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 4% 10% 15% 27% 26% 18% 9% 9% 1% 19% 16%

Cannock Town Centre 4% 9% 15% 27% 25% 14% 9% 8% 1% 19% 15%

Other Destinations in Cannock 1% 1% 4% 1% 1%

Rugeley 3% 42% 67% 37% 7%

Rugeley Town Centre 3% 42% 66% 35% 7%

Elsewhere in Rugeley 1% 2% 0%

Hednesford 3% 2% 2% 2% 1% 1% 1%

Hednesford Town Centre 3% 2% 2% 2% 1% 1% 1%

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 23% 25% 22% 21% 40% 60% 46% 63% 73% 51% 41% 46%

District and Local Centres 2% 3% 13% 7% 16% 6% 5% 1% 5%

Hawks Green District Centre

Bridgtown Local Centre 2% 1% 1% 5% 11% 5% 5% 2%

Brereton Local Centre

Chadsmoor Local Centre 1% 0%

Norton Canes Local Centre 4% 0%

Fernwood Local Centre

Heath Hayes Local Centre 1% 11% 2% 1% 1% 1% 2%

Other Destinations in Cannock Chase District 23% 22% 22% 21% 37% 48% 40% 47% 67% 46% 40% 41%

Wyrley Brook Retail Park 1% 4% 4% 10% 7% 4%

Orbital Retail Park 4% 7% 6% 6% 13% 20% 23% 17% 28% 17% 16% 16%

Walsall Road Cannock 1% 1% 1% 2% 2% 3% 1%

Linkway Retail Park, Cannock 4% 1% 2% 3% 3% 7% 4% 2% 6% 2% 3%

Gateway Retail Park, Cannock 5% 1% 2% 6% 23% 1% 2%

Other Stores 14% 11% 13% 10% 13% 20% 5% 4% 25% 19% 15% 15%

Total Inside Cannock District 30% 80% 92% 72% 70% 86% 66% 73% 83% 52% 60% 70%

Outside Cannock District

Stafford 53% 13% 3% 2% 13% 1% 4% 1% 6%

Birmingham 1% 7% 0%

Lichfield 2% 5% 3% 1% 1%

Burton upon Trent 4% 0%

Walsall 1% 8% 2% 2% 4% 2%
Wolverhampton 1% 4% 3% 1%

Tamworth 3% 2% 8% 2% 15% 1% 3% 6% 4%

Burntwood 3% 4% 7% 3% 29% 8%

Wednesbury 14% 2% 1% 7% 7% 2% 4% 4% 5% 4%

Other 3% 1% 4% 1% 6% 4% 9% 8% 28% 2% 5%

Total Outside Cannock District 70% 20% 8% 28% 30% 14% 34% 27% 17% 48% 40% 30%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 11: Market Share of DIY (including gardening) goods, by Zone (%)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 2% 1% 7% 24% 32% 17% 19% 3% 5% 17% 16%

Cannock Town Centre 1% 13% 10% 4% 1% 1% 10% 6%

Other Destinations in Cannock 2% 1% 6% 11% 22% 13% 19% 2% 4% 7% 10%

Rugeley 35% 37% 27% 1% 1% 4%

Rugeley Town Centre 29% 36% 21% 1% 1% 4%

Elsewhere in Rugeley 5% 1% 6% 1%

Hednesford 2% 1% 1% 0%

Hednesford Town Centre 2% 1% 1% 0%

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 3% 24% 16% 12% 68% 59% 77% 54% 79% 46% 35% 50%

District and Local Centres 1% 2% 5% 1% 1%

Hawks Green District Centre 1% 1% 0%

Bridgtown Local Centre 1% 5% 1%

Brereton Local Centre

Chadsmoor Local Centre 1% 0%

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 1% 0%

Other Destinations in Cannock Chase District 3% 24% 16% 12% 68% 57% 72% 53% 79% 46% 35% 49%

Wyrley Brook Retail Park 21% 13% 5% 50% 34% 60% 40% 63% 37% 25% 36%

Orbital Retail Park 2% 3% 1% 7% 13% 20% 10% 12% 6% 6% 9% 10%

Walsall Road Cannock 1% 1% 0%

Linkway Retail Park, Cannock 1% 1% 1% 0%

Gateway Retail Park, Cannock

Other Stores 1% 5% 1% 2% 10% 3% 2%

Total Inside Cannock District 3% 61% 56% 46% 93% 92% 94% 73% 82% 51% 53% 70%

Outside Cannock District

Stafford 89% 20% 23% 7% 2% 1% 1% 1% 8%

Birmingham

Lichfield 1% 5% 22% 3% 8% 4%

Burton upon Trent 6% 1% 0%

Walsall 2% 1% 12% 1%
Wolverhampton

Tamworth 1% 1% 2% 1%

Burntwood 1% 9% 6% 23% 5%

Wednesbury 1% 3% 0%

Other 8% 16% 16% 18% 2% 8% 6% 16% 12% 30% 14% 11%

Total Outside Cannock District 97% 39% 44% 54% 7% 8% 6% 27% 18% 49% 47% 30%

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 12: Turnover of clothing and footwear goods, by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.1 0.2 1.0 0.1 4.1 6.3 4.5 1.3 1.7 0.4 0.9 25.1

Cannock Town Centre 0.1 0.2 1.0 0.1 3.4 4.1 3.3 1.3 1.0 0.2 0.9 18.5

Other Destinations in Cannock 0.7 2.2 1.2 0.7 0.2 6.6

Rugeley 1.6 1.9 1.3 3.4

Rugeley Town Centre 1.6 1.9 1.3 3.4

Elsewhere in Rugeley

Hednesford 0.8 0.1 1.6 0.4 0.2 2.6

Hednesford Town Centre 0.8 0.1 1.6 0.4 0.2 2.6

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 0.3 0.8 3.6 1.9 1.6 0.8 4.6 0.9 2.0 16.7

District and Local Centres 0.7 0.1 0.1 0.3 0.2 1.8

Hawks Green District Centre 0.2 0.1 0.1 0.2 0.6

Bridgtown Local Centre 0.1 0.2 0.4

Brereton Local Centre

Chadsmoor Local Centre

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 0.5 0.1 0.8

Other Destinations in Cannock Chase District 0.3 0.8 3.6 1.2 1.4 0.7 4.3 0.7 2.0 14.8

Wyrley Brook Retail Park 0.1 0.1 0.1

Orbital Retail Park 0.3 0.7 3.6 0.8 1.2 0.6 3.7 0.6 2.0 13.1

Stores at Walsall Road

Linkway Retail Park

Gateway Retail Park 0.2 0.2 0.3 1.0

Other Stores Elsewhere 0.2 0.3 0.1 0.6

Total Inside Cannock District 1.2 2.6 2.8 1.5 9.3 8.6 6.3 2.1 6.4 1.3 2.9 47.7

Outside Cannock District

Stafford 7.7 4.6 2.8 1.3 8.6 5.5 2.7 0.6 0.9 0.5 0.4 31.6

Birmingham 0.2 0.4 1.4 1.4 0.8 0.1 1.5 0.5 1.9 8.2

Lichfield 0.6 1.0 0.9 0.9 0.4 0.3 0.2 0.7 1.4 4.0 10.5

Burton upon Trent 0.1 1.2 0.2 0.1 0.4 2.0

Walsall 0.1 0.1 0.1 0.2 1.2 0.2 0.1 1.3 1.4 3.0 0.4 6.8

Wolverhampton 1.1 0.1 0.5 0.1 2.7

Tamworth 0.9 1.3 1.0 1.0 0.9 0.1 1.3 0.4 1.9 8.1 18.0

Burntwood 0.6 0.2 0.3 2.6 4.5

Wednesbury

Other Destinations Elsewhere 0.6 0.5 0.5 1.2 0.4 0.9 0.7 0.8 1.2 2.5 0.8 10.0

Total Outside Cannock District 8.9 7.3 6.1 7.9 13.3 8.7 5.0 5.1 6.2 10.0 18.6 94.4

Total 10.1 9.9 8.9 9.4 22.6 17.3 11.4 7.2 12.6 11.3 21.5 142.1

Notes:

Zonal market shares (Table 1) applied to available relevant expenditure per zone 

Figures may not add due to rounding

2018 Prices

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 13: Turnvoer of books, CD's, DVD's, by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.1 0.0 0.4 1.1 1.7 1.9 0.6 0.9 0.1 0.1 9.9

Cannock Town Centre 0.0 0.6 1.4 1.3 0.6 0.7 0.1 0.1 6.7

Other Destinations in Cannock 0.1 0.4 0.6 0.4 0.7 0.3 3.3

Rugeley 0.1 1.7 0.9 0.4 0.2 0.1 1.9

Rugeley Town Centre 0.1 1.7 0.9 0.4 0.2 0.1 1.9

Elsewhere in Rugeley

Hednesford 0.4 0.4 0.1 0.7

Hednesford Town Centre 0.4 0.4 0.1 0.7

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 0.2 0.9 0.4 0.3 1.0 0.1 3.4

District and Local Centres 0.2 0.6 0.0 0.2 0.1 0.9

Hawks Green District Centre 0.2 0.4 0.0 0.1 0.1 0.6

Bridgtown Local Centre

Brereton Local Centre

Chadsmoor Local Centre

Norton Canes Local Centre 0.1 0.0

Fernwood Local Centre

Heath Hayes Local Centre 0.2 0.1 0.1 0.2

Other Destinations in Cannock Chase District 0.4 0.4 0.1 0.9 0.1 2.6

Wyrley Brook Retail Park

Orbital Retail Park 0.4 0.4 0.1 0.7 0.1 2.4

Stores at Walsall Road

Linkway Retail Park 0.1 0.2

Gateway Retail Park

Other Stores Elsewhere

Total Inside Cannock District 0.1 1.8 0.9 0.8 1.9 3.0 2.3 0.9 1.9 0.3 0.1 16.0

Outside Cannock District

Stafford 2.4 0.1 0.7 0.1 1.0 0.2 0.2 0.1 0.1 4.5

Birmingham 0.3 0.5 0.4 0.1 0.1 0.2 0.8 2.0

Lichfield 0.4 0.8 0.8 0.2 0.2 0.1 0.3 2.3 4.7

Burton upon Trent 0.0 0.3 0.1 0.5

Walsall 0.2 0.2 0.6 0.8

Wolverhampton 0.1 0.1

Tamworth 0.4 0.1 0.4

Burntwood 0.1 0.2 0.0 0.1 1.3 1.9

Wednesbury

Other Destinations Elsewhere 0.2 0.0 0.0 0.3 0.8 0.2 0.1 0.3 0.6 0.8 0.2 3.0

Total Outside Cannock District 2.6 0.5 1.1 1.6 3.2 1.0 0.4 0.8 1.1 2.3 4.9 17.7

Total 2.6 2.3 2.1 2.4 5.2 4.1 2.7 1.7 3.0 2.6 5.0 33.7

Notes:

Zonal market shares (Table 2) applied to available relevant expenditure per zone

Figures may not add due to rounding

2018 Prices

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 14: Turnover of furnishings and household textile goods, by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.2 0.1 0.7 0.9 0.3 0.1 0.1 0.0 0.2 3.1

Cannock Town Centre 0.2 0.1 0.6 0.8 0.1 0.1 0.1 0.0 0.2 2.4

Other Destinations in Cannock 0.1 0.1 0.2 0.0 0.6

Rugeley 0.4 0.2 0.2 0.5

Rugeley Town Centre 0.4 0.2 0.2 0.5

Elsewhere in Rugeley 0.0 0.0

Hednesford 0.5 0.0 0.3

Hednesford Town Centre 0.5 0.0 0.3

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 0.1 0.5 0.6 0.5 2.1 1.7 1.8 0.7 2.1 1.2 2.3 15.5

District and Local Centres 0.0 0.1 0.0 0.0 0.1 0.5

Hawks Green District Centre 0.1 0.2

Bridgtown Local Centre 0.0 0.0 0.0 0.1 0.2

Brereton Local Centre

Chadsmoor Local Centre

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 0.0 0.0

Other Destinations in Cannock Chase District 0.1 0.5 0.6 0.5 2.1 1.5 1.8 0.7 1.9 1.2 2.3 15.0

Wyrley Brook Retail Park 0.0 0.0 0.0 0.1 0.1

Orbital Retail Park 0.0 0.0 0.0 0.1 0.3 0.2 0.0 0.1 0.1 0.1 1.3

Stores at Walsall Road 0.0 0.1 0.0 0.0 0.1 0.1 0.4

Linkway Retail Park 0.0 0.4 0.5 0.5 1.9 1.1 1.5 0.7 1.8 0.9 2.1 13.0

Gateway Retail Park 0.1 0.0 0.0

Other Stores Elsewhere 0.1 0.0 0.1 0.0 0.0 0.1 0.2

Total Inside Cannock District 0.1 1.2 0.8 0.8 3.3 2.6 2.1 0.8 2.2 1.2 2.5 19.4

Outside Cannock District

Stafford 2.2 0.9 0.7 0.4 0.7 0.3 0.1 0.0 3.7

Birmingham 0.0 0.0 0.1

Lichfield 0.0 0.1 0.0 0.0 0.2 0.3

Burton upon Trent 0.0 0.4 0.0 0.4

Walsall 0.2 0.1 0.0 0.3 0.2 0.3 1.0

Wolverhampton 0.0 0.1 0.1

Tamworth 0.0 0.3 0.0 0.2 0.7 1.1

Burntwood 0.0 0.0 0.1 0.8 1.0

Wednesbury 0.0 0.1 0.2 0.1 0.0 0.5

Other Destinations Elsewhere 0.0 0.0 0.1 0.0 0.0 0.1 0.1 0.6 0.1 0.7

Total Outside Cannock District 2.2 0.9 0.8 1.2 1.1 0.6 0.3 0.5 0.3 1.1 1.8 8.9

Total 2.3 2.1 1.6 2.0 4.4 3.2 2.3 1.3 2.5 2.3 4.3 28.3

Notes:

Zonal market shares (Table 3) applied to available relevant expenditure per zone 

Figures may not add due to rounding

2018 Prices

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 15: Turnover of small household goods, by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.0 0.0 1.0 0.5 1.0 0.4 0.3 0.2 0.4 4.6

Cannock Town Centre 0.0 0.0 0.7 0.5 0.6 0.4 0.1 0.2 0.3 3.2

Other Destinations in Cannock 0.3 0.4 0.2 0.1 1.4

Rugeley 1.2 0.8 0.9 2.0

Rugeley Town Centre 1.2 0.8 0.9 2.0

Elsewhere in Rugeley

Hednesford 1.5 0.2 0.1 1.6

Hednesford Town Centre 1.5 0.2 0.1 1.6

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 0.1 0.3 0.4 0.3 1.2 2.2 1.9 0.5 2.3 1.0 0.8 13.2

District and Local Centres 0.1 0.4 0.1 0.0 0.2 1.0

Hawks Green District Centre 0.1 0.4 0.0 0.6

Bridgtown Local Centre 0.1 0.2 0.3

Brereton Local Centre

Chadsmoor Local Centre

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 0.1 0.1

Other Destinations in Cannock Chase District 0.1 0.3 0.4 0.3 1.1 1.8 1.8 0.5 2.1 1.0 0.8 12.1

Wyrley Brook Retail Park 0.0 0.0 0.0 0.1

Orbital Retail Park 0.0 0.1 0.2 0.3 1.0 0.3 0.3 0.7 0.3 0.7 4.6

Stores at Walsall Road 0.0 0.1 0.2 0.0 0.4 0.2 1.1

Linkway Retail Park 0.1 0.2 0.3 0.0 0.7 0.6 1.5 0.2 0.9 0.4 0.1 6.0

Gateway Retail Park 0.1 0.1 0.0 0.2

Other Stores Elsewhere

Total Inside Cannock District 0.1 1.4 1.2 1.2 3.7 2.9 2.9 0.9 2.6 1.2 1.2 21.3

Outside Cannock District

Stafford 2.7 0.9 0.7 0.2 0.5 0.4 3.3

Birmingham 0.1 0.1

Lichfield 0.1 0.1 0.7 0.3 0.1 0.5 0.3 1.7

Burton upon Trent 0.1 0.1 0.2

Walsall 0.2 0.1 0.5 0.2 0.3 0.3 1.6

Wolverhampton 0.0 0.1

Tamworth 0.1 0.1 0.4 0.2 0.0 0.2 1.1 2.0

Burntwood 0.2 0.1 0.2 0.1 1.1 1.9

Wednesbury 0.1 0.2 0.1 0.4 0.1 0.2 0.1 1.2 2.7

Other Destinations Elsewhere 0.2 0.0 0.0 0.1 0.6 0.2 0.1 0.1 0.2 0.6 0.4 2.3

Total Outside Cannock District 3.0 1.1 1.0 1.7 2.0 1.3 0.2 0.9 0.7 1.6 4.6 15.9

Total 3.1 2.6 2.2 2.9 5.7 4.2 3.1 1.8 3.3 2.7 5.7 37.2

Notes:

Zonal market shares (Table 4) applied to available relevant expenditure per zone

Figures may not add due to rounding

2018 Prices

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 16: Turnover of clocks, jewellery, and watches goods, by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.0 0.0 1.2 1.0 1.2 0.3 0.4 0.1 0.1 4.9

Cannock Town Centre 0.0 0.0 1.2 1.0 1.2 0.3 0.4 0.1 0.1 4.9

Other Destinations in Cannock

Rugeley 0.0 0.4 0.5 0.1 0.0 0.7

Rugeley Town Centre 0.0 0.4 0.5 0.1 0.0 0.7

Elsewhere in Rugeley

Hednesford

Hednesford Town Centre

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 0.0 0.0 0.0 0.5 0.0 0.2 0.1 0.4 1.4

District and Local Centres 0.0 0.0 0.0 0.1

Hawks Green District Centre 0.0 0.0

Bridgtown Local Centre 0.0 0.0

Brereton Local Centre

Chadsmoor Local Centre

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 0.0 0.0

Other Destinations in Cannock Chase District 0.0 0.0 0.5 0.0 0.1 0.1 0.4 1.3

Wyrley Brook Retail Park

Orbital Retail Park 0.0 0.5 0.1 0.4 1.2

Stores at Walsall Road

Linkway Retail Park 0.0 0.1 0.0

Gateway Retail Park 0.0 0.0

Other Stores Elsewhere

Total Inside Cannock District 0.0 0.5 0.6 0.1 1.3 1.5 1.2 0.4 0.5 0.1 0.4 6.9

Outside Cannock District

Stafford 1.2 0.1 0.1 0.0 0.7 0.1 1.8

Birmingham 0.1 0.4 0.2 0.0 0.6 0.2 0.0 0.0 0.4 0.2 0.7 2.8

Lichfield 0.0 0.1 0.1 0.4 0.2 0.1 0.0 0.0 0.4 1.0 2.6

Burton upon Trent 0.1 0.2

Walsall 0.0 0.1 0.1 0.2 0.4 0.3 1.0

Wolverhampton 0.1 0.0 0.0 0.1 0.2

Tamworth 0.1 0.1 0.1 0.1 0.3

Burntwood 0.0 0.0 0.1 0.0 0.2 0.5

Wednesbury

Other Destinations Elsewhere 0.1 0.3 0.0 0.1 0.2 0.3 0.3 0.3 0.2 0.5 0.4 2.5

Total Outside Cannock District 1.4 0.9 0.5 0.9 1.7 0.8 0.4 0.6 1.0 1.4 2.3 11.8

Total 1.5 1.4 1.1 1.0 3.0 2.3 1.6 0.9 1.6 1.6 2.8 18.7

Notes:

Zonal market shares (Table 5) applied to available relevant expenditure per zone

Figures may not add due to rounding

2018 Prices

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 17: Turnover of toys, games, bicycles and other recreational/sports goods, by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.2 0.7 2.0 2.7 2.5 0.4 0.4 0.1 0.2 11.9

Cannock Town Centre 0.2 0.7 1.3 2.7 1.8 0.4 0.4 0.1 0.2 9.7

Other Destinations in Cannock 0.8 0.8 2.2

Rugeley 1.5 1.2 2.2 3.4

Rugeley Town Centre 1.5 1.1 2.2 3.4

Elsewhere in Rugeley 0.1 0.1

Hednesford 0.2 1.0 0.2 0.2 0.1 0.1 1.5

Hednesford Town Centre 0.2 1.0 0.2 0.1 0.1 0.1 1.3

Elsewhere in Hednesford 0.1 0.2

Elsewhere in Cannock Chase District 0.7 1.2 0.1 6.8 5.2 2.0 1.7 3.8 1.3 1.6 24.4

District and Local Centres 0.2 0.8 0.6 2.8

Hawks Green District Centre

Bridgtown Local Centre 0.1 0.3

Brereton Local Centre

Chadsmoor Local Centre 0.2 0.7 1.8

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 0.6 0.7

Other Destinations in Cannock Chase District 0.7 1.2 0.1 6.8 5.0 1.2 1.7 3.1 1.3 1.6 21.6

Wyrley Brook Retail Park 0.7 3.9 2.2 0.2 1.3 0.4 1.2 1.4 9.4

Orbital Retail Park 0.6 2.1 1.4 0.9 0.3 2.3 0.1 8.3

Stores at Walsall Road 0.1 0.2 0.5

Linkway Retail Park 0.6 1.4 0.1 0.4 2.7

Gateway Retail Park 0.1 0.1

Other Stores Elsewhere 0.8 0.1 0.6

Total Inside Cannock District 2.6 3.1 2.3 9.9 8.1 4.7 2.3 4.2 1.5 1.8 41.3

Outside Cannock District

Stafford 5.1 1.2 0.3 0.1 1.8 0.5 0.5 0.1 0.6 9.9

Birmingham 0.1 0.8 0.5 0.3 0.1 0.5 1.4

Lichfield 1.2 0.8 1.7 0.5 0.5 0.1 0.3 2.9 6.9

Burton upon Trent 0.1 0.5 0.5

Walsall 0.2 0.3 0.5 0.5 0.3 0.8 2.8 5.3

Wolverhampton 0.3 0.2 0.1 0.1 0.8

Tamworth 0.2 0.9 1.0 0.3 0.1 0.6 6.6 10.1

Burntwood 0.1 0.1 0.4 0.2 0.9 2.0

Wednesbury 0.3 0.1 0.9

Other Destinations Elsewhere 0.5 0.1 0.5 0.5 0.2 0.4 0.8 1.4 0.8 0.8 6.3

Total Outside Cannock District 5.9 3.5 2.1 3.9 3.9 2.3 2.0 1.9 3.1 5.3 11.1 44.1

Total 5.9 6.1 5.1 6.2 13.7 10.4 6.7 4.2 7.3 6.8 12.9 85.4

Notes:

Zonal market shares (Table 6) applied to available relevant expenditure per zone

Figures may not add due to rounding

2018 Prices

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 18: Turnover of chemist goods, by Zone (£m)

Zone

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.1 0.1 2.0 3.5 4.2 0.0 1.1 0.0 1.0 17.3

Cannock Town Centre 0.1 0.1 2.0 3.1 3.5 0.0 0.8 0.0 0.6 14.3

Other Destinations in Cannock 0.4 0.7 0.4 0.5 3.1

Rugeley 0.1 4.0 3.5 1.8 0.3 6.0

Rugeley Town Centre 0.1 4.0 3.5 1.8 0.3 6.0

Elsewhere in Rugeley

Hednesford 0.2 0.1 4.3 0.5 0.0 0.1 0.0 0.2 0.2 4.0

Hednesford Town Centre 0.2 0.1 4.3 0.5 0.0 0.1 0.0 0.2 0.2 4.0

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 0.0 0.2 0.1 1.6 3.5 0.9 1.7 2.2 0.7 0.8 13.8

District and Local Centres 0.0 0.2 0.0 1.2 2.8 0.1 1.2 0.1 0.1 0.1 6.7

Hawks Green District Centre 0.1 1.8 0.0 0.0 0.1 2.9

Bridgtown Local Centre 0.1 0.1 0.2

Brereton Local Centre 0.2 0.0 0.2

Chadsmoor Local Centre 0.1 0.7 1.1

Norton Canes Local Centre 1.1 0.1 1.2

Fernwood Local Centre 0.0 0.0

Heath Hayes Local Centre 1.0 0.2 0.0 0.1 1.1

Other Destinations in Cannock Chase District 0.0 0.0 0.5 0.8 0.8 0.5 2.1 0.7 0.6 7.1

Wyrley Brook Retail Park 0.0 0.0 0.1

Orbital Retail Park 0.0 0.5 0.7 0.8 0.5 2.0 0.7 0.6 6.9

Stores at Walsall Road

Linkway Retail Park 0.0 0.1 0.1

Gateway Retail Park

Other Stores Elsewhere

Total Inside Cannock District 0.3 4.2 3.8 1.9 8.2 7.5 5.1 1.8 3.3 1.0 2.0 41.1

Outside Cannock District

Stafford 4.6 0.2 0.1 0.0 0.5 0.2 4.0

Birmingham 0.2 0.0 0.1 0.3

Lichfield 0.0 0.0 0.0 0.9 0.1 0.1 0.4 0.3 1.7 3.6

Burton upon Trent

Walsall 0.0 0.3 0.3

Wolverhampton 0.1 0.0 0.1

Tamworth 0.0 0.2 0.0 0.0 0.6 1.0

Burntwood 0.2 0.5 0.1 0.5 0.1 0.1 5.6 7.6

Wednesbury

Other Destinations Elsewhere 0.2 0.0 1.0 1.1 0.2 0.3 0.7 1.8 3.0 7.4

Total Outside Cannock District 4.9 0.4 0.1 2.7 1.9 0.2 0.3 1.4 2.3 4.1 7.9 24.2

Total 5.1 4.6 3.9 4.6 10.1 7.7 5.4 3.2 5.7 5.1 9.9 65.4

Notes:

Zonal market shares (Table 7) applied to available relevant expenditure per zone

Figures may not add due to rounding

2018 Prices
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 19: Turnover of large household electrical items, by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.1 0.1 0.1 0.0 0.1 0.2 0.2 0.1 0.3 0.1 0.4 3.0

Cannock Town Centre 0.1 0.1 0.1 0.0 0.1 0.2 0.2 0.1 0.1 0.1 0.3 3.0

Other Destinations in Cannock 0.0 0.1 0.0

Rugeley 0.8 0.0 0.7 1.2 0.9

Rugeley Town Centre 0.8 0.0 0.7 1.2 0.9

Elsewhere in Rugeley 0.0

Hednesford 0.0

Hednesford Town Centre 0.0

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 0.5 0.2 0.4 0.3 0.8 1.6 1.5 0.9 1.2 1.3 1.8 6.2

District and Local Centres 0.1 0.0 0.0 0.0 0.3 0.1 0.0 0.0 0.1 0.0 0.7

Hawks Green District Centre 0.0

Bridgtown Local Centre 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.4

Brereton Local Centre

Chadsmoor Local Centre 0.1 0.0 0.1 0.1 0.0 0.0

Norton Canes Local Centre 0.0 0.3

Fernwood Local Centre

Heath Hayes Local Centre

Other Destinations in Cannock Chase District 0.4 0.2 0.4 0.3 0.8 1.3 1.4 0.9 1.2 1.2 1.7 5.5

Wyrley Brook Retail Park 0.0 0.7

Orbital Retail Park 0.1 0.0 0.1 0.0 0.0 0.2 0.3 0.1 0.6 0.4 0.6 1.4

Stores at Walsall Road 0.2 0.0 0.0

Linkway Retail Park 0.3 0.1 0.3 0.2 0.7 1.1 0.9 0.7 0.5 0.8 1.1 2.1

Gateway Retail Park

Other Stores Elsewhere 0.1 0.0 0.1 0.1 0.0 0.0 0.1 1.4

Total Inside Cannock District 1.4 0.3 1.2 1.5 1.8 1.8 1.8 1.0 1.5 1.4 2.1 9.2

Outside Cannock District

Stafford 0.3 1.1 0.2 0.1 0.1 0.2 0.4

Birmingham 1.1

Lichfield 0.1 0.1 0.1 0.1 0.0 0.6

Burton upon Trent 0.0 0.5

Walsall 0.1 0.0 0.2 0.0 0.1 0.7

Wolverhampton 0.0

Tamworth 0.0 1.0 0.2 0.0 0.0 7.3

Burntwood 0.0 0.0 2.1

Wednesbury 0.1 0.0 0.1 0.1 0.4 0.7

Other Destinations Elsewhere 0.1 0.1 0.3 0.1 0.5 1.4

Total Outside Cannock District 0.3 1.4 0.3 0.2 1.7 0.6 0.1 0.0 0.7 0.2 1.6 13.6

Total 1.7 1.6 1.5 1.8 3.5 2.4 1.8 1.1 2.2 1.6 3.7 22.8

Notes:

Zonal market shares (Table 8) applied to available relevant expenditure per zone 

Figures may not add due to rounding

2018 Prices

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 20: Turnover of small electrical goods, by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.1 0.3 1.1 1.7 1.2 0.2 1.0 0.2 0.6 7.7

Cannock Town Centre 0.1 0.3 0.8 0.5 0.5 0.2 0.5 0.2 0.6 4.1

Other Destinations in Cannock 0.3 1.2 0.6 0.5 3.7

Rugeley 0.0 2.4 2.4 1.4 4.3

Rugeley Town Centre 0.0 2.3 2.4 1.4 4.2

Elsewhere in Rugeley 0.0 0.0

Hednesford 0.8 0.3 0.0 0.1 0.9

Hednesford Town Centre 0.8 0.3 0.0 0.1 0.9

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 0.1 0.5 0.3 0.4 4.5 3.8 2.4 1.4 2.9 1.2 1.2 20.4

District and Local Centres 0.0 0.0 0.2 0.3 0.1 0.0 0.1 0.9

Hawks Green District Centre 0.2 0.0 0.1 0.5

Bridgtown Local Centre 0.2 0.0 0.2

Brereton Local Centre

Chadsmoor Local Centre 0.0 0.0 0.1 0.0 0.2

Norton Canes Local Centre 0.0 0.0

Fernwood Local Centre

Heath Hayes Local Centre

Other Destinations in Cannock Chase District 0.1 0.4 0.3 0.4 4.3 3.5 2.2 1.4 2.9 1.2 1.1 19.5

Wyrley Brook Retail Park 0.1 0.1 0.2

Orbital Retail Park 0.2 0.1 0.1 1.4 1.5 0.6 1.0 1.5 0.6 0.8 8.8

Stores at Walsall Road 0.6 0.3 0.1 0.0 1.0

Linkway Retail Park 0.1 0.2 0.1 0.3 2.2 1.7 1.5 0.3 1.3 0.5 0.2 9.5

Gateway Retail Park

Other Stores Elsewhere 0.0 0.0

Total Inside Cannock District 0.1 3.0 3.0 1.8 6.4 5.8 3.5 1.6 3.9 1.4 2.0 33.3

Outside Cannock District

Stafford 2.8 0.5 0.3 0.0 0.7 0.1 0.2 0.2 3.9

Birmingham 0.0 0.0 0.1

Lichfield 0.0 0.3 0.4 0.0 0.3 1.4 2.3

Burton upon Trent 0.0 0.1 0.1

Walsall 0.5 0.1 0.3 0.2 0.4 1.2

Wolverhampton

Tamworth 0.0 0.0 0.5 0.1 0.0 1.1 2.0

Burntwood 0.1 0.1 0.0 2.1 2.6

Wednesbury 0.1 0.1 0.3 0.1 0.1 0.3 0.2 1.5

Other Destinations Elsewhere 0.1 0.1 0.2 0.0 1.4 0.6 2.1

Total Outside Cannock District 2.9 0.5 0.4 1.1 1.9 0.2 0.5 1.0 0.6 2.5 5.4 15.9

Total 3.0 3.5 3.4 2.9 8.3 5.9 4.0 2.5 4.5 3.9 7.4 49.2

Notes:

Zonal market shares (Table 9) applied to available relevant expenditure per zone

Figures may not add due to rounding

2018 Prices

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 21: Turnover of furniture, carpets and floor coverings, by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.1 0.2 0.3 1.3 0.9 0.4 0.1 0.2 0.0 0.9 4.8

Cannock Town Centre 0.1 0.2 0.3 1.3 0.8 0.4 0.1 0.2 0.0 0.9 4.6

Other Destinations in Cannock 0.0 0.0 0.1 0.0 0.2

Rugeley 0.1 0.9 1.1 0.8 2.2

Rugeley Town Centre 0.1 0.9 1.1 0.8 2.2

Elsewhere in Rugeley 0.0 0.0 0.1

Hednesford 0.1 0.0 0.1 0.0 0.0 0.0 0.2

Hednesford Town Centre 0.1 0.0 0.1 0.0 0.0 0.0 0.2

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 0.6 0.5 0.4 0.5 1.9 2.0 1.2 0.8 2.0 1.1 1.9 13.7

District and Local Centres 0.1 0.2 0.4 0.2 0.2 0.2 0.1 0.0 1.5

Hawks Green District Centre

Bridgtown Local Centre 0.1 0.1 0.0 0.1 0.2 0.1 0.1 0.6

Brereton Local Centre

Chadsmoor Local Centre 0.0 0.0

Norton Canes Local Centre 0.0 0.1

Fernwood Local Centre

Heath Hayes Local Centre 0.0 0.4 0.0 0.0 0.0 0.0 0.7

Other Destinations in Cannock Chase District 0.6 0.5 0.4 0.5 1.7 1.6 1.0 0.6 1.9 1.0 1.9 12.2

Wyrley Brook Retail Park 0.0 0.1 0.1 0.3 0.3 1.2

Orbital Retail Park 0.1 0.1 0.1 0.1 0.6 0.7 0.6 0.2 0.8 0.4 0.7 4.9

Stores at Walsall Road 0.0 0.0 0.0 0.0 0.1 0.1 0.3

Linkway Retail Park 0.1 0.0 0.0 0.2 0.1 0.2 0.0 0.1 0.1 0.1 0.9

Gateway Retail Park 0.1 0.0 0.1 0.3 0.3 0.0 0.7

Other Stores Elsewhere 0.3 0.2 0.2 0.2 0.6 0.7 0.1 0.0 0.7 0.4 0.7 4.4

Total Inside Cannock District 0.7 1.7 1.5 1.7 3.2 2.9 1.6 1.0 2.3 1.2 2.8 20.9

Outside Cannock District

Stafford 1.3 0.3 0.0 0.0 0.6 0.0 0.1 0.0 1.7

Birmingham 0.1 0.2 0.1

Lichfield 0.0 0.1 0.0 0.0 0.2

Burton upon Trent 0.1 0.1

Walsall 0.0 0.1 0.1 0.0 0.2 0.5

Wolverhampton 0.1 0.1 0.1 0.2

Tamworth 0.1 0.0 0.2 0.1 0.4 0.0 0.1 0.3 1.2

Burntwood 0.1 0.2 0.2 0.0 1.4 2.5

Wednesbury 0.3 0.0 0.0 0.3 0.2 0.0 0.0 0.1 0.1 1.1

Other Destinations Elsewhere 0.1 0.0 0.1 0.1 0.2 0.1 0.1 0.2 0.6 0.1 1.5

Total Outside Cannock District 1.7 0.4 0.1 0.6 1.4 0.5 0.9 0.4 0.5 1.1 1.9 9.1

Total 2.5 2.1 1.6 2.3 4.6 3.3 2.5 1.3 2.8 2.2 4.7 30.0

Notes:

Zonal market shares (Table 10) applied to available relevant expenditure per zone

Figures may not add due to rounding

2018 Prices

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 22: Turnover of DIY (including gardening) goods, by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.1 0.0 0.2 1.1 1.0 0.4 0.3 0.1 0.1 0.8 4.9

Cannock Town Centre 0.0 0.6 0.3 0.1 0.0 0.0 0.5 1.7

Other Destinations in Cannock 0.1 0.0 0.2 0.5 0.7 0.3 0.3 0.1 0.1 0.4 3.1

Rugeley 0.7 0.6 0.7 0.0 0.0 1.4

Rugeley Town Centre 0.6 0.6 0.5 0.0 0.0 1.2

Elsewhere in Rugeley 0.1 0.0 0.2 0.2

Hednesford 0.0 0.0 0.0 0.1

Hednesford Town Centre 0.0 0.0 0.0 0.1

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 0.1 0.5 0.3 0.3 3.1 2.0 1.9 0.8 2.2 1.0 1.7 15.4

District and Local Centres 0.0 0.1 0.1 0.0 0.4

Hawks Green District Centre 0.0 0.0 0.0

Bridgtown Local Centre 0.0 0.1 0.3

Brereton Local Centre

Chadsmoor Local Centre 0.0 0.0

Norton Canes Local Centre

Fernwood Local Centre

Heath Hayes Local Centre 0.0 0.0

Other Destinations in Cannock Chase District 0.1 0.5 0.3 0.3 3.1 1.9 1.8 0.8 2.2 1.0 1.7 15.0

Wyrley Brook Retail Park 0.5 0.2 0.1 2.3 1.1 1.5 0.6 1.8 0.8 1.2 11.0

Orbital Retail Park 0.1 0.1 0.0 0.2 0.6 0.7 0.2 0.2 0.2 0.1 0.5 3.2

Stores at Walsall Road 0.0 0.0 0.1

Linkway Retail Park 0.0 0.0 0.0 0.1

Gateway Retail Park

Other Stores Elsewhere 0.0 0.2 0.0 0.1 0.3 0.1 0.7

Total Inside Cannock District 0.1 1.3 0.9 1.1 4.2 3.0 2.3 1.1 2.3 1.1 2.6 21.7

Outside Cannock District

Stafford 2.5 0.4 0.4 0.2 0.1 0.0 0.0 0.0 2.3

Birmingham

Lichfield 0.0 0.1 0.6 0.2 0.4 1.1

Burton upon Trent 0.1 0.0 0.1

Walsall 0.0 0.0 0.3 0.2

Wolverhampton

Tamworth 0.0 0.0 0.1 0.2

Burntwood 0.0 0.1 0.1 1.1 1.6

Wednesbury 0.0 0.1 0.1

Other Destinations Elsewhere 0.2 0.3 0.3 0.4 0.1 0.2 0.1 0.2 0.3 0.7 0.7 3.4

Total Outside Cannock District 2.7 0.8 0.7 1.3 0.3 0.2 0.1 0.4 0.5 1.1 2.3 9.2

Total 2.8 2.2 1.7 2.5 4.6 3.3 2.4 1.5 2.8 2.2 4.9 30.8

Notes:

Zonal market shares (Table 11) applied to available relevant expenditure per zone

Figures may not add due to rounding

2018 Prices

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 23: Turnover bulky comparison goods, by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.2 0.3 0.1 0.5 2.4 2.1 1.1 0.5 0.6 0.2 2.1 12.6

Cannock Town Centre 0.2 0.3 0.1 0.4 1.9 1.4 0.7 0.2 0.4 0.2 1.7 9.3

Other Destinations in Cannock 0.1 0.0 0.2 0.5 0.8 0.4 0.3 0.2 0.1 0.4 3.3

Rugeley 0.9 1.7 2.4 2.7 0.9 0.0 0.0 3.6

Rugeley Town Centre 0.9 1.6 2.3 2.5 0.9 0.0 0.0 3.3

Elsewhere in Rugeley 0.1 0.0 0.2 0.2

Hednesford 0.1 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.3

Hednesford Town Centre 0.1 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.3

Elsewhere in Hednesford

Elsewhere in Cannock Chase District 1.1 1.2 1.1 1.1 5.8 5.5 4.6 2.6 5.5 3.4 5.4 35.3

District and Local Centres 0.1 0.1 0.0 0.0 0.2 0.8 0.4 0.3 0.2 0.2 0.1 2.5

Hawks Green District Centre 0.0 0.0 0.0 0.0

Bridgtown Local Centre 0.1 0.0 0.1 0.2 0.3 0.2 0.2 0.1 1.3

Brereton Local Centre

Chadsmoor Local Centre 0.1 0.0 0.0 0.1 0.1 0.0 0.0 0.1

Norton Canes Local Centre 0.0 0.0 0.4

Fernwood Local Centre

Heath Hayes Local Centre 0.0 0.4 0.0 0.0 0.0 0.0 0.8

Other Destinations in Cannock Chase District 1.1 1.2 1.0 1.1 5.6 4.8 4.2 2.3 5.3 3.3 5.3 32.7

Wyrley Brook Retail Park 0.5 0.2 0.1 2.3 1.3 1.5 0.6 2.1 0.8 1.5 12.9

Orbital Retail Park 0.3 0.2 0.2 0.3 1.3 1.5 1.1 0.5 1.6 0.9 1.8 9.4

Stores at Walsall Road 0.0 0.0 0.0 0.1 0.2 0.0 0.1 0.1 0.3

Linkway Retail Park 0.3 0.1 0.3 0.3 0.9 1.2 1.0 0.7 0.6 0.9 1.2 3.0

Gateway Retail Park 0.1 0.0 0.1 0.3 0.3 0.0 0.7

Other Stores Elsewhere 0.4 0.3 0.2 0.3 0.8 0.7 0.2 0.1 1.0 0.5 0.8 6.4

Total Inside Cannock District 2.2 3.3 3.6 4.3 9.3 7.7 5.7 3.1 6.1 3.7 7.5 51.8

Outside Cannock District

Stafford 4.0 1.8 0.7 0.3 0.7 0.1 0.1 0.2 0.0 0.0 4.4

Birmingham 0.1 0.2 1.2

Lichfield 0.1 0.1 0.7 0.3 0.1 0.0 0.1 0.4 2.0

Burton upon Trent 0.3 0.5 0.0 0.2

Walsall 0.1 0.1 0.0 0.2 0.1 0.2 0.3 0.9 0.7

Wolverhampton 0.0 0.1 0.1 0.1 0.2

Tamworth 0.1 0.0 0.2 1.1 0.2 0.4 0.0 0.1 0.4 8.7

Burntwood 0.1 0.2 0.2 0.2 0.1 2.5 6.2

Wednesbury 0.3 0.0 0.0 0.3 0.3 0.1 0.1 0.3 0.2 0.4 1.9

Other Destinations Elsewhere 0.3 0.4 0.3 0.6 0.1 0.4 0.2 0.4 0.9 1.4 1.2 6.3

Total Outside Cannock District 4.7 2.6 1.2 2.2 3.4 1.3 1.0 0.8 1.7 2.4 5.8 31.8

Total 6.9 5.9 4.8 6.6 12.7 9.1 6.8 3.9 7.8 6.0 13.3 83.7

Notes:

Derived from Tables 19, 21 & 22

Figures may not add due to rounding

2018 Prices

Zone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 24: Turnover of non-bulky comparison goods (excluding clothing and footwear) , by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 Total

Cannock 0.8 1.0 0.6 9.1 12.0 12.3 2.0 4.3 0.7 2.6 59.4

Cannock Town Centre 0.8 1.0 0.2 7.1 9.9 9.0 2.0 2.9 0.7 2.0 45.3

Other Destinations in Cannock 0.1 0.4 2.0 2.1 3.3 1.4 0.6 14.2

Rugeley 0.2 11.6 9.6 7.0 0.5 0.1 18.8

Rugeley Town Centre 0.2 11.5 9.5 7.0 0.5 0.1 18.7

Elsewhere in Rugeley 0.0 0.1 0.1

Hednesford 0.2 0.2 0.1 8.6 1.6 0.2 0.2 0.0 0.5 0.3 9.0

Hednesford Town Centre 0.2 0.2 0.1 8.6 1.6 0.1 0.2 0.0 0.5 0.3 8.8

Elsewhere in Hednesford 0.1 0.2

Elsewhere in Cannock Chase District 0.2 2.0 2.8 1.3 16.4 17.9 9.3 6.4 14.4 5.5 7.2 92.1

District and Local Centres 0.1 0.2 0.0 1.7 4.4 1.1 1.6 1.3 0.1 0.2 12.9

Hawks Green District Centre 0.4 2.9 0.1 0.2 0.1 0.2 4.8

Bridgtown Local Centre 0.2 0.3 0.0 0.5 1.3

Brereton Local Centre 0.2 0.0 0.2

Chadsmoor Local Centre 0.0 0.0 0.1 1.0 0.7 3.1

Norton Canes Local Centre 1.3 0.1 1.3

Fernwood Local Centre 0.0 0.0

Heath Hayes Local Centre 1.0 0.5 0.0 0.2 0.7 2.2

Other Destinations in Cannock Chase District 0.2 1.9 2.5 1.3 14.7 13.5 8.2 4.8 13.1 5.4 6.9 79.2

Wyrley Brook Retail Park 0.7 0.1 3.9 2.2 0.2 1.4 0.5 1.2 1.5 9.9

Orbital Retail Park 0.0 0.3 0.8 0.4 4.4 5.8 3.1 2.1 7.5 1.9 2.7 33.5

Stores at Walsall Road 0.1 0.7 0.6 0.2 0.5 0.3 0.3 2.9

Linkway Retail Park 0.2 0.8 1.6 0.8 4.8 4.8 4.5 1.3 4.6 2.0 2.4 31.6

Gateway Retail Park 0.1 0.2 0.1 0.1 0.0 0.0 0.4

Other Stores Elsewhere 0.1 0.0 0.8 0.1 0.0 0.1 0.9

Total Inside Cannock District 0.6 14.6 13.4 9.0 34.6 31.5 21.8 8.6 18.7 6.8 10.0 179.3

Outside Cannock District

Stafford 21.0 3.8 2.7 0.9 6.0 1.4 0.9 0.4 0.9 0.2 0.2 31.2

Birmingham 0.3 1.5 0.2 0.0 1.6 1.0 0.0 0.3 0.6 1.0 1.5 6.7

Lichfield 0.1 1.5 1.5 4.9 2.2 0.8 0.4 0.5 2.0 9.6 22.2

Burton upon Trent 0.1 0.1 1.5 0.1 0.1 1.7

Walsall 0.2 0.0 1.3 0.8 0.6 1.9 2.0 5.0 0.3 11.0

Wolverhampton 0.0 0.1 0.0 0.3 0.2 0.1 0.4 0.0 1.3

Tamworth 0.0 0.4 1.0 2.5 0.2 0.3 0.1 0.2 1.5 10.3 17.0

Burntwood 0.2 1.0 0.4 0.2 0.1 1.3 0.2 0.4 12.0 17.5

Wednesbury 0.1 0.2 0.0 0.3 0.7 0.8 0.3 0.3 0.4 1.4 5.7

Other Destinations Elsewhere 1.1 0.5 0.1 2.1 3.5 1.1 1.2 2.3 4.2 7.7 2.5 24.4

Total Outside Cannock District 22.8 7.9 5.9 13.1 15.7 6.4 4.0 7.1 9.1 18.3 38.0 138.6

Total 23.5 22.5 19.3 22.0 50.3 37.8 25.9 15.6 27.8 25.0 48.0 317.9

Notes:

Derived from Tables 13-18 & 20

Figures may not add due to rounding

2018 Prices

Zones 
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

Table 25: Turnover of comparison goods (combined), by Zone (£m)

1 2 3 4 5 6 7 8 9 10 11 % £m % £m

Cannock 0.3 1.4 2.1 1.2 15.7 20.5 17.9 3.7 6.6 1.4 5.6 14 76.3

Cannock Town Centre 0.3 1.2 2.1 0.7 12.5 15.4 13.0 3.4 4.3 1.1 4.6 11 58.5 5 2.9

Other Destinations in Cannock 0.1 0.0 0.5 3.2 5.1 4.9 0.3 2.4 0.3 1.0 3 17.8

Rugeley 1.1 14.9 13.8 11.0 1.4 0.0 0.1 0.0 8 42.3

Rugeley Town Centre 1.1 14.7 13.7 10.8 1.4 0.0 0.1 0.0 8 41.8 5 2.1

Elsewhere in Rugeley 0.1 0.1 0.2 0 0.5

Hednesford 1.0 0.3 0.1 0.1 10.3 2.0 0.5 0.2 0.1 0.5 0.3 3 15.4

Hednesford Town Centre 1.0 0.3 0.1 0.1 10.3 2.0 0.4 0.2 0.1 0.5 0.3 3 15.3 5 0.8

Elsewhere in Hednesford 0.1 0 0.1

Elsewhere in Cannock Chase District 1.6 3.9 3.8 2.4 25.8 25.3 15.5 9.8 24.5 9.8 14.5 25 137.0

District and Local Centres 0.1 0.1 0.3 0.1 1.9 5.9 1.7 2.0 1.8 0.5 0.3 3 14.5

Hawks Green District Centre 0.4 3.1 0.1 0.2 0.2 0.2 0.2 1 4.5

Bridgtown Local Centre 0.1 0.0 0.3 0.2 0.7 0.2 0.8 0.1 0 2.5

Brereton Local Centre 0.2 0.0 0 0.2

Chadsmoor Local Centre 0.1 0.0 0.1 0.1 1.1 0.8 0.0 0.0 0 2.3

Norton Canes Local Centre 1.3 0.1 0 1.4

Fernwood Local Centre 0.0 0 0.0

Heath Hayes Local Centre 1.1 1.4 0.1 0.2 0.7 0.0 1 3.6

Other Destinations in Cannock Chase District 1.5 3.8 3.6 2.4 23.9 19.5 13.8 7.8 22.8 9.3 14.2 23 122.5

Wyrley Brook Retail Park 1.2 0.3 0.1 6.2 3.4 1.7 2.0 2.6 2.0 3.1 4 22.7 5 1.1

Orbital Retail Park 0.6 1.2 1.0 0.7 9.2 8.2 5.4 3.3 12.8 3.3 6.5 10 52.2 5 2.6

Stores at Walsall Road 0.0 0.1 0.8 0.7 0.5 0.0 0.5 0.4 0.3 1 3.3

Linkway Retail Park 0.5 0.9 1.9 1.0 5.7 6.0 5.5 2.1 5.1 2.9 3.6 7 35.4 5 1.8

Gateway Retail Park 0.1 0.1 0.0 0.2 0.3 0.3 0.3 0.3 0.4 0.0 0 1.9 5 0.1

Other Stores Elsewhere 0.4 0.4 0.2 0.3 1.6 0.9 0.4 0.1 1.3 0.7 0.8 1 7.0

Total Inside Cannock District 4.0 20.5 19.9 14.8 53.2 47.8 33.9 13.7 31.2 11.7 20.4 50 271.1 35 11.3956

Outside Cannock District

Stafford 32.6 10.3 6.2 2.5 15.2 7.1 3.7 0.9 2.0 0.7 0.6 15 81.9

Birmingham 0.3 1.7 0.6 1.4 3.1 1.9 0.0 0.5 2.1 1.6 3.5 3 16.6

Lichfield 0.7 2.6 2.5 6.5 2.9 1.2 0.2 1.1 0.6 3.4 14.0 7 35.8

Burton upon Trent 0.1 0.2 3.0 0.7 0.1 0.1 0.5 1 4.7

Walsall 0.4 0.1 0.1 0.2 2.5 1.2 0.7 3.3 3.6 8.4 1.5 4 22.0

Wolverhampton 0.0 0.0 0.1 0.0 0.4 1.4 0.2 0.8 0.2 1 3.1

Tamworth 0.0 1.4 2.4 3.7 2.3 1.5 0.6 1.5 0.4 3.5 18.8 7 36.2

Burntwood 0.2 1.7 0.6 0.2 0.3 1.7 0.5 0.6 17.1 4 22.8

Wednesbury 0.4 0.0 0.2 0.1 0.6 1.0 0.9 0.3 0.6 0.6 1.8 1 6.6

Other Destinations Elsewhere 2.0 1.4 0.9 4.0 4.0 2.4 2.1 3.5 6.2 11.6 4.6 8 42.7

Total Outside Cannock District 36.5 17.9 13.1 23.1 32.4 16.4 10.1 13.0 16.9 30.7 62.5 50 272.5

Total 40.5 38.4 33.0 37.9 85.5 64.2 44.0 26.7 48.1 42.4 82.9 100.0 543.6

Notes:

Derived from Tables 12-22

Figures may not add due to rounding

2018 Prices

Total Survey Derived 

Turnover
InflowZone
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CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

TABLE 26: ESTIMATED CAPACITY FOR NEW COMPARISON GOODS PROVISION WITHIN CANNOCK

Table 26a: Estimated ‘Capacity’ for Comparison Goods Facilities - Cannock

Year
Benchmark Turnover    

£m
1  Turnover - £m

2  Inflow - £m
Surplus Expenditure - 

£m

2021 200.5 192.0 8.5 0.0

2026 235.9 232.5 10.3 6.9

2031 269.2 260.6 11.6 3.0

2036 306.1 300.5 13.4 7.8

2040 335.2 336.2 14.9 15.9

Market Share

Notes:
1. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 18 (October 2020)

2. Assumes constant market share claimed by facilities

2018 prices

Table 26b: Quantitative Need for Additional Comparison Goods Floorspace - Cannock

Year Surplus (£m) Floorspace Requirement                

(sq m net)

2021 0.0 -

2026 6.9 1,100

2031 3.0 400

2036 7.8 900

2040 15.9 1,700

Notes: 
Average sales density for Cannock assumed to be circa £5,500 per sq.m (@2021)

Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 18 (October 2020)

2018 prices

36.6



CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

TABLE 27: ESTIMATED CAPACITY FOR NEW COMPARISON GOODS PROVISION WITHIN RUGELEY

Table 27a: Estimated ‘Capacity’ for Comparison Goods Facilities - Rugeley

Year
Benchmark Turnover    

£m
1  Turnover - £m

2  Inflow - £m
Surplus Expenditure - 

£m

2021 44.4 42.3 2.1 0.0

2026 52.3 49.5 2.4 -0.3

2031 59.6 55.5 2.7 -1.4

2036 67.8 64.0 3.2 -0.7

2040 74.3 71.6 3.5 0.8

Market Share

Notes:
1. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 18 (October 2020)

2. Assumes constant market share claimed by facilities

2018 prices

Table 27b: Quantitative Need for Additional Comparison Goods Floorspace - Rugeley

Year Surplus (£m) Floorspace Requirement                

(sq m net)

2021 0.0 -

2026 -0.3 -

2029 -1.4 -

2036 -0.7 -

2040 0.8 90

Notes: 
Average sales density for Rugeley assumed to be circa £5,500 per sq.m (@2021)

Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 18 (October 2020)

2018 prices

7.8



CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

TABLE 28: ESTIMATED CAPACITY FOR NEW COMPARISON GOODS PROVISION WITHIN HEDNESFORD

Table 28a: Estimated ‘Capacity’ for Comparison Goods Facilities - Hednesford

Year
Benchmark Turnover    

£m
1  Turnover - £m

2  Inflow - £m
Surplus Expenditure - 

£m

2021 16.2 15.4 0.8 0.0

2026 19.0 18.0 0.9 -0.1

2031 21.7 20.2 1.0 -0.5

2036 24.7 23.3 1.2 -0.3

2040 27.0 26.0 1.3 0.3

Market Share

Notes:
1. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 18 (October 2020)

2. Assumes constant market share claimed by facilities

2018 prices

Table 28b: Quantitative Need for Additional Comparison Goods Floorspace - Hednesford

Year Surplus (£m) Floorspace Requirement                

(sq m net)

2021 0.0 -

2026 -0.1 -

2029 -0.5 -

2036 -0.3 -

2040 0.3 33

Notes: 
Average sales density for Hednesford assumed to be circa £5,500 per sq.m (@2021)

Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 18 (October 2020)

2018 prices

2.8



CANNOCK CHASE RETAIL & TOWN CENTRE USES STUDY, 2020

COMPARISON GOODS CAPACITY

TABLE 29: ESTIMATED CAPACITY FOR NEW COMPARISON GOODS PROVISION WITHIN CANNOCK CHASE DISTRICT

Table 29a: Estimated ‘Capacity’ for Comparison Goods Facilities - Cannock Chase District

Year
Benchmark Turnover    

£m
1  Turnover - £m

2  Inflow - £m
Surplus Expenditure - 

£m

2021 271.1 271.1 0.0 0.0

2026 318.9 316.9 0.0 -2.0

2031 363.9 355.3 0.0 -8.7

2036 413.8 409.6 0.0 -4.2

2040 453.2 458.2 0.0 5.1

Market Share

Notes:
1. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 18 (October 2020)

2. Assumes constant market share claimed by facilities

2018 prices

Table 29b: Quantitative Need for Additional Comparison Goods Floorspace -  Cannock Chase District

Year Surplus (£m) Floorspace Requirement                

(sq m net)

2021 0.0 -

2026 -2.0 -

2029 -8.7 -

2036 -4.2 -

2040 5.1 500

Notes: 
Average sales density for Cannock Chase assumed to be circa £5,500 per sq.m (@2021)

Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 18 (October 2020)

2018 prices

49.9


